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This year Design School Kolding is celebrating its 50th anniversary 

– a huge achievement in a world characterised by rapid change, 

where many established institutions are struggling to remain  

relevant, present and value-creating. There is a reason to be proud 

that Design School Kolding continues to tower over mediocrity 

and that the school has managed to adapt to changes in a world 

of digitisation and fast changing consumer behaviour.

Over five decades the school has left its distinctive mark on  

Danish design, primarily because of the candidates who have 

graduated from the school with a high level of competence and a 

willingness to go out and make a difference. The reader will meet 

a selection of these distinguished designers in this book. Equally 

important, however, are the countless collaborations with public 

and private companies that Design School Kolding has estab-

lished over the years. Let me for example mention that within the 

last few years more than 500 small and medium-sized enterprises 

have completed a design programme at the school, where they 

have learned to apply design as a lever for a more sustainable 

company that focuses not only on the “bottom line” but also on 

the environment and social responsibility.

It’s also a pleasure to witness how the school’s knowledge workers 

are gaining increased international recognition, whether for their 

publications or for their conference participation. The fact that the 

school will celebrate its anniversary with an international research 

conference under the auspices of the prestigious Cumulus organi-

sation underscores the school’s standing in the design world.

When you enter the school you immediately sense that this is a 

very special place. And here I refer not only to the hospitality that 

greets you. I also think of the more indefinable vibe that emanates 

from the school. You sense that these people – from the students 

via the staff to the Rector’s Office – all share an ambition and a 

passion for making a difference that transcends the immediate 

mandate of operating and developing a design school.

I am convinced that Design School Kolding is heading for bright 

future. My belief is based on a combination of factors, among  

others that the school takes its heritage seriously and the fact 

that the world, more than ever, is in need of design and designers 

who can make a difference when it comes to solving the complex 

problems that companies as well as the international community 

will face in the future.

Congratulations on your 50th anniversary!

 

 

 

Per Hjuler 

Chairman of Design School Kolding

Senior Vice President, Brand, Marketing & Digital,  

The LEGO Group

Foreword
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It’s Klaus and Gudjon’s idea that the designers who are portrayed 

in this book should be dipped in gold, graphically, because that 

was what they themselves felt they were, when they attended 

Design School Kolding from 1999 to 2005, and afterwards  

established the collaboration that exists to this day as the com-

pany “OddFischlein.”

And then, of course, we’re celebrating the golden wedding anni-

versary of the school and its very first students. It’s 50 years since 

they first started. We want to celebrate that – and we will, with a 

series of special events.

This book is one of them – comprising chapters about the school’s 

history, visions for its future and portraits of 50 of the designers 

who have graduated from the school – designers, who with their 

talent have made significant contributions to the development of 

the profession. For in many ways design in the year 2017 is a far 

cry from the arts and crafts in the year 1967.

More than anything else the portraits show an immense diversi-

ty. From Rasmus, who has thousands of daily followers on Snap-

chat, via the potters, who create art and utilitarian objects of great 

beauty; Claus Thorbjørn, who is working with videos with Madon-

na, Justin Timberlake and Rihanna, to Ejnar, who defines ECCO 

and Gitte, the weaver, who became a set designer, a dramaturg 

and a director.

As we explain in the Declaration, we recognise that history writing is 

never timeless, and that the choice of the people we have decid-

ed to portray primarily reflects the image of the particular design 

that has the highest priority for the school today. In the selection 

process, the school’s Prorector, Lone Dalsgaard André, and for-

mer Prorector, Mette Mikkelsen, collaborated on the selection 

with colleagues, former employees and designers in Denmark 

and abroad. As expected, they did not include themselves on the 

list, but of course they have to be on it – that’s why I insisted that 

they be portrayed as no. 51 and 52, and therefore I was the one 

who justified their inclusion.

My hope is that this book will help to describe the development of 

a Danish cultural and educational institution, but hopefully – and 

primarily – the book will also serve as a kind of user’s guide to 

how the design profession has evolved and what tasks designers 

can take on. It could also be an inspiration for private and public 

enterprises that need designers in the future and also for future 

students who, through the diverse portraits, can gain ideas of how 

their own reality and the use of design can take shape.

Thank you to all of you who have contributed to Design School 

Kolding’s exceptionally favourable reputation at home and abroad.

Last, but not least, thank you to the companies and public insti-

tutions which over the last few years have made it possible for 

the school to continually give quality and ambition an extra push. 

Let me just mention: ECCO, Kopenhagen Fur, Lillebælt Hospital, 

Kolding Municipality, The Region of Southern Denmark, The LEGO 

Foundation and The LEGO Group. 

A special thank you to Gudrun and Erik Kauffeldt’s Foundation 

and to EWII Value Fund whose contributions have made this  

publication possible.

 

 

Elsebeth Gerner Nielsen  

Rector

Introduction
Felt they were Dipped in Gold at Design School Kolding
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The anniversary celebrations include:

The exhibition BEYOND ICONS, where we have asked guest cura-

tors to show inspiring, but not necessarily well-known, design at the 

Ruin Hall at the old Koldinghus Castle. 2 June - 22 October, 2017.

A big international design conference, the REDO Conference,  

under the auspices of Cumulus, an association of the world’s 

most outstanding design, art and media educations. The topic of 

the conference is launching of initiatives to ensure more influence 

and impact for design when it comes to political decision-making 

in favour of sustainable development. 30 May - 2 June, 2017.

Design Week Kolding & Design Award – the recognised Danish 

Design Award, which celebrates companies and designers for the 

difference their solutions have made in industry and society –  this 

year offers four new Danish Design Award categories, presented 

jointly with Design Week Kolding and D2I (Design to innovate), an 

affiliation of Design School Kolding. Week 22, 2017.

P 9Design School Kolding 50 Years, 50 Voices of Design



“The greatest gift the design world could give me is a user-driven 

proposition for how to generate millions of value-creating jobs,  

especially for the world’s poorest, in a world of hyper automation.”

This was the reply from our former chairman and current Hon-

orary Professor Mads Nipper, CEO of Grundfos, when asked to 

describe what design challenge he would most like to see the 

design world address.

It’s an immense and very relevant challenge that I must answer 

with another question: “How do we structure a design school 

which can help society and communities find answers to such 

complex issues?”

In other words – yes – it’s most likely that a design school will have 

to work on this level in this Anthropocene epoch. At a time when 

man, and not nature, has the decisive influence on the state of 

the planet, it seems that the most important task for designers is 

to equip humanity to function in this new role, rather than merely 

designing its necessities.

Design and the future role of the designer

The problems facing the world today are so complex, so “wicked” 

that there is hardly any one group of experts or one singular genius 

who can find the appropriate solutions. Meanwhile there is great 

dissatisfaction with the elite/the establishment. The outcome of 

the presidential election in the United States is just one among 

a number of telling examples of how people around the globe  

believe that they are not being heard, are not being seen and have 

not got the tools to do anything about their life situation. Some 

of the consequences are deglobalisation, decreasing world trade, 

nationalism and an erosion of established democratic norms.

The greatest potential in terms of addressing these issues must 

therefore be: Human creativity, i.e. human ingenuity; human im-

agination. Today the potential of millions of people – their intelli-

gence, talent and ideas – is wasted because they are unaware of 

and don’t get the opportunity to flourish.

Hence, from my perspective, there is a need for a design definition 

that supports the designer in his or her effort to liberate the individ-

ual’s own design skills; own creative forces; the human imagination.

John Heskett – the late British author, professor and lecturer in 

the economic, political, cultural and human value of industrial 

design – has defined design as follows: “Design is the human ca-

pacity to shape and make our environments in ways that satisfy 

our needs and give meaning to our lives.” Our definition here at 

Design School Kolding is: “Design is meaningful solutions that 

help people to release their full potential, in other words, use 

their imagination.”

In the future we will be able to say it even more succinctly: At 

Design School Kolding we design imagination. We want to equip 

people and communities to contribute to providing answers to 

the enormous challenges we face.

We want to educate designers who are experts at using their 

own human capacity to release the capacity of others, indeed, 

to make everyone a designer. They do this by creating products, 

services and systems that will make the individual as well as the 

community flourish; sometimes they are even working directly 

with users in training courses, projects etc.

Our vision: Design School Kolding is an international talent work-

shop for the development of Danish design.

Our ambition is to further the development of Danish design with 

respect for the proud cultural heritage on whose shoulders we 

stand but which conversely should not suffocate us.

Our purpose is to contribute to the development of Denmark as 

a design society. This includes helping to develop business areas 

that can ensure the continued funding of our welfare society.

Vision for Design School Kolding/ 
Rector Elsebeth Gerner Nielsen

We Design  
Imagination
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Based on that goal, we have chosen, since 2008, to concentrate 

our knowledge-building within three strategic focus areas: Sus-

tainability and design, social inclusion and design and play and 

design. In addition, from the academic year 2018/2019, these 

three strategic focus areas will be the basis for the specialisation 

within the Master’s programme. It’s our belief that these are the 

three areas where Design School Kolding can contribute most 

constructively to the development of Danish design.

At the same time we signify that future Danish design should have 

its starting point in global issues rather than in limited Danish con-

cerns and also that the Danish cultural heritage and Denmark as a 

society is an excellent starting point to build on.

Let Denmark serve as a showcase for design solutions that the 

rest of the world might build on.

On the following pages you will find 

-  three case stories that illustrate what Design School Kolding 

wants to emphasise more 

-  a series of quotes from my publication “The future Design School 

Kolding” in the areas of: 

Sustainability & design

Social inclusion & design

Play & design

Internationalisation

Scientific and artistic research

The workshops 

Lifelong learning
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In Kolding design is no  
longer the icing on the cake  
- it’s the cake bottom 
 

Design and design solutions have become a major game changer 

within Kolding, its business community, democracy, and city life. 

The school and the city have always had close bonds. However, in 

2012, the local government decided that design should no longer 

just be the icing on the cake; now it was going to be the cake bot-

tom – the foundation. Kolding wanted to be more than the pro-

vincial city with the best motorway crossing and the cheapest 

business land. The change happened and still happens in close 

collaboration with Design School Kolding. 

In recent years, over 500 small and medium-sized compa-

nies have participated in courses at Design School Kolding and 

learned to apply design to rethink their business. The local govern-

ment has set up a Design Secretariat that works to consolidate the 

strategy focusing also on user-driven innovation and welfare. The 

local government and the school are proud to brand themselves 

together – e.g. at the Milan Design Fair – and school projects, fash-

ion shows and exhibitions are able to gather together citizens and 

contribute to the public understanding of design. Last year 65,000 

guests visited the graduation exhibition at Koldinghus. The two 

museums Trapholt and Koldinghus have also contributed great-

ly to the material design heritage of the city – inspired by Design 

School Kolding and vice versa.

The joint effort of the city and the school affects the entire region 

and is supported by The Regional Council and The Growth Forum. 

The same goes for SDU, which has placed all their design pro-

grammes in Kolding making the city home to the largest design 

campus in Denmark.

Partnership about  
sustainable fur  
To some people, conjoining fur and sustainability may seem pro-

vocative, as many designers and even design schools today make 

a stance against using fur at all. But to us, fur is not the only mate-

rial that is problematic. So basically, are all materials designers are 

working with today. This is why we as a design school believe that 

we cannot operate responsibly unless we engage with all types of 

industries to develop a more sustainable garment sector. 

This is why we have entered a partnership agreement with Ko-

penhagen Fur. Among other things, this agreement enables us to 

explore how to utilise the durability of fur, including new business 

models. At the same time, we of course accept the fact that some 

of our students do not wish to work with fur. 

We are proud that Kopenhagen Fur, based partly on our research 

and development work, have decided to make sustainability the 

focal point of their future business development. We have agreed 

that in the years to come, we will supply further knowledge to sup-

port the growth of a fashion industry with a high level of crafts-

manship, resource efficiency, services for maintenance or repair, 

and long-time use.
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Sustainability & design

Quotes from “The future Design School Kolding”: 

“In the early days our efforts were largely focused on choice of 

materials, reuse and recycling; now, however, we also concen-

trate on assisting selected industries in using sustainability to lev-

erage new business development”

“In the coming years our efforts will focus primarily on fashion 

and textiles, first of all because knowledge building in this area is 

long and deep, but also because the fashion and textile industry 

today is among the world’s worst polluters. At the same time the 

Better Business, Better World report (2017) estimates that there 

is a huge untapped potential in recycling and also in reducing 

food waste and trash, which, among other things, may mean 

using waste fibre for example for garments. We want to establish a 

training programme where students learn to translate their specific 

skills within fashion into objects and scenarios that visualise 

the opportunities for the fashion industry to make people and 

communities – today’s as well as tomorrow’s – more beautiful”

“In our most ambitious moments our hope is to contribute with 

answers to how to expand the fashion industry’s impact on 

Danish exports, while creating decent jobs for the millions of 

people who today make their living in fashion production. How 

can we combine such a development with the notion of bringing 

home some of the production to workshops staffed by robots? 

Could such a development provide new opportunities for the 

craft to gain increased space within the fashion trends? Knitting, 

embroidery, print, lace etc.?“

“Should Design School Kolding, in addition to its current focus 

on digital workshops, establish a centre for the conservation and  

development of the traditional crafts associated with fashion?”

Social inclusion & design

Quotes from “The future Design School Kolding”: 

“The students’ interest in conjunction with an increasing demand 

for ”welfare design” in the public sector has been conducive to 

the school’s knowledge building within the area of social inclusion 

and the creation of a laboratory in the field. The latest addition 

to the development will be a training programme included in the 

Master’s programme in social inclusion. The programme will train 

designers to be experts in using design methods to strengthen 

meaningful relationships, not least in relation to – and together 

with – technology. The goal is to develop solutions where the 

focus of design on user involvement and emotional aspects, 

combined with technology, creates the conditions for people – 

users, clients and citizens – to feel included and encouraged to 

take a stand and also contribute to the solution” 

“The Commission behind Better Business assesses that health 

and well-being are the second most important business area in 

relation to fulfilling the UN’s 17 Sustainable Development Goals. 

The total value of the missed opportunities is estimated to be 

1,650 billions US dollars. Remote patient monitoring, Telehealth 

and Activity services are mentioned as some of the priority focus 

areas. Design School Kolding already has substantial knowledge 

in these areas and will try to acquire more in the coming years, 

among other things by experimenting with animation, virtual  

reality and serious gaming, but also for example by using emotional 

qualities associated with accessories on aid appliances, monitor-

ing equipment etc.”

Play & design 

Quotes from “The future Design School Kolding”: 

 “In recent years our focus on design for play has increased at 

Design School Kolding. One reason is that we have been working 

closely with the toy industry, but we have also become increas-

ingly aware of the role of design as a tool to achieve a state/  

experience (outcome), rather than as the product or service itself 

(output). The goal of design is to support the individual in realising 

his or her full potential; to dare to be – well – human beings, i.e. to 

be creative, seeing themselves as subjects in the development, 

rather than more or less helpless objects”

“A substantial amount of research documents that people who 

play acquire a range of skills that strengthen their ability to be 

creative. Through play children learn to work together and be 

social, among other things, which is an essential prerequisite for 

being successful adults. Children also strengthen their imagina-

tion through play, in other words their ability to see something 

that is not there.

If the ambition of design is to support people in realising their full 

potential, there does not seem to be a more meaningful place to 

start than design for play. We need to be much better at translat-

ing the vast amount of knowledge about the importance of play 

into specific design solutions, but we also need to develop more 

knowledge about e.g. the influence of play on the design process 

and its outcomes”

“In light of the enormous changes that people and communities 

need to be able to embrace, there’s every reason to try to design 

for (and with) a more playful world and to liberate human beings, 

so they are optimally equipped to act and find solutions them-

selves when the world changes”

Internationalisation

Quotes from “The future Design School Kolding”: 

“We dream of establishing double degrees together with our in-

ternational partners. We dream of creating a Design School Kold-

ing Laboratory in Asia, with deep inspiration from Aalto’s Factory 

Concept in Shanghai, which provides Finnish design and design-

ers with the best possible framework for influence and inspiration. 

We imagine a lab staffed with one or more researchers/designers 

from the school, whose job it is to create relationships with the 

Asian market, preferably in close collaboration with our Danish 

partners. Many research questions arise when Danish design is 

going to be exported. How do you combine the idiom of Danish 

fashion with the Asian fashion universe? Or how can Asian busi-

ness models in the field of repair and maintenance be incorpo-

rated into a Danish/European context? And how can this tradition 

be applied in developing countries – as well as in our part of the 

world – as an inspiration for job growth and greater sustainability? 

Or: How do Asian children play, and how do people/designers in 

Asia perceive the relationship between play and learning?”

P 13Design School Kolding 50 Years, 50 Voices of Design



“Can the prestigeous craft traditions in areas such as weaving and 

print with modern Danish design be developed into new business 

opportunities, for example in a partnership between Danish and 

Ghanaian companies? Or just imagine if designers from Design 

School Kolding, in partnership with businesses in developing 

countries, could help realise the enormous business potential 

inherent in giving women in the third world the same access to 

information – including credit opportunities and healthcare – as 

men have? “

Scientific and artistic research

Quotes from “The future Design School Kolding”: 

“The designer of tomorrow should not just stick to the facts and 

“reality”. The designer must create solutions – experiences, prod-

ucts, services – which no one had dreamed about or asked for, 

but which on the other hand are not so different and alien that 

users opt out. In other words, the solutions must be meaningful”

“The designer must create solutions by combining facts and fan-

tasy. The objective and the subjective must go hand in hand. The 

design education will teach him both”

“In the school’s knowledge building over the next few years we 

will strive, through scientific and artistic research, to continue to 

develop our three focus areas in design for play, sustainability and 

social inclusion. We are going to practise to continue to bridging 

the gap between the two approaches to comprehension in the 

form of development-driven research. Issues that arise in our  

artistic research will be the subject of further research, the results 

of which may lead to new artistic development work (see e.g. our 

collaboration with Kopenhagen Fur)”

“We will and must also train ourselves to prove that there is a huge 

potential in the arts to develop unscripted beauty, which proba-

bly, for some time, will stay ahead of artificial intelligence as well 

as the competitors. Nothing is harder to copy than art and culture; 

hence they may become even more important competitive pa-

rameters in the coming years. In addition they may bestow re-

newed value upon forgotten/stale languages, crafts, myths, sym-

bols, images, patterns and stories – in all parts of the world – even 

in a market economic context”
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The workshops

The three knowledge bases - scientific and artistic research, and 

knowledge from practice - come together in the workshops.

 Quotes from “The future Design School Kolding”: 

“As expressed in our vision, the focal point of all activities at De-

sign School Kolding is the workshop. This is where students and 

staff interact directly with practice (or reality) as it presents itself 

when the students start internships and jobs – or when the school 

provides solutions for the business community, civil society or 

the public sector. The three knowledge bases come together in 

the workshop. To the greatest extent possible we combine theo-

retical knowledge and practical learning with the workshop as the 

physical framework”

“Knowledge from practice is obtained through concrete collabo-

ration, not least in the form of partnerships, where the partitions 

between the school and the surrounding society become increas-

ingly porous. Today, about half of the school’s instruction is relat-

ed to collaboration with a company, an NGO or the public sector”

Lifelong learning

Quotes from “The future Design School Kolding”: 

“It is virtually impossible to create a modern-day education as 

well as predict what knowledge the students need to possess 

once they graduate. When you start teaching first-year engineer-

ing students to build a fighter plane, it turns out that it is drones 

that are needed when they finish their studies. In reality, the prin-

cipal task of today’s educational programmes is to teach students 

to be prepared for lifelong learning”

“My hope is that there will be much better opportunities to work 

closely with the local community in the future, for example in the 

form of four-year commercial graduate programmes, where stu-

dents spend half of the time in a business and the rest of the time 

at the school. Thus a very direct dialogue about what the students 

should learn – here and now – could be established”

“Just imagine if such a model could be combined with a labour 

market policy initiative that would ensure a work sharing scheme 

combined with a general and lifelong skills development pro-

gramme; a programme in which employees were guaranteed 

leave of absence to pursue training, while others in turn had the 

opportunity to work temporarily. This would be particularly rele-

vant in case hyper automation results in fewer jobs”

For the complete text, please read “The future Design 

School Kolding” on: www.dskd.dk  

Changed the employees’ 
way of thinking  
Until a few years ago few people visited Skansebakken Nursing 

Home in Brejning near Vejle. The staff that looked after the severe-

ly physically and mentally disabled citizens came, of course, and 

some of the residents’ families, but not many. Some residents 

never had any visitors.

Today a lot of people are coming and going. Choirs rehearse 

there. Dog walkers stop by and let their dog meet and greet – to 

great enthusiasm. There are people who pick up residents to go 

for a walk or maybe take them to a concert.

This is a description of the “Before” and “After” project “Design 

af Relationer” (Designing Relationships) during which designers 

from Design School Kolding and a very dedicated staff succeed-

ed in changing primarily the employees’ way of thinking. In a few 

months the staff went from seeing themselves as the only ones 

able to handle the residents, to being the ones who ensure that 

others can. And what is special about these others is that they are 

volunteers. They come because they want to, because they care 

about the residents. – It’s a great pleasure, says the relatives, and 

the organisation for the mentally disabled is talking about how 

amazing it is to have “pedagogues-free zones”.

Vejle Municipality and Design School Kolding were awarded KL’s 

(The National Association of Local Authorities in Denmark) Inno-

vation Award 2013 for the result.
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At Design School Kolding we want to inspire the future

Danish design grew out of, and in tandem with, the welfare soci-

ety and its democratic values, centred on equality and freedom. 

Since 1933, when the Social Democratic Prime Minister, Thorvald 

Stauning, entered into one of Danish history’s most important 

agreements, the Kanslergade Agreement, virtually all political 

parties have agreed on the concept that Denmark must be a soci-

ety in which “few have too much and fewer too little.” The efforts 

to create an equal society rubbed off on Danish design, often 

referred to with one word: Democratic. Companies like Georg 

Jensen, FDB Furniture, Coloplast, the LEGO Group, Bestseller and 

many others have seen it as their goal to create products and ser-

vices that could improve the lives of all or at least most citizens.

That is the tradition Design School Kolding wants to help develop 

further, using the world and its challenges as its arena.

It’s the goal of Design School Kolding to demonstrate that de-

sign is unique in its potential to liberate the human imagination 

and hence the human capacity to imagine a future that is more 

attractive than a mere extrapolation of the present or the past. 

Hyper automation will make millions of jobs obsolete – as Mads 

Nipper points out in his challenge to the school. Designers can 

inspire humanity to take on the responsibility itself – as creators 

of the future, including the development of new, meaningful jobs. 

Designers can be vanguards in the visualisation of future scenar-

ios that are worth striving for, because they fill us with hope and 

confidence. For example they can demonstrate that the UN’s 17 

Sustainable Development Goals have the potential to create mil-

lions of new jobs and significantly increase prosperity for all. Here 

are some specific examples:

-  New jobs in waste reduction and reuse/recycling of raw mate-

rials and other resources in light of the fact that there are now 

more raw materials above ground than below ground. Designers 

can endow the used materials with history and beauty

-  Show how craft, art and culture can contribute to the creation of 

differentiation, identity and meaning in the development of the 

otherwise automated production of the future

-  Develop new meaningful relationships and solutions that ensure 

that people who are not 110% effective have a dignified life.

DesignBYKolding

We are proud to be located in Kolding, a city that has made design 

the focal point of local development. 

The hope is that the school can help to make Kolding THE proto-

type of a Design Society – the municipality that everyone is trav-

elling to in order to experience how design supports all citizens in 

their attempt to flourish; where children are taught design at an 

early age, and seniors are introduced to design through the mu-

nicipal Meals on Wheels programme. Let Kolding be the city in the 

world where most people’s lives are improved through design.

I am hoping that Design School Kolding will become even more 

international and even more visionary in its knowledge building in 

the future. At the same time we must maintain our warmth, kind-

ness, cosiness and hospitality as our hallmark.

The aroma of food wafts through the entire building. Students are 

present around the clock. Noise emanates from the workshops. 

Most of the time there are visitors from home and abroad. This is 

Design School Kolding.

On top of this, let us make play the underlying basis and ever- 

present mindset of everything we do in the years to come.    

At Design School Kolding we create good design through play, and 

we design the best opportunities for people and communities to 

flourish. Come and join us!
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Selection Criteria

They have  
contributed to  
the development  
of the design  
discipline and  
have had an impact  
on their time

P 18 Design School Kolding 50 Years, 50 Voices of Design



Prorector Lone Dalsgaard André and former Prorector, Honor-

ary Professor Mette Mikkelsen of Design School Kolding have 

spearheaded the effort to find the 50 designers portrayed who 

have two things in common: They graduated from Design School 

Kolding and they have contributed to the development of the 

design discipline.

Lone Dalsgaard André and Mette Mikkelsen asked former and cur-

rent staff and guest lecturers whom they would recommend. In the 

selection of the many suggestions received the focus has been on:

-  how the indivdual designers have contributed to the develop-

ment of the discipline

-  not only portraying the story of the individual but also describing 

the story of Design School Kolding

-  inclusion of all the subjects being taught at Design School Kolding

-  the condition that the subjects that have been taught the longest 

should be most forcefully represented.

The criteria were:

The total number of contributions must reflect that

-  the portrayed craftspeople and designers have had an impact 

on their time and done something exceptional for the discipline

-  all decades – from the 1970s to the 2010s – be represented, not 

necessarily with an equal distribution

-  all the departments that have trained craftspeople/designers 

must be represented

-  the portraits must explain the breadth of the design discipline and 

the many opportunities it has opened for the application of design

-  the portraits must illustrate the journey Design School Kolding 

has made – from an arts and crafts school to an independent 

university with an independent research unit.

The 50 designers may have been selected because they:

-  have influenced the market by starting their own exceptional 

company or have been employed by one

-  have used their professional skills in contexts that challenged the 

limits for what design is and can be

-  have pushed well-known techniques to the highest level – and 

got them to work

- have a high aesthetic level that drew them to art

-  have the ability to comment on and react to reality in a striking 

and often humourous manner

- are accomplished story tellers

-  have communicated design to others through their teaching,  

research etc.

- have made us wiser.

History writing is never timeless

And finally Lone Dalsgaard André and Mette Mikkelsen’s “decla-

ration in the declaration”: We know that history writing is never 

timeless and that our selection of the portrayed designers reflect 

the image of the particular design that has the highest priority for 

the school today.

Portraits no. 51 and 52

Rector Elsebeth Gerner Nielsen wanted Lone Dalsgaard André 

and Mette Mikkelsen to be portrayed in the book, too, so they 

appear as no 51 and 52. 
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Omayra Maymó p.22 — Rasmus Kolbe p.24  
— Thea Engberg Treu Lassen p.26 — Alexander 
Muchenberger p.28 — Birk Marcus p.30 — Rosa 
Tolnov p.32 — Christian Troels p.34 — Mark 
Tan p.36 — Ólafur Haraldsson p.38 — Philip 
Kongsgaard Døssing p.40 — Kerstin Bro Egelund 
p.42 — Laila Grøn Truelsen p.44 — Magnhild 
Disington p.46 — Mia Kappelgaard p.48.

2017 — 2008
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Design is humanism to me. When I design some-

thing I don’t start by thinking about the object itself, 

rather I think about the relationship that will be cre-

ated between that object and its user from a more 

emotional perspective. 

It’s not the palpable, but the intangible relationships 

between people, objects and their context and the 

variables that take part in these associations that 

interest me the most. I believe in a holistic and hu-

manistic essence of good design, as an active and 

stimulating phenomenon of interaction between 

people and the physical environment. 

I see myself as a storyteller. I conceive of the object 

as a form of expression and aim to explore its full 

narrative potential on different levels. My designs 

are the language of an intention, an idea that wants 

to be transmitted beyond the object’s functionality 

in order to provoke emotions and move people. I 

am detail focused and craftsmanship driven, yet I 

try to challenge the endless possibilities of the in-

dustry and further explore the natural potential of 

materials and their limits. 

I come from Madrid, Spain, where I underwent a 

6-year education in architecture. As part of my 

studies I took some elective courses in furniture 

design, and that is when I discovered my true pas-

sion. After finishing the degree and gaining some 

professional experience working as an architect for 

one year, I decided to move to Denmark to pursue a 

Master’s degree in Industrial Design, building on the 

Danish know-how in the field. Design School Kolding 

was an extraordinary place to be. It is a great school 

that provides the precise space, attention and re-

sources – within a highly dynamic and inspiring 

environment – to incubate creative, professional, 

skilled designers. 

After several years working in different architecture 

and design offices in Spain, Paris, Sweden and Den-

mark, I am currently based in Copenhagen, where 

I founded my own design studio in 2016. I work in 

the fields of furniture, lighting and home accesso-

ries design, trying to provide people with exciting, 

meaningful and honest everyday experiences. 

My work is very instinctive and personal. I am 

highly influenced by architecture, art and tradition, 

which I try to distil into objects with character and 

soul. Simplicity and functionality are principal in 

my designs, but at the same time I employ irony 

as a tool, challenging preconceptions and seeking 

unforeseen contrasts. 

I graduated from Design School Kolding in June 

2016. My Master’s project addressed the creation 

of individuality within industrial production, aiming 

to create more personal and soulful objects and 

approach a more significant and human way of 

manufacturing. The project was developed in part-

nership with New Works. Its outcome, the Grasp 

boxes, Enfold bowls and Pleat pitchers, consists of 

three families of everyday objects that represent a 

rejection of the dominant aesthetic model based 

on uniformity and standardization that our material 

world has been subjected to during the last century. 

In other words, these objects explore how to im-

bue industrially produced objects with the unique 

character that people have traditionally loved in 

hand-crafted pieces (traces of process, handprints 

of the maker, tool marks etc.), creating matchless 

products with a history and life. I developed my 

own production techniques and industrial tools that 

enable me to create unique outcomes through the 

same serial automated manufacturing. This gener-

ates more personal and meaningful objects with 

character and soul, which are capable of stimulat-

ing stronger emotional bonds with the user and en-

rich our everyday experiences.

Omayra Maymó, born 1986 in Madrid, Spain 

Education: 2016: Master’s in Industrial De-
sign, Design School Kolding, graduated with 
honours; 2013: Architect, Bachelor of Archi-
tecture and Master of Architecture, Superior 
Technical School of Architecture of Madrid. 
Professional experience: 2016: Designer 
– Ferm Living, Copenhagen; 2016: Founder 
and designer – Omayra Maymó Studio, Co-
penhagen; 2015: Markus Johansson Design, 
Gothenburg, Sweden, working on the design 
and development of the Carronade lamp 
collection for Le Klint; 2013–2014: Junior 
architect – Lorenzo Alonso Arquitectos, Ma-
drid, Spain; 2009: Junior architect internship 
– Marc Dilet, Paris. 

www.omayramaymo.com

Omayra Maymó
Simplicity and Functionality. Creating More  
Personal and Soulful Everyday Objects

“ Omayra Maymó has contributed to the understanding of design 
and culture by transforming the DNA of Spanish Design into the 
spirit of Danish Design” 
Quote from the Selection Panel
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“ I see myself as a 
storyteller. I conceive 
of the object as a form 
of expression and aim 
to explore its full 
narrative potential on 
different levels. My 
designs are the 
language of an 
intention, an idea that 
wants to be transmitted 
beyond the object’s 
functionality in order to 
provoke emotions and 
move people”

Photo: Palle Skov
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Rasmus Kolbe
Making LOL that Make you Smile, Laugh,  
Wonder, Reflect and Share with Others 

I earn my living by making LOL for the Internet 

(preferably something with kittens) that make you 

smile, laugh, wonder, reflect, share with others or 

that provoke you. It works because I analyse my 

audience and design specifically for it. I am also 

adept at using the technical and social mecha-

nisms on social media.

I have worked with Coca-Cola, McDonald’s, SAS, 

the Danish Broadcasting Corporation, The X Factor, 

Snickers, the National Gallery of Denmark and others.

I chose Design School Kolding because I knew I want-

ed to create something, but I did not know what.

Snapchat: Rasmus makes a bundle on what 

the rest of us consider a pastime 

Nutty videos, creative drawing skills and humour 

are the key ingredients in Rasmus Kolbe’s work-

ing life. His videos on the app Snapchat are being 

viewed by 60,000 people a day, and that makes 

him one of the highest paid Danes on social me-

dia. In a profile in the Danish daily Jyllands-Posten 

in November 2016 Rasmus Straka and Kristian K. 

Jørgensen write among other things that Rasmus 

Kolbe – also known as Lakserytteren (the Salmon 

Rider) – is the only Dane who has made the app his 

primary career.

He himself attributes his success to the fact that he 

has crazy ideas and is not afraid to make mistakes; 

he also loves to be on line. He is not quite sure what 

the future holds. He hopes to continue working with 

social media and marketing. The television media 

could also be an exciting option, but there is a small 

problem. ”It could be cool to work for DR Ultra – but 

I am bigger than they are,” he explains.

Instead Rasmus Kolbe has his sights set on the 

world beyond Denmark. In addition to his Danish 

Snapchat profile Kolbe has successfully launched 

the English language profile HelloRasmus. Here his 

snaps are viewed by approximately 30,000 people 

a day and as a result he has just won the internation-

al award “Story Teller of the Year” in the Snapchat 

competition The Ghosties.

”When we grab hold of a guy like Rasmus Kolbe it’s 

because he is considerably better at telling stories 

than we are,” says Peter Svejgaard, Chief of Social 

Media for the travel agency Spies Rejser, to Jyl-

lands-Posten.

Rasmus Kolbe, born 1991
 
Education: 2012–15: Design School Kolding, 
Communication Design. 2011: The Scandina-
vian Design College, Graphic Design. Experi-
ence: 2016: Winner “Storyteller of the Year” 
for Ghosties Award (international award for 
Snapchat), 2016: Design and Snapchat cam-
paign for Universal Music, 2016: Snapchat 
campaign for Coca-Cola, SAS, Snickers, 2016: 
Self-employed. Founded PLADASK Design, 
Strategy and Content for social media, 2016: 
Designer & Snapchat host for X Factor and DR 
Ultra, 2015–16: Freelance designer for DR: P3, 
P6BEAT, P7MIX, 2012–15: Project manager 
and designer for Drawing Festival.

www.rasmuskolbe.dk

“ Rasmus Kolbe uses the methods of the design discipline to develop  
new platforms – and communicate on them in a targeted fashion” 
Quote from the Selection Panel
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“ He is a unique  
story teller, who 
constantly delivers 
compelling content”  
 

says Lasse From, Commissioning Editor at the youth  

programme DR Ung at the Danish Broadcasting  

Corporation and a Snapchat expert.

P
ho

to
: F

re
d

e
rik

 H
ø

jfe
ld

t N
ie

ls
e

n

P
ho

to
: F

re
d

e
rik

 H
ø

jfe
ld

t N
ie

ls
e

n

P 25Design School Kolding 50 Years, 50 Voices of Design

S
e

ct
io

n 
1

 2
0

1
7

—
2

0
0

8



Thea Lassen’s favourite shoes right now is a classic 

pair of white leather shoes, designed five years be-

fore she was born in 1986. – I love them; the work-

manship is exquisite, and my colleagues think I’m 

really lucky to own them, because you cannot buy 

them in stores anymore, she says.

The shoes are the ones called “ECCO TIME,” and 

Thea found them in an outlet store. – They repre-

sent much of ECCO’s DNA, and I think it’s fun to 

walk around in these classic shoes while working 

with what may become classics for those who are 

children today, she says.

Thea Lassen is employed as a material & colour de-

signer at ECCO’s Concept Lab, on the material and 

colour team. This team develops the colour com-

binations and material concepts from which they 

select the final look and collection together with the 

shoe designers.

Right now she focusses on developing new foot-

wear materials, primarily knitwear and weave. What 

materials can be combined? What can the material 

do? Can you mix wool and polyester, so you get the 

delicious sensation of wool without the short wool 

fibres becoming a problem, while also maintaining 

the quality requirements? The answer to the latter 

is yes. The designers in the department have suc-

ceeded in making a material that has passed EC-

CO’s high quality testing requirements.

– Shoes must be able to endure a lot of wear and 

tear. They must be able to walk thousands of kilo-

metres and withstand everything from water and 

snow to high and low temperatures. The new tex-

tiles can do that, says Thea Lassen.

She thinks it’s brave of ECCO to work with textiles in 

a new way, and since it is possible to tailor textiles 

for each individual shoe in a completely different 

fashion – something you cannot do with leather – 

many new opportunities present themselves.

Thea designs not only fabrics, but also prints or a 

pattern that is specific to the shaft of a particular 

shoe. – For example we have made a high-heeled 

shoe with a tailor-made pattern and a knit boot, 

she explains.

She believes she is helping to transcend bounda-

ries. The materials are much more 3D than ordinary 

textiles and more outrageous. – I am especially ex-

cited about one of them and am eager to see how 

people will receive it, she says. 

The material and the design should fit ECCO’s DNA 

as well as the customers, and at the same time it’s 

an advantage if it surprises people a little, she says. 

– We are always in search of the ECCO look. Sud-

denly we feel it’s there. It just fits in, and then we 

move fast to get materials developed and used in 

the shoes. That makes me happy.

Why Design School Kolding?

Creativity has always been a large part of my life 

and I “see with my hands.” Design School Kolding 

has given me professional tools to create through 

processes. It was a natural choice to take a Master’s 

degree in textile design, as it created a greater un-

derstanding of working professionally with design 

and design processes; at the same time I have been 

able to dive deeper into the textiles.

See the collection that was launched in November 2016: 
www.dk.ecco.com/da-dk/ladies/campaigns/live-in-colour
www.dk.ecco.com/da-dk/ladies/campaigns/celebration

Thea Engberg  
Treu Lassen
Designing the Footwear of Tomorrow in Classic 
Shoes from Five Years Before she was Born

“ Thea Lassen uses the prototype as a dialogue tool when making specific 
proposals for new material combinations. In this way she has managed 
to challenge a classically minded industry and embark on new paths” 
Quote from the Selection Panel
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Thea Engberg Treu Lassen, born in 1986.

Education: 2012–2015: Cand.design, MA in 
design within textile, Design School Kolding, 
Project Cooperation with ECCO, Denmark; 
2009–2012: Bachelor in Textile Design, Design 
School Kolding, Project cooperation with Ko-
penhagen Fur; 2008: Arts and Design School, 
Aarhus. Experience: Currently: Material & 
Colour Designer in Concept Lab ECCO; 2014 
–2015: Designer in Innovation Lab ECCO; 
2014: Imagine Talents, Kopenhagen Fur (nom-
inated); 2013: Premiér Vision, Indigo Paris 
(Sold sample to Lenny Niemeyer www.lenny.
com.br); Intern at designer Anne Sofie Mad-
sen, Copenhagen. Exhibitions: 2014: Gra- 
duation exhibition, “I can. I know. I am,” Kolding- 
hus, Denmark; 2012: Transformation project, 
Skagen Odde Nature Centre, Denmark 

www.linkedin.com/in/thea-engberg-treu- 
lassen-2447221a

“ We are always in search of the ECCO look. 

Suddenly we feel it’s there. It just fits in, 

and then we move fast to get materials 

developed and used in the shoes. That 

makes me happy”

ECCO PR - all photos
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I don’t really see myself as a classic designer who 

makes pretty things, but rather as a context design-

er. That’s not to say that I don’t appreciate beautiful 

and impressive things but they have to be based in 

a situation or in genuine need. The need can always 

be divided into two realities: the customer and the 

context. It is in this tension field that I, the designer, 

and design thinking come into our own by acting as 

the glue that binds the realities.

As the interaction designer I have to facilitate sit-

uations where people can meet and create and 

something beautiful can emerge. Hence many of 

my projects are crossovers, a mixture of politics, 

art, culture and architecture all tied together by a 

common context. Often the context is locked into 

its own reality, and in that case it is my job to include, 

concretise and create a new context and thus gen-

erate a new reality/platform where something new 

and genuine can develop – innovation. 

My clients are mostly public institutions or non-prof-

it organisations within the areas of architecture or 

urban planning. Hence the dialogue between the 

developer/client and the residents/citizens is the 

be-all and end-all, and here design thinking fills the 

need that is crucial if you want to generate some-

thing genuine. One thing is building something new; 

another thing is whether what is being built is being 

used. The third thing is to look at what is already 

there; in other words, I design based on a reality and 

then the idea matures through collaboration.

When I applied to Design School Kolding I wanted 

to be a set designer, and with a background as a 

theatre technician I was deeply fascinated by all 

the possibilities of physical computing in relation 

to classic scenography. But I realised fairly soon 

that this type of interaction was quite closed 

around the technology and hence was not chal-

lenging enough as a platform – exactly because 

the technology/platform was still based on clear 

rules and thus was not “free” enough to handle 

spontaneity. As a result of the restructuring at the 

school Interaction Design changed focus from the 

relationship between humans and computers to 

the relationship between humans and humans, 

which suited me much better, partly because in-

teraction between people became my primary fo-

cus and hence the means to making people meet 

and interact, independent of technology.

I also met a group of people who later became the 

artists collective, Bureau Detours. At that time, as 

Bureau Detours, we were a group who created art in 

the public space. Together we were, and still are, a 

group who put the use of and the right to the public 

space to the test. With clear inspiration from graffiti 

and street art we want to make sure that we as citi-

zens or users of a city can impact the surroundings 

we live in. With that activist approach the design 

methods that use driven design and prototyping 

have gained ground, so that we, as designers, are 

included in the planning phase of new urban devel-

opment projects on equal footing with architects 

and developers, where our role is to ensure that 

planning not only happens from a bird’s eye view 

but also at eye level with the user and the citizen.

Alexander Muchenberger, born 1984

Education: 2007–2013: Design School Kold-
ing Master of Art in Design – Communication 
Design, specializing in Interaction Design. 
Experience: 2016: Developer’s consultant 
Instant City Gellerup; 2016: Developer’s con-
sultant, Kulturvæftet Toldkammeret Helsingør 
Municipality; 2015: Developer’s consultant, 
ABK København 2015 – Consultant for Den 
Grønne Friskole, Copenhagen; 2014: Devel-
oper’s consultant Børnenes & Beboernes Jord, 
Aarhus Municipality; 2014: The Tube, furniture 
design in collaboration with Kvist Industries 
A/S and Design School Kolding; 2013: Work-
shop facilitator, MAD SCHOOL, Hong Kong; 
2012: DENNIS Design Center, AKUT DESIGN, 
Riksutställningar, Visby Sverige 2012 - DEN-
NIS Design Center, SCOPE Art Basel, Gallerie 
Karin Sutter, Basel Schweiz 2012 - DENNIS 
Design Center, Milano Design Week Tortona, 
Italy; 2011: Internship Observatorium - Rot-
terdam, Holland 

www.detjyskedesignbureau.dk 
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Alexander  
Muchenberger
The Designer and Design Thinking  
– the Glue that Binds the Realities

“ Alexander Muchenberger has introduced the concept of “urban 
intervention” creating actions on street level through design” 
Quote from the Selection Panel
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“ With that activist approach the 
design methods that use driven 
design and prototyping have 
gained ground, so that we, as 
designers, are included in the 
planning phase of new urban 
development projects on equal 
footing with architects and 
developers, where our role is to 
ensure that planning not only 
happens from a bird’s eye  
view but also at eye level  
with the user and the citizen”
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My interest in visual communication comes from a 

basic sense of wonder at letters, signs and symbols. 

As a child letters were abstract, unintelligible forms 

to me, so I found it easier to appreciate and under-

stand art and design that used colours and compo-

sition to convey messages and feelings visually.

My decision to study design was based on a desire 

for an academic education with room for contem-

plation. At Design School Kolding there was space 

to ask questions, engage in research-based pro-

jects, reflect on design through critical design pro-

jects and experiment with design systems through 

service and identity design among others.

Pure aesthetics is always seductive, but it has nev-

er been my main interest. I use design as a tool to 

examine the world, ask questions and find answers.

What have I learnt until now?

As a graphic designer driven by curiosity and rest-

lessness I have travelled widely inside and outside 

my field of work, being involved in motion graphic 

and video design, typography and linguistics, spa-

tial design, culture design and branding.

In 2008 I collaborated with Hotel Pro Forma for 

the first time creating video projections to the Dar-

win-inspired opera ‘Imorgen om et år’ (Tomorrow in 

a Year). This is where the director Kirsten Dehlholm 

taught me what it really means to ‘kill your darling’ 

and be open to improvements right up until opening 

night. But more than anything else I learnt that it is 

possible to deal with the most profound and unfath-

omable topics through art.

As part of my studies I had an internship with Glen 

Cummings in New York, the former Vice President 

of AIGA NY and founder of the bureau MTWTF, 

where I worked with wayfinding in cultural institu-

tions. It involved both classic graphic design and 

complex systems. If I was stuck in a task Glen al-

ways gave me the following advice: “Try another ap-

proach.” That is the best piece of advice I have ever 

received as a designer and one that I like to pass on.

When I graduated with a Master’s degree from 

Design School Kolding my graduation project con-

sisted solely of questions and experiments. The 

assignment did not provide an end result, just more 

questions. My work was well received and created a 

debate among those to whom I presented it. It was 

an eye opener for me to realise that the quality of 

an assignment is not only defined by how integrat-

ed the answer is, but rather how interesting and rel-

evant the question is.

After having worked independently for two years I 

had the opportunity to collaborate with my former 

mentor, Mads Quistgaard, and his partner, Christian 

Pagh, in Urgent.Agency. Here I worked with brand-

ing for large corporations, among other things, and I 

recognised the potential of using branding to sharp-

en the focus of the business, create value for the 

end users and also generate culture and identity for 

groups of citizens. It took me a long time to appre-

ciate branding as a tool to create positive change in 

the world, but it has now become my most impor-

tant motivation.

My current position

I am currently living in Amsterdam where I’m the Art 

Director for ECCO Shoes Innovation Department.

I want to help companies that create quality for their 

end users by effecting design solutions based on an 

understanding of the world they live in, of the users 

and of the consequences of these solutions in the 

long term.

Birk Markus Hansen, born 1985

Education: 2013: Master’s degree in Com-
munication Design from Design School Kol- 
ding. Professional experience: 2016: Inno-
vation Lab ECCO, Amsterdam, Art Director for 
the innovation department of ECCO Shoes, 
ILE, Hotel Pro Forma. Did research, concept 
and video design for the performance Neo 
Arctic; 2015: Graphic designer with Urgent.
Agency, Copenhagen; 2013: Founded Birk 
Marcus Studio, Hotel Pro Forma. Worked 
with motion graphic design and video art for 
the performance Cosmos+; 2012: Exhibit-
ed the project ‘The Betabet’ in collaboration 
with LEGO at Il Salone Design Fair in Milan. 
Teaching: 2016: Guest lecturer at The Royal 
Danish Academy of Fine Arts; 2013–2015: 
Guest lecturer at Design School Kolding; 2010 
–2016: Guest lecturer at The Scandinavian 
Design College, Randers. Foundations: 2014:  
Received the one-year work grant from the 
Danish Arts Foundation.

 Birk Marcus Hansen
The Importance of Thinking  
Problems Through to the End

“ Through his experiments with the alphabet and typography  
in particular Birk Marcus has given us a new and innovative  
perspective of the written language across different cultures” 
Quote from the Selection Panel
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“ When I graduated with a Master’s 
degree from Design School Kolding 
my graduation project consisted solely 
of questions and experiments. The 
assignment did not provide an end 
result, just more questions. My work 
was well received and created a debate 
among those to whom I presented it.  
It was an eye opener for me to realise 
that the quality of an assignment is 
not only defined by how integrated the 
answer is, but rather how interesting 
and relevant the question is”
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My approach to textile design is rooted in my origin 

– the textile traditions and techniques of the Nor-

dic countries. My overall quest is to create a great-

er awareness and appreciation of textiles. I aim at 

making weaving convenient and accessible for the 

participants and at the same time providing a mem-

orable experience and satisfying products. In all my 

projects I include and deal actively with the place, 

the space, and the people that I am working with. 

I let each project take its own shape based on the 

given conditions. I create grids of various shapes 

that the participants can fill in based on their own 

creativity. These grids are in the shape of different 

tools and physical spaces where people can stay, 

create and interact with each other across national-

ity, age and skills/background. 

Quotes about Rosa  

– presentations from Mindcraft 15 & 16 

“As a consummate craftswoman Rosa Tolnov 

Clausen is passionate about weaving. In her cre-

ative work, she examines the classical craft and 

explores how it can be used and viewed relevantly 

in the present. In a working process thriving on ex-

perimentation and exploration, she puts to the test 

materials, methods and tools, to arrive at aesthetic 

qualities, partnerships and products that, from the 

combination of these conditions, appear with new 

functionality and purpose.”

“In an analytical and systematic working process 

driven by experimentation and exploration, Rosa 

Tolnov Clausen tests new materials, methods and 

tools with the goal of arriving at new and unexpect-

ed aesthetic qualities, surprising partnerships and 

products with novel functional features. When a 

weave is taken off the loom, she is often intrigued to 

see the back, which has remained hidden until then, 

and which represents the wild, unplanned side of an 

otherwise carefully planned and rational process. 

In her creative work, she focuses on Nordic weav-

ing traditions and takes them into a contemporary 

context, exploring what happens at the intersection 

of the conceptual core of a project and traditional 

techniques. Many of her projects have a strong so-

cial component, where weaving is used as a tool for 

people to engage with, learn about and relate to tex-

tiles in interactive, aesthetic and tactile processes.”

Rosa Tolnov Clausen, born 1985
 
Education: 2013: MA in Textile Design, De-
sign School Kolding, Denmark. Selected 
Projects: 2016: The Curio, Chart Art Fair, Co-
penhagen, Denmark; 2016: deal with it, MIND-
CRAFT16 – In My Mind Craft, Fuori Salone, 
Milan, Italy; 2016: Groundwork, Seoul Inter-
national Handmade Fair, Dongdaemun Design 
Plaza, Seoul, South Korea; 2015: InsideOut, 
MINDCRAFT15, Fuori Salone, Chiostro Minore 
di San Simpliciano, Milan, Italy; 2014–2016: 
H.O.W. - Hands On Woven, Collaboration with 
blind weavers at Blindes Arbejde, Denmark; 
2014: Can a Room be a Loom? The Tube, 
Fuori Salone, Milan, Italy. Awards: 2016 DAN-
ISH DESIGN AWARDS 2016, Winner in catego-
ry: Feel Good, Hands On Woven.

www.rosatolnovclausen.com
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 Rosa Tolnov  
 Clausen 
Experimentation and Exploration

“ Rosa Tolnov has utilized her aesthetic values to develop a very 
particular segment of social design, where she uses craftsmanship 
and design methodology to encourage people” 
Quote from the Selection Panel
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Photo: Kohei Usuda
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“ I aim at making weaving 
convenient and accessible  
for the participants and at  
the same time providing a 
memorable experience and 
satisfying products as a result”
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I chose Design School Kolding because of my urge 

to create. As long as I can remember, creating has 

been a part of my life. I’ve been drawing, building 

with Legos, sculpting and using tools my whole life. 

Industrial Design was a natural choice because it 

combines my urge to create with my passion for 

exploring new crafts and techniques. 

The school was a sanctuary that let me explore my 

talent and express my creativity. But most impor-

tantly I spent time with other people who shared 

my passion for creating. The truth is l learned more 

from being among my fellow students than I ever 

learned from any teacher. 

Attending the school, I quickly realized that the only 

thing that matters is your portfolio. No one has ever 

asked to see my exam papers or my grades. The 

school taught me that my career begins when you 

start school – not the day you graduate. Many of the 

projects that got me started in the industry were ini-

tiated while I was still studying. 

Design is a team effort 

The designer is often portrayed as this ‘character’ 

sitting alone in his studio wearing a turtleneck and 

round glasses just sketching ideas that – like magic 

– all of a sudden become products you can buy in a 

store. The fact is it often takes years to develop good 

products, and during that process a large number of 

people with different skill sets are needed to bring a 

product from sketch to consumer. My name might 

end up on the box, but design is a team effort. 

The kind of designer I want to be does not sit alone 

in his studio sending out sketches in emails. I want to 

be where the product is made. Where the action is. I 

want to be involved in as many parts of the process 

as possible – from the first sketches and prototypes 

to how the packaging is presented in the store. Be-

cause of my high involvement I need to be able to 

communicate with all kinds of people. I have to be 

able to seduce the CEO with beautiful sketches and 

prototypes. At the same time, I have to be able to 

discuss technical drawings with an engineer in a for-

eign country. Visiting new companies and factories 

is part of what keeps me going. But the most impor-

tant thing in my work is the people I meet along the 

way. It doesn’t matter if I have to make a salt and 

pepper grinder or an electrical scooter. It’s all about 

the people you collaborate with. 

Stop sketching, start building!

I get depressed when I haven’t created anything 

for a while. Drawing and using my hands is the only 

therapy that keeps me sane. 

I always say: ‘If you can’t make decisions you can’t 

design’. The hardest discipline of industrial design is 

to move on from the sketch block into the physical 

world. It’s tempting to keep drawing and drawing 

hoping that a better idea will come along. A good 

designer needs to be able to make decisions based 

on intuition and stand by them. People often com-

ment on your work because it is expected of them 

and not because they have something to contri–

bute with. Over the years I’ve leaned on consultants 

and experts, but I trust my intuition. The best way to 

convince people of your design is to stop sketching 

and talking and build a prototype people can touch. 

The Mutatio lamp 

The Mutatio lamp was a project I started while I was 

still studying and it is a good example of my design 

philosophy. I always strive to give my design a sim-

ple and easily recognizable expression. If possible, 

I try to incorporate details and features to explore 

when you start using the product. The Mutatio lamp 

is inspired by transformation. The lamp has a very 

anonymous appearance when it’s closed, but as 

soon as you open it, a more exciting and character-

istic expression is unveiled. 

Christian Troels
I Want to be Where the Product is Made. Where the Action is

“ Christian Troels has dedicated his talent to the principles of  
classical industrial design with a flair for the particular design  
language of Danish Design” 
Quote from the Selection Panel
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Christian Troels, born 1984

Education: 2007–2012: Master’s Degree 
in Industrial Design, Design School Kolding. 
Professional Experience: 2013–: Designer 
and founder at Christian Troels Product De-
sign; 2012–2013: Designer and concept de-
veloper LEGO Denmark; Collaborations: Le 
Klint; LEGO; Shape; Fritz Hansen; Lucie Kaas; 
Rørvang Furniture; Bolia; Menu. 

www.christiantroels.com

“ People often comment on your work because it is 

expected of them, and not because they have something 

to contribute with. Over the years I’ve leaned on 

consultants and experts, but I trust my intuition. The best 

way to convince people of your design is to stop sketching 

and talking and build a prototype people can touch”

Photo: Gert Skærlund 

Photo: Le Klint
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Mark Tan
Made his First Dress as a Four-year-old – and  
a Dress for Princess Alexandra when he was 12

At the tender age of twelve Mark Kenly Domino 

Tan designed his first dress for Princess Alexandra 

of Denmark. At that time he had already designed 

many dresses. The first ones he made when he was 

four years old. – I was an ordinary boy who was play-

ing with cars, swam, danced and played badminton, 

but I loved to sew and was lucky that in my home 

town of Ry I knew Mrs Smith, Mrs Emma Smith, who 

had been a dressmaker. She ran an evening class 

which met once a week and I was allowed to par-

ticipate and consume sponge cake, Swiss roll and 

powdered milk with my coffee, he says.

A friend’s mother bought one of his dresses, and he 

also made a dress for his brother’s girlfriend; the big 

breakthrough came when he created a dress for a 

French customer – black velvet with a two-metre 

long train and a low cut in the back – for the millen-

nium celebration in Paris.

Subsequently he made three dresses for a shop in 

Ry; then he made dresses for a local fashion show, 

and since then he has expanded so much that his 

clothes are sold in many parts of the world. Fashion 

journalists call him “The Wonder Kid” and speculate 

whether he is going to be the new Erik Mortensen. – 

No, he says, he’s not. He would like to make a little 

haute couture but is working hard to establish his 

own production collection.

Mark Tan’s journey went from Ry via the tailor 

school in Odense, The Scandinavian Design College 

in Randers and Design School Kolding. From there 

he continued to develop his craft in some of the 

most famous fashion houses including Balenciaga, 

Alexander McQueen and Sonia Rykiel.

In 2012, Mark launched his namesake label and 

quickly became known for his ability to create aes-

thetic mid-century silhouettes anchored by struc-

tural tailoring and experimental use of fabrics. The 

same year he won the National H&M Award, and the 

following year he debuted at Copenhagen Fashion 

Week with his S/S 14 Collection, praised by both 

the national and the international press.

Mark won the Danish Design Talent Award in 2014, 

and in 2015, as the first fashion designer ever, he 

received the Crown Prince Couple’s Star Dust Prize 

for his creative work with materials, idiom and clear 

focus on responsible fashion.

He claims he does not strive to make his clothes 

sustainable. – But I have a responsible approach 

to design, he says and talks about the materi-

als he’s working with at “Kvadrat” and about the 

maintenance-free and recyclable polyester that 

is stain resistant and does not produce fluff when 

you work with it. – The philosophy of the brand is 

to create beautiful and responsible clothing made 

of quality materials that can last a lifetime with min-

imal care, he says.

Mark Kenly Domino Tan is a unique brand in the 

sense that there is great emphasis on materials. 

The materials are essential to every collection 

and serve as a muse. It is a natural part of the de-

sign process to use the fabric as the foundation of 

a collection. The collection is divided into five key 

programmes with which Mark Kenly Domino Tan 

generally works. It is imperative that the company 

refines and develops these programmes each sea-

son. Mark Kenly Domino Tan presents two annual 

collections – Spring/Summer and Autumn/Winter. 

Mark Tan no longer accepts new customers. 

Why Design School Kolding?

– For me Kolding was a very deliberate choice. I did 

not apply to schools in Copenhagen at all. I needed 

to focus on what direction I wanted to pursue, and 

the school’s fashion and textile department had a 

good reputation within my network.  

“ Mark Tan pushes the notion of aesthetics in his work 
with high end fashion. He combines utility and luxury, 
while avoiding a stereotypical image of women” 
Quote from the Selection Panel

Mark Kenly Domino Tan, born in Ry, Den-
mark, 1986
 
Education: 2012: Enrolled in Master’s pro-
gramme at Royal College of Art in London 
/ currently on leave of absence in order to 
concentrate on his company; 2012: Bach-
elor’s Degree from Design School Kolding; 
2008: The Scandinavian Design College in 
Randers. Work Experience: 2017: Creative 
Director for Birger Christensen’s fur collec-
tion; 2012: Launches his namesake label; 
Works in some of the most famous fashion 
houses including Balenciaga, Alexander Mc-
Queen and Sonia Rykiel.

www.markkenlydominotan.com
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“ I have a responsible approach 
to design, he says and talks 
about the materials he's 
working with at "Kvadrat" and 
about the maintenance-free 
and recyclable polyester that 
is stain resistant and does not 
produce fluff when you work 
with it. – The philosophy of the 
brand is to create beautiful and 
responsible clothing made of 
quality materials that can last a 
lifetime with minimal care”
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Ólafur Haraldsson 
Captures the Beauty of the 
Scenery to Share it with Others 

Ólafur Haraldsson currently works in areas such as 

visual effects for movie and television productions 

and virtual reality production in various fields. He 

also teaches and shares his knowledge of design and 

photography. A large part of his work entails travel-

ling to different places and capturing the scenery for 

others to enjoy. He also currently has a position as 

technical director at the Northern Lights Center, Au-

rora Reykjavík, where tourists and others can enjoy 

and learn about this natural phenomenon. 

He often joins very specialized projects where 

complicated problems have to be solved, either in 

a short time frame, at a challenging location or in 

harsh environments. 

Ólafur loves to travel for work, especially to unfa-

miliar or exotic places that allow him to capture the 

beauty of the scenery in order to share it with oth-

ers who may now have a chance to see or access 

these locations. 

Teaching is a driving force for him as well. – There 

are so many things one learns from the students; 

they give so much back and have amazing creativi-

ty when they are allowed to roam around the design 

or photography field on their own, he says.

His reason for choosing design and Design School 

Kolding is the creative freedom you get and learn 

to use when you become a designer. – There are so 

many different fields you can enter with this kind of 

education. There will always be a need for design-

ers; designers are behind everything we use in our 

daily life and there are always such great opportu-

nities for improvements in almost anything. Being 

able to design and work on something that allows 

you to improve how people use and experience 

things is absolutely fantastic. Design School Kold-

ing was an obvious choice and should be for any 

budding designer. It is an internationally renowned 

school with excellent staff and consultants. The 

school has great ties to companies working in the 

field, which is an immensely valuable asset for up 

and coming designers, says Ólafur Haraldsson.

Selected projects: 

NASA / frontline 

2016: Virtual reality project about the melting  

of the glaciers in Greenland

Everest VR / sólfar / RVX

2016: Virtual reality experience allowing people  

to climb Mt. Everest

Aurora / Aurora Reykjavik 

2015: Feature film about the Northern Lights  

of Iceland

Everest / Universal / RVX

2014-2015: Visual effects for the feature  

film ‘Everest’

Björk Black Lake / MOMA 

2014: Music video installation at Museum  

of Modern Arts in New York

Passing Through / Ipower / DSKD 

2012: Video experience making people  

aware of sustainability

Journey2: The Mysterious Island / Warner Bros 

2010: Visual effects for the film, ‘Journey 2: The 

Mysterious Island’ 

360° Dome Production / Immersive Tech 

2010: Dome production for Burning Man 2010

Timelapse Robot / Siggraph 

2010: Featured and lectured about motion  

controlled time-lapse robot 

“ Ólafur uses his vast technical knowledge to convey complex physical 
phenomena through photos, film and animation. He has an inter- 
national approach to design with strong roots in the Nordic nature” 
Quote from the Selection Panel

Ólafur Haraldsson, born 1985 in Hafnarfjör-
dur, Iceland
 
Education: 2010-2011: Master’s degree in 
Interaction Design, Design School Kolding; 
2008: Undergraduate in photography, Uni-
versity of Sydney: 2006-2010: Bachelor’s 
degree in Interaction Design, Design School 
Kolding; 2005-2006: Diploma in Multimedia 
Design, Nordic Multimedia Academy (NOMA). 
Work experience: 2013–: Reykjavík, Ice-
land. Northern Lights Center for visitors 
coming to Iceland to see the northern lights, 
Technical Director; 2012–: Reykjavík, Ice-
land. Photogrammetry software creator, visual 
effects and virtual reality production, CEO; 
2011: Design School Kolding, Teacher at BA 
level, Department of Communication Design; 
2010: Xrez Studios, Los Angeles, USA. Movie 
industry, special effects and other related 
fields in California; 2003–: Reykjavík, Ice-
land. Photographer and interaction designer,  
freelance designer, photographer, image re-
toucher and teacher; 2010: Harvard Univer-
sity, Boston, USA. Consultant/teacher to PhD 
students and professors at the Engineering 
and Applied Sciences Department. 

LinkedIn.com/in/olihar 
www.OliHar.com 
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“ There are so many different 
fields you can enter with  
this kind of education.  
There will always be a need 
for designers; designers are 
behind everything we use  
in our daily life and there  
are always such great oppor-
tunities for improvements  
in almost anything. Being 
able to design and work on 
something that allows you  
to improve how people use 
and experience things is  
absolutely fantastic”
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Why I became a designer

Before studying design I was working in theatre – 

both on stage and off. During this time I found my-

self being more and more drawn towards scenogra-

phy and its often important part of the storytelling. 

It helps to guide the viewer into the world that has 

been created on stage and make them believe they 

too are part of it. I found it fascinating that objects 

and experiences can have such a big impact on 

people. This is what got me into design.

Studying in Kolding

My time in Kolding taught me one key focus, that 

in order to create good design, there needs to be a 

good reason behind it. 

Good design often goes unnoticed by the user. It 

becomes a given, something that adds value to a 

total experience. Therefore design alone does not 

constitute the whole experience. A total experience 

also incorporates business, marketing, sustainable 

production and strong communication (as a min-

imum). This combination is still the main driver for 

me in my design work today and the reason I enjoy 

working within a team that is a mix of countless skill 

sets and different professions. 

There is nothing I would like more than to spend 

every day with people I can learn something from 

and share my input with. Kolding was where I found 

my passion for interaction design – the profession I 

work in today. To me, interaction design is all about 

how we use everyday things – both digitally and 

physically – and that mixture, where both parts are 

equally important, is the glue that holds a good user 

experience together.

One fond memory of arriving in Kolding for the first 

time was my sheer excitement at starting my new 

education. That excitement was quickly dampened 

by the realization of how small a town Kolding really 

was! That said, the years I spent there turned out to 

be some of the best of my life and where I made 

some great friends.

Designing for kids

These days I can be found designing for kids. Often 

when I see a design that is aimed at kids, it is some-

thing that is quite literally a simplified or “dumbed 

down” version of an experience for adults. But de-

signing for kids is not designing for smaller or less 

intelligent adults! It is so much more, and in my opin-

ion, much harder. Adults are often more forgiving 

towards an ‘imperfect’ experience, whereas kids 

have very little patience; if they don’t like it within 30 

seconds, they simply move on to something new. 

What they lack in patience, they have tenfold in im-

agination! Adults tend to look at an experience and 

say, “It looks fun, but I don’t get it,” but when a kid 

really gets it right, he or she will say “I get it. It’s fun!” 

That’s the point when you know you have created 

something great.

My point is: when designing for kids, remember to 

make it childlike, not childish!

Philip Kongsgaard Døssing, born in 1981

Education: 2009–2010: Design School Kol-
ding, MA, Interaction design; 2009: Taidete-
ollinen korkeakoulu – Konstindustriella hög-
skolan, MA, Exchange student at Media Lab; 
2005–2008: Design School Kolding, BA, Indus-
trial Design. Employment: 2017 current: Con-
cept Design Manager Specialist, LEGO Group; 
2014–2016: Senior Concept Designer, LEGO 
Group; 2011–2014: Designer, LEGO Group; 
2008–2014: Freelance SomedayDesign, In-
teraction and industrial design; 2011: Project 
etrans, Design School Kolding, Interaction 
designer – project etrans; 2010: Interaction 
Designer in the Laboratory for Social Inclusion
 
www.linkedin.com/in/ 
philipkongsgaarddoessing

Philip Kongsgaard 
Døssing
When Designing for Kids, make it Childlike, not Childish

“ With his playful approach to interaction design Philip 
Kongsgaard Døssing knows how to combine technology 
and experience in play design, among other things” 
Quote from the Selection Panel
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“ Good design is often not 
noticed by the user, it becomes 
a given, something that adds 
value to a total experience.
Therefore design alone is often 
not the whole experience. 
A total experience also 
needs business, marketing, 
sustainable production and 
strong communication (as a 
minimum). This combination 
is still the main driver for me 
in my design work today and 
the reason I enjoy working 
within a team that is a mix 
of countless skillsets and 
different professions”
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My first encounter with Design School Kolding was 

around 2000 when I attended the Open House and 

was deeply fascinated by the aura of creativity that 

emanated from the school. I wanted to be part of 

that. But my road to that goal was not perfectly 

straight. First I attended courses at the School of Fine 

Arts, at School of Art and Design, Aarhus and took a 

Foundation Course at London College of Fashion; 

I also sat for the admission examination a second 

time before it was my turn to be admitted to Design 

School Kolding. The reason I chose textiles was pri-

marily because of the freedom provided by the fact 

that I had not already acquired skills in that subject. 

Most of the material was new for me, which meant I 

could adopt a playful and very curious approach to 

the topic. Being able to work with textiles in so many 

different ways offered an enormous freedom. 

During my studies I specialised mostly in print and 

interior design, and during the Master’s programme I 

concentrated on projects about healing architecture 

adopting decoration in that context. As a student I 

was fascinated by the overlooked space – a space 

that has an important function but lacks sensory im-

pressions and human values. I was inspired by the 

people who had to use the space, the function of the 

space and how surroundings impact users. A view of 

nature and references to nature play an important 

part in healing architecture – that’s where I found my 

inspiration, and I concentrated on creating depth and 

changeability in my designs by working with light and 

shade in the textile expression. I was one of the first 

students who focused on the hospital in my textile 

experiments, and I spent several days observing 

and interviewing patients in order to understand their 

needs, challenges and the context in which I was go-

ing to create my designs. The result was three pro-

jects: A textile decoration of a patient’s room, a dec-

oration of the hospital chapel and of a waiting room, 

where it was the function of the room and the users’ 

needs that dictated the development of my design.

After my graduation in 2009 my work with healing 

architecture and the hospital as a target group led 

to a job as an innovation consultant at Invia, Region 

Southern Denmark – today Syddansk Sundhedsin-

novation – at the time a rather atypical job for a tex-

tile designer. When I started working at the municipal 

building there was no one else with my background. 

The work within the Region alternated between pro-

jects where I continued to be the practicing textile 

designer, for example at the children’s ward at Kold-

ing Hospital, to projects about service design and fa-

cilitating and communicating design methods.

The reason I chose to work within this niche – and 

still do it – is that I can make a difference with my 

design; it is not only about aesthetics and design but 

also about underlying values and needs. The pur-

pose is to create relationships, to understand other 

professional groups, identify their challenges and 

together with them develop solutions that provide 

value for them in their daily lives. This is true, wheth-

er it is the decoration of an entire children’s ward, 

working to create a feeling of security for children 

who are going through an MRI scanner, or develop-

ing a prototype for a folder containing information 

about moving for elderly citizens and their relatives, 

or project management and development of deci-

sion support tools for cancer patients. In all areas 

I use different segments of my design education, 

which makes my work extremely versatile.

Since July 2016 I have been employed as a sen-

ior designer at LAB for Social Inclusion at Design 

School Kolding. Here design and aesthetics are a 

priority, but first and foremost it has to be mean-

ingful and valuable for the users we involve in the 

projects. When we succeed we are fully aware that 

design and design methods can make a difference.

Kerstin Bro Egelund, born 1980

Education: 2009: Graduated with a degree 
in Textile Design from Design School Kolding.
Employment: 2016: Senior Designer at LAB 
for Social Inclusion and Welfare Design, De-
sign School Kolding. Projects: Development 
of joint decision support tools in collaboration 
with Centre for Joint Decision Support; 2016–
2017, “The pleasant move” Kolding Munici-
pality, Vesterled Nursing Centre and Attendo, 
Vonsild Have kvarteret - development of infor-
mation folder related to moving. In charge of 
the coordination and project management of 
all initiatives involving Sygehus Lillebaelt and 
DSKD; 2009–2016: Innovation consultant in 
INVIA, now Syddansk Sundhedsinnovation 
(SDSI) (Health Innovation Southern Denmark), 
Region Southern Denmark. Freelance: Regi- 
stered company KerstinBro – textile decora-
tion, decoration and concept, collaboration 
with the company “base it”; Competitions: 
Talent 2009 in Eindhoven; Winner of Teknisk 
Landsforbunds Talentpris 2008

www.linkedin.com/in/ 
kerstin-bro-egelund-9853607

 Kerstin Bro Egelund 
The Work is not only about Aesthetics and  
Design but also about Values and Needs

“ Kerstin Bro Egelund became one of the first publicly employed designers, 
after projects at the school where she demonstrated considerable insight 
into the healing principles and user needs designing rooms that promoted 
healing and created peace and quiet as well as joy in a stressful world” 
 
Quote from the Selection Panel

P
ho

to
: K

at
rin

e
 W

o
rs

ø
e

P 42 Design School Kolding 50 Years, 50 Voices of Design
S

e
ct

io
n 

1
 2

0
1

7
—

2
0

0
8



“ The purpose is to create relationships, 

to understand other professional 

groups, identify their challenges and 

together with them develop solutions 

that provide value for them in their 

daily lives. This is true, whether it is the 

decoration of an entire children’s ward, 

working to create a feeling of security 

for children who are going through an 

MRI scanner, or developing a prototype 

for a folder containing information about 

moving for elderly citizens and their 

relatives, or project management and 

development of decision support tools 

for cancer patients”

Photo: Jakob Fynsk
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The core element of my work is to explore what 

design can do in the fields of social inclusion and 

welfare design, with the purpose of creating demo-

cratic solutions to the complex problems we face in 

today’s challenging welfare society. The expanded 

design concept, combined with the designer’s tra-

ditional competencies and tools, is the basis for em-

barking on a variety of development projects which 

all aim at creating positive change and design in are-

as where design traditionally has not played any role. 

That change can be for and with the severely disa-

bled in an institution, for relatives and residents in a 

nursing home, for patients at a hospital, at a school 

for children with special needs or in collaboration 

with a technology based company. The possibilities 

are endless and vital.

I graduated from Design School Kolding (DSKD) 

with a degree in Communication Design, but prior 

to that I was a primary school teacher. I had a keen 

interest in the communicative opportunities of the 

visual dimension and a fascination with graphic 

design which made me give up my first profession 

as a teacher and apply to DSKD. At the time I was 

unaware what a gift it would be to combine the two 

disciplines. Along the way I have acquired a theo-

retical Master of Design degree and developed an 

interest in social design, service design and emo-

tional design, and the world of design has opened 

up and moved in new directions, where both my 

professional skills have been my companions. 

With its strategic commitment to social inclusion 

and welfare design DSKD has been the place for 

me, the place where my interests in relationships, 

inclusive processes and the visual aspect have 

formed a synthesis.

Creating A design has always been very important in 

my work, because even though designing can create 

a feeling of ownership, cultural changes and innova-

tion processes I believe that one of the designer’s 

strengths is exactly to create A design – being able 

to translate the abstract and the non-concrete into 

something concrete that is easy to understand. This 

design can be a product, a system or a service, but in 

my experience successful design is often a mixture 

of all these elements.

In the project  ‘Design af relationer’ (Design of Rela-

tionships) at Skansebakken, a home for the severely 

disabled, we had the opportunity to create a holistic 

design that led to a change in the social education 

workers’ and the pedagogues’ professional percep-

tions of themselves – a change in mind set – while 

also changing the service that was provided at the 

institution. Everything changed by incorporating a 

concrete product, in this case tablet and Facebook 

profiles, which were used as a means of communi-

cation and a relationship building technology. We 

did not design a new product per se but used an ex-

isting everyday product as a welfare technological 

solution to support the relationships that had to be 

developed for the residents with volunteers, rela-

tives and also former employees. Briefly, the aim of 

the project was to create relationships between the 

residents and volunteers, people who are not paid to 

be there. In order for the project to succeed change 

was effected on many levels – in the individual staff 

member, in teams, in management, in the local 

community, in the municipality, in other institutions 

and, in fact, in a large segment of society. Today the 

core service at Skansebakken is relationships and 

an open world that invites people in and also travels 

outside. School children are frequent visitors. They 

hold Lucia processions, hold the residents’ hands 

and read stories. The local choir practices there, 

dogs visit and line up to be petted. Volunteers ac-

company residents on trips to summer cottages, 

arrange wheel chair races in the corridors and a lot 

more. All this happened because we worked to-

gether in holistic user participating design processes 

where designing was a joint task. We as designers 

could facilitate the change process, but the employ-

ees had to change themselves and also the culture 

and operation of the institution. The designers trans-

lated requests and opportunities into solutions and 

designs and set a high innovation level while all the 

time ensuring that the staff was on board.

Laila Grøn Truelsen, born1973 

Education: 2015: Master’s Degree in De-
sign from The Royal Danish Academy of 
Fine Arts, Schools of Architecture, Design 
and Conservation (KADK); 2009: Gradua-
tion and graduation exhibition from Design 
School Kolding’s 5-year design programme 
in Communication Design; 2003 and 2004: 
Vejle Preparatory School for Art and Design; 
2000: Teaching degree, specialising in Dan-
ish and art from Haderslev Statsseminari-
um (Teachers’ College). Experience: 2014: 
Head of LAB for Social Inclusion, Develop- 
ment Department, Design School Kolding; 
2013–2014: Project manager and designer 
for LAB; 2011: Project etrans, Design School 
Kolding. Project manager and designer; 2009 
–2010: Come on. Partner and designer; 2000 
–2002: Branderup Folkeskole. Elementary 
school, teacher. 

www.linkedin.com/in/ 
laila-grøn-truelsen-06742b2a

 Laila Grøn Truelsen 
Exploring Design in the Field of Social Inclusion and Welfare Design

“ Laila Grøn Truelsen’s core focus is service design applied to social 
problems. The design methods she has developed have greatly 
improved the living conditions for some of the most vulnerable 
members of society” 
 
Quote from the Selection Panel
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“ We as designers could facilitate the 
change process, but the employees 
had to change themselves and also 
the culture and operation of the 
institution. The designers translated 
requests and opportunities into 
solutions and designs and set a high 
innovation level while all the time 
ensuring that the staff was on board”

Katrine Worsøe - All photos

Photo: 
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Magnhild  
Disington
We are Currently Living a Materials Revolution

I remember my first year at Design School Kolding 

(DSKD). The projects I created almost never had a 

shape or form in mind to start with. The Textile De-

sign course seemed like a natural fit. I would always 

start with a technique and the method would control 

the outcome; I loved experimentation. In Norway at 

that time textile courses were offered primarily in an 

art context, but I was in need of some of the purpose 

that ‘design’ inherently brings. After some quick re-

search I landed in Denmark and, to be honest, I had 

no idea where Kolding was located. I thought it’s a 

small country, how hard can it be to get around? 

And though Kolding might not be the centre of the 

universe, it was for me, for four fruitful years. The 

people, the facilities and the ability to focus were key 

to my journey as a designer – added a good portion 

of Danish frankness, I dare say!

I have worked with a broad range of projects, but 

my interest always originates with materials, colours 

and the feeling they create. Today I live in Portland 

OR, USA working as a material designer for NIKE 

Inc.’s footwear design department. As a material 

designer I work on projects spanning from future in-

novations, special projects and collaborations with 

other brands/designers. Material design is a broader 

scope than my original background in textile design, 

but in many ways it comes down to the same phi-

losophy of storytelling and problem solving through 

fibres, textures, harmonies and contrasts. 

Nike has always been known for inventing new tech-

nologies and methods of making. Back in 2009 I 

didn’t even know there was such a job as a material 

designer, especially within footwear. Unknown to the 

world, their designers were tinkering away with the 

early stages of Flyknit, and this new technology re-

quired designers with a different mindset than tradi-

tional footwear design. It literally ‘changed the game’. 

I happened to join the Nike team just as Flyknit was 

ready to be launched, and it was exciting to see how 

the brand revolutionized the footwear industry on 

a global scale. Going from traditional cut and sew 

construction to a one piece, zero waste fabrication; 

that is a monumental feat. So there I was the typical 

DSKD textile nerd in the land of opportunities, and all 

of a sudden the hottest topic was knitting. Today we 

are seeing a material renaissance in nearly every in-

dustry – the skillset of material designers has been 

widely recognized and I find that my fellow textile 

graduates have an advantage in the way they are 

able to create not only functional, but also sensitive 

and emotional product connections. 

To be truly innovative today, industries/companies 

need to start all the way down from the core, using 

fibres and constructions – even breaking machines 

to test their limits. Materials have always helped to 

define our time, and I believe we are currently living a 

materials revolution. It’s an exciting time to be a tex-

tile designer!

“ Magnhild Disington uses materials, techniques and colours 
in an international context where, in addition to commer-
cial and aesthetic requirements, there are high expectations 
for functionality and performance” 
 
Quote from the Selection Panel

“ Going from traditional cut and 

sew construction to a one piece 

– zero waste fabrication, that  

is nothing but monumental.  

So there I was the typical  

DSKD textile nerd in the land  

of opportunities and all of  

a sudden the hottest topic  

was knitting”

Photo: Nike PR
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Magnhild Evenseth Disington, born 1983 
in Norway 

Education: 2007–2009: MA Textile, Design 
School Kolding; 2008: Man and Identity Module 
3, Atelier, Design Academy Eindhoven; 2004–
2007: BA Textile, Design School Kolding. Work 
experience: 2015–: Material Design Manager, 
NSW Footwear Innline Innovation and Special 
Projects Nike, Inc. USA; 2011–2015: Material 
Designer, NSW Footwear Global Women’s 
Line Nike, Inc. USA; 2010–2011: Designer, 
Design/Marketing, Beirholms Væverier A/S, 
Denmark. Awards/nominations: 2009: The 
Golden Fur Needle 2.0 Kopenhagen Fur, Den-
mark; 2009: Gudrun & Erik Kauffeldt’s Travel 
scholarship 
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Mia  
Kappelgaard 
Still Paying Tribute to the
Concept ”Design for the People”

I have always focussed on and had a partiality for 

surfaces and materials, for how, and from what sil-

houettes can be built – for me it’s a play on com-

positions in the form of references, structures and 

colours. It was undoubtedly my fascination with 

clothes and what signals or emotions they can ex-

press that steered me in the direction of the design 

education. It also made sense in my job as a trend 

scout for Levi’s, where rather than looking at cat-

walks it was a matter of what was happening with 

fashion at street level. For my graduation project, 

in continuation of my long-standing fascination, I 

started exploring the construction of the modern sil-

houette, concentrating on how the project society 

samples and combines its clothing drawing on ref-

erences within the subcultures, groups and physical 

kinships you are in or wish you belonged to.

During most of my studies I worked at Femmes Re-

gionales, and after graduation I got a job with them 

as part of the team developing concepts, branding 

materials, campaigns and shows in the fashion in-

dustry – in other words, a job pertaining to all the 

packaging and communication as well as the stag-

ing of fashion companies’ products.

The work on ‘Living Lightly’ at Design School Kold-

ing’s Sustainability Lab was created as a suggestion 

for a potential approach to a large and often opaque 

area and was developed for inspiration as well as 

for implementation. It is a project that was meant to 

present some of the knowledge the Design School’s 

laboratory has developed, in a physical form. It’s an 

area that commands great humility, but at the same 

time sustainability in fashion is an area that needs 

to be demystified. Our hope and intention was to 

make just a small difference in terms of making the 

area more transparent and accessible to designers, 

companies and consumers.

In my position at Samsøe and Samsøe I draw on 

my experience about fashion at eye level from 

Levi’s and on my knowledge about concept devel-

opment and campaign production, but most impor-

tantly my work with compositions, silhouettes and 

in particular material awareness are faculties that 

were nurtured at Design School Kolding. Our focus 

is on ‘modern day essentials’, and the lines of the 

garments are simple and lively with a focus on the 

materials. In many ways we strive to be an inclusive 

brand with a strong Scandinavian flair with respect 

to aesthetics, look and basic idea. When develop-

ing collections today we are still paying tribute to the 

concept of “design for the people,” which is deeply 

rooted in the Danish design DNA.

“ Mia Kappelgaard has an eye for the good deal when it comes to the 
conceptual as well as the artistic aspect. And she knows how to drive 
it forward. The team Mia has assembled around her has given design 
a great strategic influence in a commercial success” 
 
Quote from the Selection Panel

Mia Kappelgaard, born 1978

Education: 2004–2009 Design School Kol-
ding, MA from The Institute of Fashion and 
Textile, subject area Fashion; Work experi-
ence: 2016–: Samsøe & Samsøe, Copenha-
gen, Creative Director; 2012–2016: Samsøe & 
Samsøe, Copenhagen, Head of Womenswear; 
2011–2012: Samsøe & Samsøe, Copenhagen, 
Senior designer, womenswear; 2011: Design 
School Kolding, Designer at The Laboratory 
for Design, Innovation and Sustainability on the 
project ‘Living Lightly’; 2009–2011: Femmes 
Regionales, Copenhagen, Designer and Stu-
dio Manager working with concept develop-
ment, pre-production and execution of fash-
ion shows, campaigns and various projects 
within the fashion business; 2007–2009: Levi’s 
Strauss, San Francisco, Copenhagen trend 
scout, monthly reports to Levi’s head office.

P
ho

to
: A

nn
e

 M
ie

 D
re

ve
s 

P 48 Design School Kolding 50 Years, 50 Voices of Design
S

e
ct

io
n 

1
 2

0
1

7
—

2
0

0
8



“ Sustainability in 
fashion is an area 
that needs to be 
demystified. Our hope 
and intention was 
to make just a small 
difference in terms 
of making the area 
more transparent 
and accessible to 
designers, companies 
and consumers”

Photo: Sacha Maric
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Kristine Mandsberg p.52 — Vibeke Riisberg p.54 
— Nadja Kothe p.56 — Damion Bailey p.58 — 
Frederik Thrane p.60 — Hân Pham p.62 — Kjetil 
Aas p.64 — Femmes Régionales p.66 — Stine 
Find Osther p.68 — Thomas Wagner p.70 — 
Ruben Bjerg Hansen p.72 — Birgitte Falvin p.74 
— OddFischlein p.76 — Nikhil Garde p.78 — 
Jonas Smedegaard Buus p.80 — Arnt Jensen 
p.82— Helle Marietta Pedersen p.84 — Louise 
Hindsgavl p.86 — Anders Morgenthaler p.88 — 
Cato Thau-Jensen p.90 — Philip Ytournel p.92.

2007 — 1998
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Kristine Mandsberg attended Design School Kolding 

from 2003 to 2006 and graduated with a degree in 

Textile Design. Afterwards she completed her Mas-

ter’s degree at The Royal College of Art in London 

specializing in printed textile. 

From 2008 she has worked from her own studio in 

Copenhagen – freelancing for a variety of clients 

and working on different illustration, art and instal-

lation projects. Her work is extremely diverse but 

always carries her distinct style, where illustrations, 

patterns and materials come together in different 

objects, costumes, artworks, installations, anima-

tions, papercuts, illustrations etc. 

Kristine has worked with clients such as IKEA, 

WGSN, Ferm Living and HAY, for whom she has de-

veloped artworks and illustrations for textile collec-

tions, kidswear and interior products. 

She has also worked on more art-based projects 

and has been granted a residency at the Danish 

Art Workshops in Copenhagen several times; she 

has also been supported financially by the Danish 

Arts Foundation. 

At the residencies at the Danish Art Workshops, 

Kristine has worked with textiles in combination with 

animation, designed a collection of printed textiles 

and developed the concept and the first prototypes 

for ‘Soft Sculpture’ (see photo). The concept Soft 

Sculpture is based on the idea of working with tex-

tiles, textures and patterns in a 3D context such as 

a space. She has been working with materials from 

a 2D perspective and then contextualizing them in a 

3D object to make the installation a visual and phys-

ical experience for the viewer – with a strong em-

phasis on the craft, materials, patterns and textures. 

The objects are also an investigation of the nature 

of modern textile design questioning the purpose of 

textiles, patterns and materials in a spatial context. 

Soft Sculpture is an ongoing project which has been 

developed into several physical objects. 

Equal emphasis on the brain and the hands 

My story is very much a cliché - I always knew I 

wanted to be a designer! 

I grew up in Kolding, very close to ‘Volkerts Fabrik-

ker’, where Design School Kolding was situated at 

that time. I knew that something very special was 

going on in there, and my parents always told me 

that I had to practise very hard to be able to attend a 

school like that – so I practised and practised! 

When I actually decided to apply, it was therefore 

very natural for me to attend Design School Kolding. 

However, I was very uncertain which subject area I 

should choose. I ended up going for textile design, 

as it seemed like an education that had a very broad 

profile in terms of what kind of designer I could end 

up as, after graduating. 

I also really appreciated that this was an education 

where the work of the brain and the work of the 

hands were valued equally – which has always been 

the most important aspect for me when choosing to 

become a designer. 

Now working as a professional independent textile 

designer and thinking back, it was definitely the right 

choice. The core of my work is still based around 

surface design, materials, textures, patterns and 

colours, and I love how these ‘things’ can be applied 

to all kinds of contexts. 

My work is therefore still very versatile, and I feel 

comfortable working at the intersection between 

art and design, 2D and 3D. I apply my knowledge in 

lots of different contexts and with lots of different 

clients and projects, always making use of the core 

knowledge and skills of a textile designer I initially 

gained at Design School Kolding. 

Kristine Mandsberg, born 1983

Education: 2006-2008: Royal College of 
Art, Master of Arts (MA RCA), Printed Textile, 
London; 2003-2006: Design School Kold-
ing, Textile Design. Clients: IKEA (SE), Ferm 
Living (DK), CIFF (DK), HAY (DK), Soft Gallery 
(DK), BONDS (AUS), WGSN (UK), Kunde & co 
(DK), NUMPH (DK), Bahne (DK), Egmont (DK), 
Munsterkids (AUS), Brandwork (SE), Design 
School Kolding (Visiting Tutor) Exhibitions/
Selected: 2016: Kontempo, Group Exhibi-
tion ‘Fringe Bomb’, Copenhagen; 2015: CIFF 
Kids, ‘Soft Sculpture’, Copenhagen; 2013: 
Montanas Mobile, ‘Tablecloth’ made for Kunst- 
foreningen af 14. August, Copenhagen; 2012: 
Custom House Art Gallery, ‘Paper Cuts’, Co-
penhagen; 2010: Gallery CMYK, Stitched Illus-
trations, Copenhagen; 2009: Spring Exhibition, 
Charlottenborg: Video “Reality is Relative”, Co-
penhagen. Grants: 2009, 2010, 2012, 2015: 
The Danish Arts Foundation; 2012, 2014: Na-
tionalbankens Jubilæumsfond

www.kristinemandsberg.com

Kristine Mandsberg 
In the Intersection between Art and Design, 2D and 3D

“ Kristine Mandsberg is a multi-talented designer whose tool is 
illustration in 2D and 3D formats. She masters many differing 
design specialities and communicates them in visually powerful 
lifestyle products, fashion and illustration” 
 
Quote from the Selection Panel
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“ I ended up going for textile 
design, as it seemed like an 
education that had a very 
broad profile in terms of what 
kind of designer I could end 
up as, after graduating. I also 
really appreciated that this was 
an education where the work of  
the brain and the hands were 
equally valued – which always 
has been the most important 
aspect for me when choosing to 
become a designer”
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Vibeke Riisberg 
A Key Player in the Development of Academic  
Research at Design School Kolding

With a background in textile design Vibeke Riisberg 

has contributed significantly to the shift from ana-

logue to digital in textile design, both through de-

sign research and practice where she introduced 

digital tools back in 1987. In education she has 

pioneered and developed educational formats for 

textile and fashion students, giving them the tools 

to think sustainability into the design process and 

the value chain. With a practice background from 

a Danish design school she was the first student to 

enrol in PhD studies in 2001, and she played a cen-

tral role in the development of academic research 

at Design School Kolding. Riisberg has successful-

ly supervised three PhD students and is currently 

supervising two. She has also served as the official 

opponent at six PhD defences and as a reviewer for 

international journals and conferences. 

Vibeke Riisberg has participated in several projects 

and research groups. Together with Joy Boutrup she 

investigated how aesthetic means, such as orna-

mentation, colours and textures, can be integrated 

as an important part of function and sustainability 

in adjusting daylight. Other projects include devel-

opment of tools and methods to raise awareness 

of clothing consumption among teenagers, and re-

search concerning the use of textile products in in-

stitutional contexts such as hospitals. Most recently 

with Anne Louise Bang and Trine Brun Petersen she 

has studied users’ reception of VIGGA - a new busi-

ness concept for leasing baby clothing based on 

sustainable systems thinking and circular economy. 

Since 1992 sustainability has been a vital part of 

Riisberg’s work and she considers the development 

of teaching sustainable design to fashion and textile 

students her most important contribution. This jour-

ney has only been possible in dialogue with many 

good colleagues and enthusiastic students. An ex-

ample of students’ work from the sixth semester 

course in Design for Change in 2015 has been se-

lected to illustrate the outcome of this effort. 

Research publications

Riisberg, V., Bang, A., Locher, L. & Moat, A. (2015): 

“AWARENESS: Tactility and Experience as Transfor-

mational Strategy.” In Proceedings of Shapeshift-

ing: A Conference on Transformative Paradigms of 

Fashion and Textile Design. Auckland April 2014. 

Riisberg, V. & Munch, A. V. (2015): “Decoration and 

Durability - Ornaments and their ‘appropriateness’ 

from fashion and design to architecture.” In Artifact. 

Petersen, T.B. and Riisberg V. (2016): “Pockets, 

Buttons and Hangers. Designing a New Uniform for 

Health Care Professionals.” Design Issues 32 (1). 

Petersen, T.B. and Riisberg V. (2016): “Cultivating 

User-ship? Developing a circular system for the 

acquisition and use of baby clothing.” Fashion Prac-

tice (forthcoming).

Example of students’ work:

Huge Potential for Making Textile Waste  

into Sustainable Stylish Clothing

Our research shows that significant amounts of tex-

tile go to waste in Denmark that could be recycled. 

Still incineration is cheaper and therefore the com-

mon way to discard the waste material. In addition 

new technology and robots are increasingly gaining 

ground in the textile industry thus reducing the de-

mand for manual labour. Change is urgently need-

ed, so how can we turn a waste problem into profit 

and maybe create new jobs?

Based on wardrobe studies and research of textile 

waste in three companies we see a huge potential 

for transforming these materials into sustainable 

stylish clothing using skilled manual labour which 

will guarantee high quality and uniqueness.

To illustrate this idea we have created four styles out 

of waste collected at the three companies. For the 

jacket we made a hand woven textile out of woolen 

yarn waste from a carpet mill; the pants and the dress 

are made of polyester fabric from a company making 

ventilation systems and finally the t-shirt is made of 

cotton jersey waste from underwear production. At 

the end-of-use phase all materials can be recycled.

- Lotte Hahn Kofoed, Christina Maria Tassi di Luigi,  
Tine Tourell Søderberg and Trine Tronhjem Pedersen

Vibeke Riisberg, born 1951 

Education: 2006: PhD thesis completed, De-
sign School Kolding/School of Architecture 
Aarhus; 1987: Computer graphics studies at 
School of Visual Arts, New York, USA; 1977: 
The Arts and Crafts school, Copenhagen, 
Denmark. Working experience: 2006-: As-
sociate Professor, Design School Kolding; 
2000–2001: Head of Textile Department, De-
sign School Kolding; 1977–2000: Independent 
textile designer, artist and educator. Co-found-
er of the design studio Tastemain & Riisberg in 
Paris/Copenhagen; 1982–92: Specialising in 
trend forecasting, printed, knitted and woven 
prototypes for the textile and fashion industry 
in Europe, USA and Japan. Exhibitions and 
guest lectures in Denmark, Norway, Finland, 
Iceland, Sweden, UK, Australia & USA. Guest 
lecturer at the two Danish design schools. 
Selected grants and awards: 2000: Ole 
Haslund Grant of Honour; 1998: The Royal 
Danish Academy, Thorvald Bindesbøl Medal; 
1998: The Design Foundation Award; 1994: 
Danish Art Foundation, 3-year grant.

“ Vibeke Riisberg is a first mover within design research in  
Denmark. She has constantly placed sustainability on the agenda 
and helped integrate the concept into the design programmes” 
 
Quote from the Selection Panel
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“ Since 1992 
sustainability has been  
a vital part of Riisberg’s 
work and she considers 
the development of 
teaching sustainable 
design to fashion and 
textile students her most 
important contribution. 
This journey has only 
been possible in 
dialogue with many 
good colleagues and 
enthusiastic students.”

Photo: Frederik Kirkeskov
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Nadja Kothe
Design School Kolding – 
Opening up New Ways of Thinking 

I have always been interested in how Danish de-

signers think. Influenced by many vacations in Den-

mark I came to realise that virtually all Danes have a 

good taste in designing even small details. For years 

Danish designers have been known for their work 

worldwide, and even small private advertisements 

in supermarkets or on street lights are designed with 

good fonts. Why is this? Why do Danes have a feel-

ing for design? In the summer of 2002 I visited all the 

schools in Denmark where I could study design, and 

in 2003 I applied to Design School Kolding as a guest 

student. I liked the open architecture, the interdisci-

plinarity between the faculties and the classes. 

At Design School Kolding a new way of thinking 

opened up for me. Nearly all projects were in in-

ternational teams. During my stay I worked with 

students and professionals from more than 20 

different countries and many more nationalities. 

We worked in interdisciplinary teams and with oth-

er professions even outside school, so after a few 

months I applied to change my status to become a 

regular student. I graduated in 2006. 

In all projects ethics and morals were essential el-

ements, in relation to the later user and the way 

I made my choices. While at the school I started 

to think about the wider range of design. Is design 

only the product or could I design processes, be-

haviour in groups of people? How could communi-

cation between people improve? How do citizens 

think about politics and political parties and could I 

change this thinking? 

Before I started in Denmark, I got a thorough edu-

cation in Germany in typography and practical me-

dia design. I also dabbled in the engineering field, 

where I acquired the technical engineering thinking 

and developed knowledge which helped me under-

stand and talk to people. Useful tools in many ways, 

but the way of thinking that started at Design School 

Kolding proved to be essential. I became aware of 

problems in many situations where human beings 

were living and working together, which could be 

solved. Often I saw the problem first and later found 

the client with whom I could solve it. One issue was 

changing power plant control rooms into more intui-

tively controlled environments. Together with Kraft-

werkschule Essen e.V., where power plant workers 

learn their profession from a basic education to 

higher level programmes, we developed courses, 

future working scenarios, etc. and were awarded for 

this work in 2011 with the ”Kultur und Kreativpiloten 

Deutschland,“ an award given to the most creative 

heads in Germany. Later in the process we started 

cooperating with an applied research institute and 

with architects who build control rooms. 

Sometimes I started problem solving projects my-

self and found partners with whom to continue the 

working process. One project focussed on drinks 

served with good food. Often good food is only 

served with alcoholic drinks that go well with the 

food. But not everybody can or wants to drink alco-

hol. What non-alcoholic drinks go with what food? 

How can we promote and change the thinking of 

cooks, service personnel and owners of restau-

rants? What tools could be helpful? In this project 

I worked together with a photographer, a food artist 

and a food researcher, with help from bartenders, 

food physicians, doctors, etc. 

I can say that until now virtually all my work has in-

volved innovation – changing human behaviour, us-

ing human intuition and analysing processes to find 

new ways. Partners and clients include the German 

government, the research and science community, 

the business world and very often friends who dare 

to develop innovative ideas and are willing to listen 

to my thoughts that cannot often be explained in a 

few words. In addition I have been an ambassador 

for female entrepreneurship in Germany since 2014. 

Nadja Kothe, born 1976 in Marl, Germany

Education: 2003–2006: Design School 
Kolding, Visual Communication, Graphic De-
sign; 2001–2003: Fachhochschule Aachen 
(D) Visual Communication, Graphic Design; 
1998–2000: Repro Schneider GmbH & PMD 
Fischer, Köln (D), Mediadesign (IHK), typogra-
phy; 1995–1999: Rheinisch-Westfälisch-Tech-
nische-Hochschule (RWTH)-Aachen (D), Civil 
Engineering. Work/projects: Owner Typovilla 
and Nadja Kothe | Software Ergonomie, Bun-
desministerium für Wirtschaft und Energie 
Deutschland, Consultant, User-centred Design; 
Kraftwerkschule e.V, Essen Design-Consult-
ant, Interface Design & Software Ergonomics 
Route Schriftkultur (www.route-schriftkultur.
de) Project Leader & Marketing Stiftung Part-
ner für Schule NRW, coaching, Schulleitungs 
Coach NRW; Dr. Bülow & Masiak GmbH, Marl, 
Design School Kolding Software Ergonomics, 
virtual platforms; Since 2014: Ambassador 
for Female Entrepreneurship in Germany. 
Selected awards: 2014–2017: Vorbildun-
ternehmerin Deutschland; 2011: Kultur- und 
Kreativpilotin Deutschland; 2008: Unterneh-
merinnenbrief NRW 

www.nadja-kothe.de 

“  Nadja Kothe uses design as a driver of innovation in political  
contexts and has received numerous awards for her work” 
 
Quote from the Selection Panel
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“ One project focussed on 

drinks served with good 

food. Often good food is only 

served with alcoholic drinks 

that go well with the food. But 

not everybody can or wants 

to drink alcohol. What non-

alcoholic drinks go with what 

food? How can we promote 

and change the thinking of 

cooks, service personnel and 

owners of restaurants? What 

tools could be helpful? In this 

project I worked together with 

a photographer, a food artist 

and a food researcher, with 

help from bartenders, food 

physicians, doctors, etc”

Photo: BMWi/Anja Blumentritt

Photo: Typovilla 
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Provoking emotion, building on intuition and guid-

ing attention would be a few ways to describe my 

work with user experience as an interaction de-

signer. My starting point is in understanding the us-

ers’ expectations and needs in order to empathize 

with them. This insight helps in creating relevant 

and engaging experiences that are oftentimes tan-

gible with the digital element as an intangible layer. 

Since graduating from Design School Kolding, 

I’ve been fortunate to work in the IdeaFactory at 

Bang & Olufsen (B&O) in Struer and as a design 

consultant with Designit Copenhagen working 

with product/service experiences. Both of those 

early positions challenged me in very different 

ways, but what I learned at Design School Kolding 

gave me the confidence to always find a way for-

ward. I was taught not to be afraid of failing and 

to learn from those failings. Now I’m back at B&O 

designing concepts for the future of living in the 

home. My current responsibilities are as a Senior 

UX Concept & Design Manager leading a talented 

team of cross-disciplinary creative people who 

design concepts that deliver magical experien-

ces. I also collaborate with our external designers 

on tangible interactions to ensure holistic story-

telling between the design intent of the form and 

its method of interaction. It’s very much a dream 

scenario for me to be a part of such an amazing 

design heritage and to work daily with an inspiring 

group of professionals. 

In many ways, the environment at Design School 

Kolding instilled the mindset that I still carry with me 

today – one where reduction of the unnecessary, 

the magic of the unexpected and an emphasis on 

purpose will elevate the result. The support and ex-

perience of the faculty played a major role in chal-

lenging us to fine-tune the arguments for our deci-

sions and avoid playing it safe. My fellow students 

were a huge resource for sparring over ideas, and 

the community that grew out of our interchange 

made us better for it. Spending late nights in the 

building where there was a constant flow of energy 

was a common occurrence. I see this as a result of 

the location, Kolding having few distractions, so we 

immersed ourselves in our work. 

It’s coincidental that I ended up at the school in 

Kolding. I grew up in Brooklyn, NY, and it was only 

because of my time working in Reykjavik, Iceland 

that I became aware of the school. When I read 

about the Interaction Design Program and the 

school’s vision, I knew this was a place I needed 

to be. It was a life-changing decision, not least be-

cause I have a passion for what I do, but also be-

cause I met my wife Signe there, who was studying 

ceramic design. I’m forever grateful for all that I 

have taken from my time at DSKD, and I share that 

in every collaboration I undertake.

Damion Bailey 
Provoking Emotion,  
Building on Intuition and Guiding Attention 

“ Damion Bailey has elevated Interaction Design  
to the top management level” 
 
Quote from the Selection Panel

“ The support and experience of 
the faculty played a major role in 
challenging us to improve on the 
arguments for our decisions and 
avoid playing it safe. My fellow 
students were a huge resource 
for sparring over ideas, and the 
community that grew out of 
our interchange made us better 
for it. Spending late nights in 
the building where there was a 
constant flow of energy was a 
common occurrence”
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Damion Bailey, born 1974 in Jersey City, USA

Education: 2005: MA, Interactive Media De-
sign, Design School Kolding, Denmark; Expe-
rience: 2015–present: Senior UX Concept & 
Design Manager, Bang & Olufsen a/s (Lyngby, 
DK). Creative lead in concept design of prod-
uct interaction & user experience. Managing 
a cross-disciplinary design team; 2010–2015: 
Senior Interaction Designer, Designit (Co-
penhagen, Dk); Project team lead, designing 
physical/digital product experiences, facilita-
ting workshops, and conducting qualitative re-
search; 2009–2011 / 2013–2014 / 2016: Ex-
ternal examiner, Design School Kolding; 2006 
–2010: Senior Graphic Interaction Designer, 
Ideafactory at Bang & Olufsen a/s (Struer, 
DK); 2005: Research project: Virtual platform, 
Center for Design Research at the Royal Dan-
ish Academy of Fine Arts; 2002–2003: Free-
lance graphic designer, AOL (Dulles, VA); 2000 
–2001: Art Director, Íslenska Vefstofan (Rey-
kjavík, Iceland).
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My name is Frederik Thrane and I live in Dallas, Tex-

as with my wife and son. I currently work for SKA-

GEN, a Danish-founded brand that was bought by 

the Fossil group in 2012. I am the Creative Direc-

tor – popularly speaking that means that I am the 

brand policeman as well as the janitor! I make sure 

that the tools the different design teams need are 

available: I develop seasonal directions for theme, 

colours, materials, finishes and techniques and 

ensure they are applicable for watches, jewellery 

and leathers.

We work with the different design teams to secure 

that the line looks cohesive and that it reflects our 

brand foundation of Danish design values and prin-

ciples. In addition to our products, we work on as-

suring that the messaging – visual, verbal as well as 

the look and feel of the brand – is in line with our 

brand foundation. 

We work on photography campaigns and collab-

orations and on branded initiatives. An example 

of a branded initiative is the development of our 

‘Connected’ category –deciding the feel we want to 

convey in the interaction with our products and the 

supporting apps.

My role with SKAGEN is my first non-product-spe-

cific role. Prior to SKAGEN, I worked for Levi’s in San 

Francisco as part of a large and challenging project 

to globalize the product line. I was responsible for 

our non-denim bottoms, the white tab products. 

At Levi’s I was introduced to sustainability as one 

of three design pillars for the brand (innovation and 

craftsmanship being the other two). Sustainability as 

an integral part of the design process has become 

one of my chief values, one I am working hard to im-

plement within SKAGEN and the Fossil group.

Before I joined Levi’s I was with Andrew Buckler 

in New York, where I was design responsible for 

the line and also involved in the production of 

each collection. Before I left Denmark, I worked 

for GABBA in Kolding. I was hired the week I gradu-

ated from Design School Kolding and I worked for 

GABBA for three years as responsible for denim, 

outerwear and knitwear.

I have a longstanding collaborative relationship with 

Kopenhagen Fur dating back to 2005, when I won 

the Golden Fur Pin. Consulting for Kopenhagen Fur, 

along with my personal leather bag and accessory 

work, has always been an inspiration for and re-

prieve from my full-time employment.

When I was a student at Design School Kolding, our 

Head of Fashion was Annette Meyer. Annette had 

studied in Antwerp and brought a group of lecturers 

with her from Antwerp. That made all the difference 

for me. I became friends with one of our lecturers, 

Kentroy Yearwood, and worked for him in Amster-

dam during a summer break. I also interned for my 

idol Dirk Schoenberger in Antwerp, and during my 

time in Kolding I worked as an intern for Bestseller 

in Brande. My internships helped shape my ideas of 

what I like to do and how I like to work: with diverse 

teams in an international setting. The decision to take 

the leap and move to the US for work was also in-

fluenced by my international internship experience. 

To me, the design process and product development 

are ideally inseparable, and to work with the special-

ists, technicians and manufacturers who make pro-

ducts come to life is the most important part of my 

work. I adopted this principle while at Design School 

Kolding: for my graduation collection I collaborated 

with ECCO on producing my footwear, with Bestseller 

on making my denim and outerwear, with OX Design 

to produce my leather, and for my knitwear I collabo-

rated with a knitting factory in Peskov, Russia. 

What I have learned at Design School Kolding and 

in my professional work is the importance of de-

fining the values that guide my work. My values are 

long-lasting design – visually as well as physically 

– made responsibly keeping the afterlife of the pro-

ducts in mind. I also believe that collaborative, diverse 

and inclusive teams are key to good design work.

Frederik Thrane, born 1978

Education: Design School Kolding, Denmark, 
1998 to 2001 (BA) and from 2004 to 2005 
(MA). Employment: 2014–present: SKAGEN 
Denmark, Dallas, Texas. Associate Creative 
Director of Concept Design; 2011–2014: Levi 
Strauss & Co, San Francisco, Global Men’s 
Designer – Non denim; 2008–2011: Andrew 
Buckler, New York City, Senior Designer; 2005 
–2008: Gabba, Denmark, Senior Designer 
Freelance projects: 2005–2014: Kopenha-
gen Fur; 2004–2007: OX Design. Exhibitions/ 
Selected: 2006, 2009, 2010, 2011: Mifur 
Fair Milan, Italy, Exhibited accessory and fur 
garment designs for Kopenhagen Fur; 2006, 
2007: Exhibited designs at Design Conference 
initiated by the Nordic Council of Ministers; 
2002: National Museum of Denmark, Exhibit-
ed complete B.A. collection. 

Visit his LinkedIn profile for references. 

Frederik Thrane 
I am the Brand Policeman 
as well as the Janitor! 

“ Frederik Thrane has demonstrated that strong concepts can be linked 
with the understanding of production in ways where the two parts of 
the design process mutually enrich each other in commercial successes” 
 
Quote from the Selection Panel
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“ To me, the design process and product 
development are ideally inseparable, and to 
work with the specialists, technicians and 
manufacturers who make products come to life 
is the most important part of my work. I adopted 
this principle while at Kolding”
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Way back in 2000, as a student at Design School 

Kolding, one of my main interests was social design 

and the complex problems associated with health 

care. It all started with the book “Design for the Real 

World” by Victor Papanek. Basically the book ar-

gues that industrial designers have a responsibility. 

His principal concern is how designers can create 

problem solving design for the developing world 

and groups of people with special needs that have 

been ignored – children and adolescents, the disa-

bled and the elderly. Papanek believes that the de-

signer has to help develop a better world and take a 

stand for what he calls ‘genuine human needs’.

I agree with Papanek’s basic premise, but the ugly 

and clumsy examples included in the book really 

upset me – because Papanek prefers ethics and 

functionality to aesthetics.

I believe that industrial design has a responsibility 

to combine those three concepts. It is a complex 

discipline, but this is exactly where the designer 

can differentiate himself (or herself) from the in-

ventor. Aesthetics seduces us and speaks to us. 

If that is missing the product is a mere instrument 

without a soul.

To me design is nothing in itself, but should be 

viewed as a cross-disciplinary field which gathers 

inspiration from other knowledge areas such as 

biology, anthropology, cultural geography, philos-

ophy and sociology. The starting point of my pro-

jects and designs is always the individual and his or 

her genuine needs – both overt and latent needs. 

My design process includes thorough and method-

ical research and documentation. My approach 

is empathic and humble. It demands respect and 

understanding for the people and for the situations 

where my designs are eventually going to be used. 

It is a time-consuming and iterative process which 

requires a good amount of curiosity, openness, pa-

tience and stubbornness.

We are living in a time where everything is happen-

ing fast and there are expectations for an immedi-

ate result. Unfortunately that is also the case when 

it comes to design. It’s my experience that you can-

not and should not force the creative process. You 

have to have the courage to be open – not knowing 

in advance what is going to happen – but let things 

take shape along the way. My method is not having 

a method until I am in the middle of the process.

Preferably the method has to be adapted to the 

context; for example when you are working with 

people the most important point is that people are 

different. The method or template that works for 

A is not necessarily applicable to B. If you have al-

ready decided on a specific approach before you 

have explored the world you run the risk of closing 

down the creative process. Most likely you will end 

up with a solution that is “more of the same” and not 

“radically new.”

In addition to the user-centred approach aesthetics 

and perception were some of the most important 

concepts I learnt at Design School Kolding. “The 

doctrine of the beautiful”. It’s my opinion that you 

become a better human being when you surround 

yourself with beautiful things. What I took with me 

from the Design School was the aesthetic impulse, 

in other words to sense, to process and to experi-

ence in order to achieve an aesthetic awareness 

and a purpose of what one creates – both for one-

self and for society.

I believe that good design has three fundamental 

purposes that guide me in my daily work: Design 

must touch or move people – preferably with a twist 

of humour. It must be active in its form, i.e. involve, 

reach out and interact with the user. And finally it 

must be able to change people in a positive direc-

tion through its work or through its mere presence. 

DÉSIGN OBLIGE!

Hân Pham, born 1971 in Saigon, Vietnam. 

Education: 2007: DTP, Web and Graphic at Fu-
turecom, Aarhus; 2005: MA in Industrial Design, 
Design School Kolding; 1997: BA in Jewellery 
Design, Seminariet for Håndværk og Design; 
1992: Photographer at Munson Williams Proc-
tor Arts Institute, Utica, USA. Professional 
experience: 2007: Founder of Yellowone 
Design. Teaching experience: Twelve years’ 
experience in research and in teaching design 
thinking, co-creation and design strategy at 
design schools, SDU and companies in Den-
mark and Japan. Achieved Awards: 2016: 
Danish Design Awards for “Better Work” with 
Yellowone Handsafe; 2015: INDEX: Award’s 
Start Ups “Designtoimprovelife Investments” 
award; 2007: INDEX: Award’s publikumspris 
2007; 2005: The Jubilee Grant from The Na-
tional Bank of Denmark for the project “Anti-
virus – a cap to protect” 

www.yellowone.dk 
www.yellowone-handsafe.com

Hân Pham 
Courage to be in the Open  
– Not Knowing in Advance What to Do

“ Through in-depth research and user participation Hân Pham  
has created products for the health care system that look simple 
but in fact solve serious and complex problems” 
 
Quote from the Selection Panel
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“ I believe that good design has three 

fundamental purposes that guide me  

in my daily work: Design must touch  

or move people – preferably with a 

twist of humour. It must be active in  

its form, i.e. involve, reach out and  

interact with the user. And finally it  

must be able to change people in a 

positive direction through its work or 

through its mere presence”
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Over time I have developed an interest in what re-

lates to a classical expression within fashion design, 

with clear references to Scandinavian aesthetics 

and menswear. That means a love for quality, details 

and functionality.

The concept of ”slowness” is important to me 

– both on a personal level and in the way I work 

with design. It has been a mantra in every aspect 

– whether I am designing hospital uniforms, work 

with various clothes brands or am developing my 

own brand.

It means fundamentally taking one’s time to do 

things in a way that feels right and makes one happy.

Aesthetically slowness is expressed through a time-

less idiom, through creating a product that is rele-

vant and independent of trends and the whims of 

time – the clothes that may not stand out in every-

day life, but are still part of most people’s wardrobe.

My collections are all closely linked – and at the 

start of a new season I never start from scratch. In 

physical terms it means that my inspiration material 

is never completely replaced but rather the various 

words and images I work with are quietly exchanged 

with new ones. Often images that have already 

been used are back in the forefront after having 

been removed for a couple of seasons.

Over time I have had to admit that that way of 

working comes most natural to me. I believe that it 

strengthens the visual identity and at the same time 

creates a stronger brand.

By using references to classic menswear and trans-

lating it into a contemporary context I try to slow 

down the speed in an industry that I believe over the 

last few decades has ended up running at a speed 

that can no longer be considered sustainable.

Clothes have ended up being a product that for 

many people really does not have any value. We 

have become used to a price level that is no longer 

economically viable and is out of sync with what we 

strive to achieve in the social and environmental as-

pects of production.

The fashion and textile industry is one of the world’s 

largest polluters, and we all bear a responsibility – 

the individual clothes brands, the shops, the politi-

cians and the consumers.

We are forced to admit that if we are going to cre-

ate the necessary change we all have to contrib-

ute. Many small steps together can make a signifi-

cant difference.

Kjetil Aas, born 1977, Norway.

Education: 2000-2005: BA & MA, Fashion 
Design; Design School Kolding, specialising 
in menswear. 1998-1999: History of Art, Oslo 
University, Norway; 1995-1998: Forus Upper 
Secondary School of Art, Stavanger, Norway. 
Relevant work experience: 2012 – present: 
Armoire officielle, Co-founder and Creative 
Director, Copenhagen, Denmark; 2009 – pres-
ent: Teaching fashion and textile design at BA 
and MA level, Design School Kolding; 2012: 
Freelance designer; 2009 - 2011: Norse Pro-
jects, Head of Design, Copenhagen, Denmark; 
2008 – 2009: Matinique Black, Designer, 
Copenhagen, Denmark; 2006 - 2008: Won 
Hundred, Design Assistant, Copenhagen, Den-
mark; 2003: Craig Native, Durban/Cape Town, 
South Africa. Internship; Awards: 2015: Nom-
inated for the International Woolmark Prize 
– Europe; 2014: Nominated for the DANSK 
Design Talent Award

Kjetil Aas  
”Slowness” – my Mantra when  
I Work with Design

“ Kjetil Aas has developed one of the most distinct brands 
within the field of slow fashion with sustainable values” 
 
Quote from the Selection Panel
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“ By using references to 
classic menswear and 
translating it into a 
contemporary context  
I try to slow down the 
speed in an industry 
that I believe over the 
last few decades has 
ended up running at a 
speed that can no 
longer be considered 
sustainable. Clothes 
have ended up being a 
product that for many 
people really does not 
have any value”
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We both chose to study fashion because of our 

fascination with the many possibilities and ways to 

work in this field. Fashion is often accused of being 

very superficial, but for us it has endless possibili-

ties and can be both profoundly intelligent and su-

per commercial and poptastic. We chose Design 

School Kolding because of its conceptual approach 

to fashion that fit our mindset very well. The meth-

ods we were taught to develop ideas and come up 

with expressions and solutions or how to put a pro-

ject together are all knowledge we use every day 

and which are the foundation of our company. 

We launched our company straight after gradua-

tion, and from the start we were hired to apply our 

fashion method to new kinds of projects. A design 

education gives you great tools to come up with 

unique visual ideas for any given task, and for many 

years we have worked with all the different aspects 

associated with the product – visual identity, inte-

rior design, creative direction, campaigns, events/

shows and tone of voice for very, very different 

clients (see below). We have lately moved towards 

the place where it all started and the core of each 

project – the product – and for us it is a natural way 

to close the circle.

Clients:

Armoire d’homme, Bang og Olufsen, BARBARA í 

GONGINI, Baum und Pferdgarten, Belsac, Blick-

fang, Bruuns Bazaar, CIFF, CIFF Kids, Copenhagen 

Airport, Diesel, Field’s, Garde Hvalsøe, Ikea, Insti-

tute for Future Studies, InWear, Katja K., Design 

School Kolding, Kopenhagen Fur, Kurhotel Skods-

borg, Krabbesholm Højskole, Kvadrat, University 

of Copenhagen, Mark Kenly Domino Tan, Medicinsk 

Musieon, Mikkeller, Monki, Modström, MTV, Munthe, 

Noa Noa, Normann Copenhagen, Peter Jensen, 

RUM, Shoe the bear, Sony Ericsson, Stella Nova, 

Storm, Ud at Se, Vs. Magazine, Who Made Who, 

Won Hundred, Zizzi.

Caroline Hansen born 15.08.77
Mie Albæk Nielsen born 10.08.78

Education: 2005: MA in Fashion Design, De-
sign School Kolding, 2005; 2003: Exchange 
Students, Skt. Petersburg University of Tech-
nology and Design Awards/Scholarships: 
2017: Wallpaper design award; 2011: Bolig 
awards, Best interior design, Nomination; 2009: 
Winner of Creative Circle Award; 2008: Granted 
Designpulje from the Danish Ministry of Cul-
ture, travelling scholarship New York; 2008: 
Pre-qualification – The Danish Pavilion, EXPO 
Shanghai 2010; 2008: An award of merit – ED 
Awards, European design award; 2008: An 
award of merit – HOW 2008, international 
design award; 2005: IT’S #FOUR – Ingeo Sus-
tainability Award; 2005: Granted the Danish 
Arts Foundation’s Travelling Scholarship; 
2005: Selected for Kopenhagen Fur’s ’Den 
Gyldne Pelsnål’ Exhibitions: 2007: Interna-
tional Illustration Forum, Berlin & Paris; 2006: 
’Copyright – We Have The Right To Copy’, 
group exhibition, Link-Up Showcase Copen-
hagen & Seattle & Storm, Copenhagen; 2005: 
’Art of the Overhead’, Basement, Copenha-
gen Selected workshops/lectures/exter-
nal examiners: Easa Camp - France; Ghent 
University - Belgium; Designers Nest – Jury 
member; DSB – New uniform programme 
– jury member; Fashion Forum live on CIFF, 
lecture on branding. 

www.femmesregionales.com

Femmes  
Régionales   
Fashion can be Profoundly Intelligent, 
Super Commercial and Poptastic

“ Femmes Régionales have brought knowledge about fashion and  
craftsmanship into play in strategic design. They have demonstrated 
how an entire life style story can sustain a brand” 
 
Quote from the Selection Panel
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The Normann Copenhagen project Daily Fiction, designed by 

Femmes Régionales. Photo: Jeppe Sørensen 

“ The way we were taught to 
develop ideas and come up with 
expressions, solutions or how we 
put a project together is something 
we use every day and which are the 
whole foundation of our company”
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I have always been deeply fascinated by colours, 

their meaning and their significance in material. I 

believe that colour is nothing without material and 

vice versa – material is nothing without colour. My 

eyes are always focussed on the smallest detail, 

knowing that the detail is nothing without the whole. 

I have a strong aesthetic drive. Some might call me 

obsessive, or more gently put just extremely detail 

oriented. Today I am very fortunate to work for a 

company that has a profound relationship with col-

our and material. Aesthetics is at the heart of the 

company as it is for me – embracing both the whole 

and the detail.

I have somehow always known that I had to work in 

a creative field; for me it was the only option. Since 

I was very young I was focused on my creativity, 

but before I entered Design School Kolding I did not 

know exactly in which direction I was going.

At Design School Kolding I learned that being creative 

did not ‘just’ mean dealing with aesthetics – it is also 

very much about working with the creative process. 

When I discovered that the creative process around 

textile design unconstrained evolves as a fusion be-

tween different fields, different disciplines, I lost my 

heart to it and found my professional direction.

Design for me is about framing a scenario, a spe-

cific need or opportunity. This frame should never 

be limited to the look and feel of the substance; it 

should also include function and quality, the con-

sumer and the world around us. Good design is a 

constant balance between these factors.

Design School Kolding did not only teach me what 

I could do with my creativity. It infused me with 

motivation for multi-disciplinary collaboration, and 

not least handed me the biggest professional op-

portunity of my life by recommending me for a job 

at Kvadrat, which has been the starting point of my 

career and mature life as a designer. 

I have been part of Product Development at Kvad-

rat since 2007. As a global textile design company, 

we strive to develop products of high quality – pro-

ducts that add value to public and private spaces. 

In order to be able to deliver the right products, we 

must ensure that we are visionary in design by con-

stantly exploring and challenging the capabilities of 

textiles and by developing products that have equal 

emphasis on aesthetic appearance, technology, 

function and market potential. 

At Kvadrat we are not exclusively designing by our-

selves; we are always working in teams consisting 

of external designers, suppliers and internal staff 

from Kvadrat’s R&D team. This ensures adding the 

best possible skills to our teamwork. I believe it is 

through the dialogue between different disciplines 

that innovation happens.

I have never enjoyed walking alone. At work I always 

find myself at a multidisciplinary intersection. That 

is what I love most in my profession – the collabora-

tion. It creates the perfect platform for developing 

and nurturing ideas. 

Stine Find Osther, born 1980

Education: 2014-2015: GROW Cross-Com-
pany, Design Management, 2000-2005: MA in 
Textile Design, Design School Kolding, Work 
experience, Kvadrat: 2016: Design Direc-
tor; 2014: Creative Manager; 2013: Senior 
Design Coordinator; 2007: Design Coordina-
tor; Before Kvadrat: 2005-2007: Stine Find 
Osther Design Studio; 2005-2007: Freelance 
at Lerche Design; 2003-2006: Freelance at 
Sharon Fischer Studio

Stine Find  
Osther  
I Love the Process

“ Stine Find Osther has utilised her collaboration skills and 
her textile competencies to translate the ideas of interna-
tional designers into material, colour and surface” 
 
Quote from the Selection Panel
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“ Design for me is about framing 

a scenario, a specific need or 

opportunity. This frame should 

never be limited to the look 

and feeling of the substance; it 

should also include function and 

quality, the consumer and the 

world around us. Good design 

is a constant balance between 

these factors”

Photo: IDOART
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Throughout my career I have been involved in 

projects that vary in scale and context, from large 

architectural projects to redesigning the baby bot-

tle; from chocolate packaging to the official world 

championship chess set. 

I graduated (BA) from the Department of Industrial 

Design at Design School Kolding and later moved to 

London to pursue a Master’s Degree in the Design 

Products course at the Royal College of Art. Since 

graduating from RCA I have been employed within 

different London-based design and architecture 

practices, including Pentagram Design and Foster 

+ Partners where I was designing and developing 

products on a broad range of projects for interna-

tional market leading clients. This work has given 

me a solid know-how of working with a wide range 

of materials and production methods, and also giv-

en me a vast knowledge of what it takes to run con-

temporary design projects from ideation through 

development to implementation. After ten years 

of working in industry I decided to start working for 

myself, which I now do from a London-based stu-

dio. I also have a part-time design tutoring role at the 

RCA where I run the ‘Design Through Making’ Plat-

form at the Design Products department.

My work is diverse but always rooted in a design ap-

proach where function is valued as a beautiful fea-

ture and ‘problems’ are valued as opportunities to 

create new and better solutions. As a designer I am 

driven by a curiosity to unravel unresolved ‘design 

problems’ based on thorough observations and re-

search looking at how people engage and interact 

with environments, services and products. I then 

use this knowledge to simplify complex products 

and reshape ordinary objects into noteworthy and 

clever product solutions. In some cases this means 

integrating functions, technology and materials 

more effectively hence achieving better results. In 

other cases I completely rethink and challenge how 

we traditionally do, think and design things.

The combination of having grown up, been educat-

ed and working in the Danish design culture, with 

over ten years in the UK contemporary design in-

dustry, has embedded core values that drive me to 

create well-crafted and innovative design results; it 

also pushes me to find new ways to make system-

ic solutions and objects that function, look and feel 

better. A journey that started 15 years ago at Design 

School Kolding resulted in 2011 in one of my pro-

jects being honoured as a part of the Danish Craft 

Collection CC15.

Companies I have worked for include well-known 

brands such as Tefal, Puma, Mothercare, United Air-

lines, Volkswagen, Moulinex, Biomega Bicycle, Arte-

mide, Olivari, Molteni & C, Unifor, Hershey, Formica, 

Apple, Bloomberg, Walter Knoll, Porcelanosa and 

The World Chess Federation. 

Thomas Wagner, born 1977

Education: 2006 – 2008: MA degree - Royal 
College of Art, Design Products course – Lon-
don, UK; 2002 – 2005: BA degree - Industrial 
Design department, Design School Kolding; 
2001 – 2002: The School of Arts (Skolen 
for billedkunst) – Aarhus, DK; 1999 – 2000: 
Mechanical Engineering department, Engi-
neering College of Aarhus - Aarhus, DK; 1994 
– 1997: Higher Technical Gymnasium, Tech-
nical School in Haderslev, DK. Professional 
experience: 2016 – present: Industrial De-
signer / Founder of Thomas Wagner Design 
Studio; Design Tutor at Royal College of Art, 
Design Product course; 2012 - 2016: Industrial 
Designer at Foster and Partners – UK; 2009 – 
2012: Industrial Designer at Pentagram Design 
Ltd. – UK; 2009 – 2009: Freelance industrial 
designer; various design practises; 2008 – 
2008: Industrial designer at Sebastian Bergne 
Ltd. – UK; 2007 – 2008: Freelance Industrial 
Designer at Martino Gamper – UK; 2006 – 
2006: Designer at Voss Co Living A/S – DK; 
2005 – 2006: Designer at Skibsted Ideation 
A/S – DK. Honours: Danish Crafts Collection 
CC15 (2011) 

www.thomas-wagner.dk

Thomas  
Wagner 
From Large Architectural Projects to  
Redesigning the Baby Bottle

“ Thomas Wagner has added international  
perspectives, new ideas and new techniques  
to the Danish design scene” 
 
Quote from the Selection Panel
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“ The combination of having grown 

up, been educated and working 

in the Danish design culture, 

with over ten years in the UK 

contemporary design industry, 

has embedded core values that 

drive me to create well crafted 

and innovative design results; 

plus it pushes me to find new 

ways to make systemic solutions 

and objects that function, look 

and feel better”

Photo: Danish Crafts Collection / jeppegudmundsen.com
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When I was growing up, anything unfamiliar was 

most likely too difficult or not worth pursuing. A 

grade school teacher routinely praising a drawing 

is after all more manageable than telling a kid to 

follow his dreams. Encouraged not to, I continued 

drawing and airbrushing sci-fi sunsets in my par-

ents’ basement and spending my youth in my un-

derpants hunched over my beloved Amiga 500. At 

a time when a computer was a calculator to most, 

we teamed up: designers, coders and musicians to 

compete in a computer art subculture we called 

the demo-scene. We twisted and turned every 

last pixel to create digital things never seen before. 

This is where I learned that anything is possible 

when you team up with the right people. 

Later I enrolled in Design School Kolding, which was 

like a magnetic field to me. It created order out of 

chaos, pulling in talents from all over. Everyone was 

set on a journey to put egos and past endeavours 

behind us, to discover something new and personal 

instead – growing up as designers, I guess. 

And while we’re guessing, my guess as to why I’m in 

this book, is most likely because I was a part of the 

early team that brought the Unity game engine to 

life. It turned out to be a big deal. I later moved on 

to create Issuu, which is now the biggest publishing 

platform in the world. I seem to have a knack for 

using a design-centric approach to create digital 

things that grow into something a lot of people love 

– or at least use. 

Companies and products tend to get lost in busi-

ness. Triangular models of success, burn-rates, 

funnel-sub-optimisation, Gantt charts and other 

sexy abbreviations. It’s all too easy to forget that it’s 

worth nothing if the product doesn’t deliver. In our 

networked, post-industrial era, a great product ex-

perience is the supreme ruler of everything we do. 

So I’ve ended up as someone who creates pro-

ducts, experiences and companies – although it’s 

really one and the same when it works, a kind of 

aesthetic creator that wants to do things my way – 

combined with a strong sense of empathy towards 

the people using it. I try not to get used to “the way 

things are,” and I complain enough to make sure 

that the status quo never forms the basis for looking 

ahead. I love design, but I’ve learned not to mix up 

what looks good with what works. Design is one of 

the strongest things I know, and how I see the world 

– although relatively few people share this vision, 

and they’re usually our customers. 

The best part is that I get to build things with some 

of the weirdest, annoying and incredible people you 

can imagine. Here’s to being unreasonable. 

Ruben Bjerg Hansen, born in Holstebro 1976

Education: 1997-2002: Design School Kol- 
ding. MA, Visual Communication, Major in Illus-
tration; 2000-2001: Ravensbourne, London. 
MA studies, Information Design. Experience: 
2015-2017: Founder at Tacle & Chief Design 
Officer at Conferize; 2007-2015: Founder & 
Chief Experience Officer at Issuu; 2005-2007: 
Director at Pladen (My own studio); 2003-2005: 
Director at Unity Technologies; 2002-2003: 
Designer at Tankstelle (A design community). 
Honours and awards: Fast Company 2015 
– Top 5 Worlds Most Influential Tech Startups; 
TIME – Worlds 50 Best Websites; Lovie Awards 
2014 – Gold, Best Navigation/Structure; IN-
DEX award 2013 – nominee. Advisory posi-
tions: 2007-Present: Board of Directors, Issuu; 
2015-Present: Board of Directors, Ideanote; 
2013-Present: Board of Advisors, Conferize

Ruben Bjerg 
Hansen 
Progress Depends on Unreasonable 
People Making the World Fit Us 

“ Ruben Bjerg Hansen has used his design-centric approach to create  
digital things, experiences and companies that have become global  
successes. His company issuu, for example – printed publications’ answer 
to the videos’ YouTube – is indispensable for many millions of users” 
 
Quote from the Selection Panel

S
e

ct
io

n 
2

 2
0

0
7

—
1

9
9

8
P 72 Design School Kolding 50 Years, 50 Voices of Design



“ Things weren’t  
random, he wasn’t 
lucky, he is good,  
thorough and never, 
ever satisfied. If I  
ever get to stand on  
a stage, I’ll talk  
about Ruben” 
 
Rasmus Landgreen, Principal Designer 
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I attended Design School Kolding because I was 

eager to explore the field of design and wanted an 

edu cation where I could learn about new technolo-

gies in combination with classical techniques. 

The creative environment and insight into design 

methods and concept development based on the 

high work ethics found at the school had a big im-

pact on me and has shaped my career. 

Besides the education, Design School Kolding 

also gave me a strong design network. This design 

network has opened many doors. It gave me for 

example interesting design-related student jobs in 

jewellery and surface design, and the company that 

sponsored my diploma work is today a valued sup-

plier for my current business. 

I have kept the relationship and contact with the 

School after I graduated, and I have been back 

teaching workshops and also attended post-gradu-

ate business workshops at D2i. I see Design School 

Kolding as an important component of my profes-

sional network. 

Attending Design School Kolding, combined with 

studies in the UK, provided me with professional 

knowledge and a structured design methodology. 

My education has opened both Danish and interna-

tional doors for example within the field of laser-cut 

haute couture textile, jewellery design and fashion 

styling. Latest my partner, Carsten Faltum, and I 

have launched FALVIN Eyewear, which is a high-

end eyewear label based on Danish design and Jap-

anese perfection. The FALVIN frames are designed 

at my design studio in Denmark and the frames are 

handmade in an area of Japan famously known 

for its craftsmanship and quality. The light FALVIN 

frames are produced in titanium with precious sur-

face design containing 24-carat Gold, Rosegold and 

Palladium. Today my frames are sold all over the 

world in high-end optical boutiques. 

My professional design education has been a great 

help for me to work my way into this new field in a 

structured and professional way, and I have created 

a unique and coherent design and product portfolio. 

My collection is a conceptual collection based on 

The Black Diamond, the Royal Danish Library at the 

waterfront in Copenhagen. The irregular angles that 

refract the light on granite-clad surfaces have been 

my inspiration for the frame design, and the col-

ours from the light that is reflected on the surface 

of the water is the foundation of the colour palette. 

This conceptual way of working has given FALVIN 

a unique design line that is easily recognised and 

highly appreciated by our customers. 

My eyewear label was launched at the SILMO eye-

wear Fair in Paris in 2015. A sunglass frame from 

the launch collection “The Black Crystal” was nomi-

nated in the Sunglasses category of the prestigious 

SILMO d’Or award that same year. The nomination 

brought massive attention to the brand and provid-

ed rapid international recognition of the innovative 

design and the high quality. 

The sunglasses were nominated because of their 

high quality of design, but also because of the grey 

colour that I have developed – based on my de-

sign concept and my knowledge of colours – that 

enhances blue eyes. Further all the colours work 

together with any skin tone and match wardrobes 

whether the style is based on a casual look or a busi-

ness wardrobe. 

I have recently launched a line of exclusive FALVIN 

frames – customized with sparkling Wesselton dia-

monds – that resemble the water’s glittering surface 

when reflected in the granite-clad surfaces of The 

Black Diamond. The exquisite diamond settings use 

traditional techniques to ensure a long-lasting qual-

ity. I have worked closely with a top Danish jeweller 

to reach a contemporary look and to make sure 

that the diamonds are carefully selected and our 

frames adhere to international regulations. 

To me, eyewear is the strongest personal accessory 

– it is an aesthetic attitude. 

Birgitte Falvin, born 1972

Education: 1999–2004: Design School Kold-
ing, surface design, laser cutting & concept 
development 2002: Loughborough University 
School of Art & Design. BA in Textile Design; 
1999–1999: Accademia Italiana Firenze CAD, 
Design, Fashion & illustration. Professional ex-
perience: 2014: Founder of FALVIN Eyewear; 
2011–2013: Stylist at the Personal Shop-
ping Suites in Magasin du Nord Copenhagen; 
2007–2011: Founder of Zap Decor Surface 
Design Studio; 2006–2007: Surface Designer 
at Jahn A/S; 2005: Designer at Susanne Friis 
Bjørner ApS, brand development & jewellery 
design; 2004: Jakob Schläpfer Design Studio 
(Switzerland). Awards and honours: Nominat-
ed for SILMO d’Or Eyewear Award 2015 in Paris

Birgitte Falvin 
Eyewear – the Strongest Personal Accessory 

“ Birgitte Falvin is a strong, conceptual thinker who has always been 
curious about related disciplines within design. Lately she has used 
both to launch an international brand of eyewear design” 
 
Quote from the Selection Panel
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“ The School gave me for 
example interesting 
design related student 
jobs in jewellery and 
surface design, and 
the company that 
sponsored my diploma 
work is today a valued 
supplier in my current 
business”
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OddFischlein
Working has to be Inspiring, Create an Emotion and Make a Difference 

Gudjon Oddsson / Klaus Matthiesen

Design School Kolding has most certainly helped us 

define our professional life, on one hand because of 

the professional skills we acquired, but also because 

this is where our working partnership originated.

We had both decided that our first step into a life 

of creativity was going to be a design education at 

the school, and we set our sight firmly on the Visual 

Communication line. The main attraction for us was 

Design School Kolding’s reputation as a creative and 

conceptual incubator with a high professional level. 

The unique study environment at the school, where 

all work takes place at the school, provided the 

framework for us to immerse ourselves totally in the 

subject from morning until midnight while at the same 

time being inspired by incredible fellow students.

Our collaboration began in earnest in the third year 

of our studies 2001/2002. We were the promoters 

of the school’s first visit to China with the project ’De-

signer Upside Down’ – a collaborative effort across 

the entire third-year class. Our aim was to challenge 

the usual focus on London or New York and instead 

look towards the East to be inspired by a completely 

different culture and approach to design. The desire 

to go against the tide, to create our own obstacles 

in order to face something new, has clearly always 

been a driver for us. In many ways, this is also the key 

motivation in our partnership in OddFischlein. Ever 

since we started working together we have always 

managed to build a creative space where ideas and 

approaches have challenged and cross-pollinated 

each other – and grown into new and better hybrids. 

On one hand, we are quite different personalities 

who approach things very differently (something like 

creative Icelandic lava versus cultivated Jutland soil) 

– and on the other hand, we are also like a set of twins 

who knows what the other one is thinking – a little like 

a long-time married couple in matching tracksuits, 

who finishes each other’s sentences.

For our graduation project we developed the busi-

ness plan and the visual identity for OddFischlein 

and surfaced in the business world as self-appointed 

visual mates. Without any real experience running 

a business we took the plunge and were lucky from 

the start to track down some projects in the fields of 

culture and experience economy. In many ways that 

has been characteristic of our course ever since.

One of the most important skills we brought with us 

from the school, apart from the graphic abilities, is 

the need to work methodically with the creative pro-

cess and be able to break down the work into some 

manageable phases. In addition, we are, of course, 

fundamentally curious and interested in people and 

the world around us. For us it is about exploring our 

customers’ universe; understanding their target au-

dience; meet with their employees; learn their values 

and their history; we also have a desire to investigate, 

ask questions and transform ideas into a unique visual 

idiom. But it has never been aesthetics that have dic-

tated the concept. It has always been the project as a 

whole: Visions, history, values, target groups etc. that 

have defined the communicative and visual grasp.

We feel enormously privileged. In many ways we 

are in the middle of what we dreamt of as students. 

We have our own company; we use our professional 

skills; we work with brands in the areas of cultural 

and scientific institutions; and every day we are 

lucky enough to work with a team of talented and 

dedicated co-workers, who help push us and the 

solutions forward.

The daily creative ping-pong among the team and 

the constant desire to challenge ourselves is what 

keeps us going. Working has to be inspiring; working 

has to excite; working has to make a difference.

We connect people and brands with good ideas. 

And the kick it gives us when the customer and the 

target audience are excited about our visions, stra-

tegy, concept and visual idiom – that is clearly what 

still drives us and the strange little creature that was 

conceived at Ågade 10.

Klaus Matthiesen, born 1974 in Kalundborg

Education: 1999-2005: Design School Kol-
ding; 2002: ELISAVA, Escuela Universitaria de 
Barcelona; 1998-1999: Skolen for billedkunst, 
(School of Visual Arts), preparatory school; 
1998: Her-ning Folk High School, journalism 
line; 1997: Nursery school assistant; 1994-
1996: Reserve Officer, Bornholm Regiment; 
1994-1996: Basic commercial course, Kold-
ing Commercial School. Employment: 2005-: 
Founder and partner of OddFischlein ApS

Gudjon Freyr Oddsson, born 1976, Iceland

Education: 1999-2005: Design School Kolding; 
2002: HKU, Utrecht, Holland; 1998-1999: The 
School of Visual Arts, preparatory; 1998: Skæl-
skør Folk High School; 1997: Krabbesholm Folk 
High School, design line; 1996: Tornbjerg High 
School, upper secondary school exit examina-
tion, mathematics line. Employment: 2005 -: 
Founder and partner of OddFischlein ApS

“ Klaus Matthiesen and Gudjon Freyr Oddsson – personalities 
with different mindsets but the same education – have taken 
advantage of the close relationship from their student days to 
create a company that is trendsetting within graphic design” 
 
Quote from the Selection Panel
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“ For us it is about exploring our 
customers’ universe; understanding 
their target audience; meet with their 
employees; learn their values and 
their history; we also have a desire 
to investigate, ask questions and 
transform ideas into a unique visual 
idiom. But it has never been aesthetics 
that have dictated the concept. It 
has always been the project as a 
whole: Visions, history, values, target 
groups etc. that have defined the 
communicative and visual grasp”
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Nikhil Garde died suddenly of a heart attack in 

2014 while water skiing at sea, a place he loved 

dearly. We have asked Elle-Mie Ejdrup Hansen 

– the Department Head of Industrial Design and 

Interactive Media when he graduated – to write 

about Nikhil and his project.

“In his work Nikhil was a humble, but at the same 

time uncompromising human being with a special 

knack for creating coherence between conceptual 

and elementary concepts. With his vast technical 

knowledge and craftsmanship Nikhil had the unique 

ability to combine his skills with an intuitive and em-

pathic understanding and incorporate them all in 

the design process.

His graduation project Sea Shelter (2004) was in line 

with the thinking of the department and became 

groundbreaking – a full-scale prototype of a life raft, 

which embraced user participation and business 

collaboration. Nikhil also made a video documenta-

ry of a test with the prototype at Viking Life-Saving 

Equipment A/S’s large specially designed wave ba-

sin in Esbjerg.

With Nikhil’s practical and methodical approach as 

well as his experience as a yachtsman Sea Shelter 

was manufactured in close collaboration with Viking 

Life-Saving Equipment A/S. Sea Shelter is a life raft 

for passenger and commercial vessels. A unique 

feature is an improved easier access to get on 

board the raft in emergency situations, even under 

extreme weather conditions. It was a natural fit that 

Viking hired Nikhil after graduation, and he worked 

there for several years.

When the Department of Industrial Design and 

Interactive Media was approached by Paola An-

tonelli from MoMA, Museum of Modern Art in New 

York, to submit design projects for its first design 

exhibition, ‘Design Takes on Risk’ in 2005, it was 

an obvious choice to recommend Sea Shelter and 

Nikhil’s video documentary, which became part 

of the exhibition, together with 300 other objects 

from around the world.

I was thrilled to receive a photo from Nikhil in 

which he poses proudly next to the life raft – a 

unique and radically innovative design – at MoMA, 

in New York.

Sea Shelter and the video documentary are now 

included in MoMA’s permanent exhibition.

May he rest in peace”

www.moma.org/explore/multimedia/ 

audios/20/506

Nikhil Garde 
Nikhil Garde’s Sea Shelter in MoMA’s Permanent Exhibition 

“ Nikhil Garde had a knack for involving the many different stakeholders  
it takes to solve complex, essential problems. His life raft is a good  
example of how understanding of form and materials can be combined 
with own experiences and user insight in a large-scale project” 
 
Quote from the Selection Panel

In Memoriam

A deep appreciation of contexts  

– from user needs to production

Nikhil Garde’s friend and fellow stu-

dent, designer Kim Aagaard Holm 

from the company Designastronaut 

in Kolding, wrote an obituary on the 

web page of Design School Kolding 

and mentioned, among other things, 

Nikhil’s work after his years with Vi-

king Life-Saving Equipment:

”After he left Viking Nikhil worked on 

developing furniture, and recently he 

had joined a company, together with 

one of his former colleagues from 

Viking, that is working on the devel-

opment of a composite casting tech-

nology and mould for large items on 

a high international level. Nikhil had a 

vast technical knowledge and a sense 

of form, empathy and understanding 

about contexts, from user needs to 

production. He was whimsical and 

philosophical and had a huge heart, 

which he drew on in his dealings with 

other people.”
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“ In the midst of a storm at sea, attempting 

to board a life raft is extremely difficult. 

This raft, which is fitted with handles 

on either side and a step that extends 

below the surface of the water, enables 

the person at sea to grab the handles 

and raise her legs from the water without 

putting strain on her arms, which are used 

only for stability. The wide step allows 

the occupants of the life raft to lean 

out to help other people enter. The raft 

positions itself according to the direction 

of the wind and can be oriented by its 

occupants so that its opening faces the 

people swimming toward it.” 

 
Gallery label from Born out of Necessity,  

March 2, 2012–January 28, 2013 
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Jonas Smedegaard Buus is not a big fan of design 

stars. – That’s not what the world needs going for-

ward. It needs designers who can cooperate and 

facilitate processes, who are open to new methods 

and new technologies and who has a good business 

sense, he says.

Conversely, he believes that designers who pos-

sess these qualities can create great value for the 

companies that hire them. – And the big corpora-

tions are aware of that. Many of the largest compa-

nies in the world are already working with strategic 

design and related methodologies, he says.

He works for one of these companies himself, Dan-

ske Bank, where he is Head of Customer Experi-

ence in Danske Bank’s MobileLife, an innovation 

unit that Danske Bank has established parallel to the 

banking business. The rationale is that innovation 

cannot happen fast enough in the bank proper.

The purpose of MobileLife is to prepare the bank 

for threats from outside. It cannot risk a Kodak 

moment because it has failed to notice a change 

in the threat pattern ahead of time and has not act-

ed fast enough. Previously the threat would come 

from other Danish banks, but today it may come 

from a new technology, changes in the behaviour, 

companies other than banks or maybe not even 

Danish, but foreign companies.

Some of the staff of 150 are already bank em-

ployees with in-depth knowledge of bank business 

and processes. Others have experience from de-

sign firms and start-ups; some are experts in IT 

development, processes, analysis, research and 

strategy. Jonas’ department employs for example 

anthropologists, service designers and designers 

with experience in branding, ux and digital design 

who operate in the tension field between design of 

services and experiences.

Right now the group is working on a new service, 

JUNE, which is supposed to make investment avail-

able to everyone. – Today you must have a lot of 

money, great insight and help from an advisor in or-

der to get started. With JUNE you will gain access to 

a digital platform that makes it affordable, transpar-

ent and easy for everyone, he explains.

Jonas Smedegaard Buus’ journey to the bank goes 

from Design School Kolding via his own agency, 

which he ran with his two brothers in a garage in Skel-

bækgade, a Master’s degree from the Danish School 

of Design, jobs in some of Denmark’s major agencies 

to Designit, Europe’s largest design company.

– Designit was love at first sight, he says. And the love 

was reciprocal – he became a director and gained 

experience with sales, budgets, management and 

strategy. But now he has moved, from the consult-

ing side to the customers’ side. He has a passionate 

belief that design can be used to make entirely new 

products that can change the world; he feels he has 

moved from the outside where consultants oper-

ate, down into the core of the business, and he has a 

firm belief that if we use design thinking correctly, it 

contains what is needed in order to bring something 

new and attractive – something never seen before 

– to the market. – With design we can meet those 

needs, needs we may not even knew existed, but 

which we have helped to identify. That is a mindset 

that we can bring to the organisation.

Jonas Smedegaard Buus refuses to find an illustra-

tion for this portrait in some of the things he made 

as a designer.

– You can have a process image with a lot of post-it 

notes. That is how I have often used my education, 

he says. And the things I’m most proud of having 

been part of have only been possible through close 

cooperation with customers and colleagues. I don’t 

want to take credit for that.

Jonas Smedegaard Buus, born 1975 

Education: 2003–2006: MA, Danish School 
of Design, Communication Design; 1999–
2002: BA, Design School Kolding, Visual Com-
munication. Work Experience: 2016– Head 
of Customer Experience, Danske Bank’s 
MobileLife; 2015–2016: Corporate Entre-
preneur; 2015: Executive Director, Designit; 
2013–2015: Director, Designit; 2011–2013: 
Design Manager, Designit; 2010–2011: Lead 
Designer, Designit; 2007–2010: Senior Digital 
Art Director, Valtech; 2006–2007: Designer,  
1508; 2002–2006: Self-employed, Rhesus B

Jonas  
Smedegaard Buus 
Design – a Mindset to Bring to the Organisation 

“ Throughout his career Jonas Smedegaard Buus has proved the 
strategic potential of design in an intangible context. As a  
director in one of the largest design companies in the world he  
has contributed to the development of design as a business area ” 
 
Quote from the Selection Panel
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“ Now he has moved, from 
the consulting side to the 
customers’ side. He has a 
passionate belief that design 
can be used to make entirely 
new products that can change 
the world; he feels he has 
moved from the outside where 
consultants operate, down into 
the core of the business, and 
he has a firm belief that if we 
use design thinking correctly, it 
contains what is needed in order 
to bring something new and 
attractive – something never 
seen before – to the market.”

Photo: Designit
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Arnt Jensen has been a key figure in the development 

and growth of video games as an art form. In 2008 

he received the Danish Arts Foundation’s three-year 

work grant, and his two famous games, LIMBO and 

INSIDE, have received development funding from 

the Danish Film Institute. He is in a league where 

the reviewer from the Washington Post draws lines 

to Edvard Munch and Ingmar Bergman, but his col-

leagues also say that he is uncompromising, sure of 

himself, awkwardly shy, and obsessed with creating 

the very best. He himself says that all his life he has 

wanted to create something that people can be im-

mersed in. Something he can be proud of.

Arnt Jensen makes games and has done so his en-

tire life, ever since his computer interested father 

brought home the family’s first PC from Texas In-

struments in the early 1980s. His second major in-

terest was drawing, but he did not imagine he could 

combine the two talents and make a living from it, 

not until he started at Design School Kolding in 1994 

and felt a whole new world opening up for him. 

It was the craziest thing. It was almost like having 

found your way home, he says.

Arnt Jensen explains that at the school he learned 

for the first time that it is okay to be stubborn, un-

compromising and have a big ego. – I had gone to 

public school with 400 students, and almost every-

one knew I was the one who could draw. I was sort 

of one of a kind. But then I arrived at Design School 

Kolding, and suddenly we were all one of a kind who 

had gathered from all over Denmark, he says.  

After graduating in Kolding, he was hired by the Dan-

ish game company IO, but he did not really thrive 

there. Then he became a freelance artist and almost 

hated it and he constantly tried to invent something 

that he could call his own. One day, during a break, 

where he was sitting and drawing as usual, everything 

changed. He made the first drawing for what was to 

become the game LIMBO. He created a hazy, op-

pressive and threatening universe in black and white, 

and he has stuck to that universe. Every time he 

started to have doubts, he returned to that drawing 

and held on. Uncompromisingly.

It took him six months to reach the point where he 

drew the little boy you are in the game and who is 

looking for his sister in an eerie, monochrome world 

with dangers everywhere: Traps, giant spiders, 

knives and shingles. The country Limbo is a dysto-

pian nightmarish world, the parallel world between 

Heaven and Hell, or Purgatory, according to the 

Catholic faith.

In an interview with Rasmus Karkov in the daily, 

Jyllands Posten, he says: All selections and dese-

lections in the game have been made in order to 

make the experience more powerful; to let people 

immerse themselves, vanish in the game. That’s 

what I am looking for myself.  

The game was released in 2010 and became the 

third most award-winning game that year. When 

Arnt’s next game, INSIDE, was released in 2016, 

it was received even more enthusiastically, and it 

has been nominated for countless awards at all the 

major festivals and conferences in the world. In its 

review on May 5, 2016 the Washington Post wrote:

“There is a term in Danish, ‘gennembrud’, that means 

‘breakthrough’. In 1883, the critic, Georg Brandes, 

used the phrase ‘Det moderne gennembrud’, or 

the ‘Modern Breakthrough’, to describe the ways 

in which Scandinavian literary artists were rebelling 

against the conventions of their time and forging 

new paths for artists outside of the region. Since 

then, the idea has been applied to the paintings of 

Edvard Munch and the films of Ingmar Bergman. An 

“art of siege, of takeover” is how Arnold Weinstein 

describes such works in his book “Northern Arts.” 

Though they labor in another time and another me-

dium, the developers at the Copenhagen-based 

video game studio Playdead deserve to have their 

work studied in such a light. They, too, are pushing 

the boundaries of their chosen art form by making 

creepy, visually expressive games that tap into the 

dark areas of the collective unconsciousness.”

Today Arnt Jensen is CEO of Playdead that has a staff 

of 25 and is located at Pilestræde in Copenhagen.

Arnt Jensen 
Computer Games as Art Form

Arnt Jensen, Born 1971 in Mejlby, between 
Aarhus and Randers. 

Education: 1994 –1999: Design School Kold-
ing; 1987: Basic Vocational Training – Busi-
ness Line. Work experience: 2006–Present: 
Playdead, Founder/Managing Director; 2008: 
The Danish Arts Foundation’s three-year work 
grant; 2001–2006: Freelance artist; 2000 
–2002: IO Interactive (Hitman 2, Freedom 
Fighters). Awards: Both LIMBO (2010) and 
INSIDE (2016) have won numerous awards at 
major international festivals. The drawings, the 
games and other materials have been exhibited 
in museums around the world; ‘Inside’ won four 
categories in  the 2017 BAFTA awards, one of 
the most prestigious cultural awards in Europe: 
Artistic Achievement, Game Design, Narrative 
and Original Property.

Playdead.com 

 

“ Arnt Jensen has explored new roads in the computer game 
industry by creating space for moods that appeal  to the 
player’s own creativity and imagination” 
 
Quote from the Selection Panel
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“ An “art of siege, of takeover” is 

how Arnold Weinstein describes 

such works in his book “Northern 

Arts.” Though they labor in 

another time and another 

medium, the developers at the 

Copenhagen-based video game 

studio Playdead deserve to 

have their work studied in such a 

light. They, too, are pushing the 

boundaries of their chosen art 

form by making creepy, visually 

expressive games that tap into 

the dark areas of the collective 

unconsciousness.”
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It’s 18 November 2016. I am on the train from Ber-

lin to Denmark, on my way home to visit my father. 

Most of Berlin Mitte is cordoned off because of 

Obama’s last official visit as the President of the 

USA. Both my father and Obama have been inspi-

rations in my life and career choices. My father 

was a typographer and brought home my name in 

old-fashioned lead types as well as paper in large 

sizes and different qualities from the printing house. 

He built a work table for me, which took up most of 

the space in my room, where I could express my-

self with grand gestures. Even before I knew what 

graphic design was I loved letters, typography and 

arranging text and images.

It is thanks to Anne that I decided to study at De-

sign School Kolding. She was enrolled in the Textile 

Department, and she invited me to visit the school. 

It was an intoxicating atmosphere. Imagine that it 

was possible to work in this way – in a huge work-

shop in an old factory, with loud music and coffee 

and develop fantastic projects together with other 

soon-to-be designers. I wanted to study and work 

like that, too – only with visual communication.

The school was very focussed on workshop activi-

ties. We tested countless materials and techniques 

a la the German Bauhaus school and learnt to experi-

ment to reach the results. A great way of learning.

During my fourth year all the school’s departments 

were going to be assembled under one roof in the 

current building in Kolding. The school was going to 

have a new name, and a new visual identity had to 

be created. We were four students who were asked 

if we wanted to solve the task in collaboration with 

the design company Kontrapunkt. We moved to 

Copenhagen and moved in with Kontrapunkt. The 

new name of the school became Design School 

Kolding. We worked on all aspects of the design 

process, from the development of the name and 

the visual identity to printing of signs, meetings with 

the school as well as presentation of the entire pro-

ject for hundreds of designers at the school. That 

was a brilliant way of being plunged into reality. 

Subsequently two of us – Hervé le Gallo and I – were 

going to prepare for our graduation. We decided to 

collaborate. Along the way we were offered a big 

design job and we started our own company, Tank 

Design. The company existed for two years after 

which I started on my own.

I focussed on the art and museum world, and for 

many years I have worked with book design for artists 

and art museums. I find designing books that reflect 

an artist’s or an exhibition’s universe deeply inspiring.

In 2002 I met my life partner, Jørgen Smidstrup, who 

was also a designer with his own company. In 2008 

on the Lower East Side in New York we experienced 

the New Yorkers weeping for joy and dancing in the 

streets the night after 4 November when Obama 

was elected president. Obama’s election slogan 

was YES WE CAN, and we decided that we could, 

too, so we started our joint company, Lower East.

We work with visual communication with clients 

from the areas of art, culture, architecture, teaching 

and startups. We work broadly with book design, 

web design, development of visual identities etc. 

We teach a course called “How to communicate 

your new business”. We work with clients in Den-

mark, Berlin and Switzerland and we travel a lot and 

are happy to travel to obtain exciting assignments.

In 2013 we opened Lower East Lab in Berlin, Kreuz-

berg, in a 2200 sq. ft. old printing house where we 

express ourselves with loud music and good cof-

fee and develop ideas and projects. Here we have 

workshops and co-working space. We are a training 

facility for interns, and we encourage our clients to 

come and work with us. It’s our dream to continue 

developing Lower East Lab as a vibrant space where 

design is the starting point and where play, openness 

and exchange of ideas are the precondition.

Thank you to my father, Anne and Obama – and to 

Design School Kolding.

Helle Marietta Pedersen, born 1964

Education: 1997: Studies at HKU University 
of the Arts Utrecht, the Netherlands, 1994-
1999: Design School Kolding. Graduated as a 
graphic designer, Institute for Visual Commu-
nication. Professional experience: 2008- : 
Founder & Partner, Lower East Design & Com-
munication; 2001-2008: Freelance Graphic 
Designer; 1999-2001: Founder & Partner, Tank 
Design; 1998: Internship, Kontrapunkt, Copen-
hagen, Denmark. Awards: 2010: Diploma for 
outstanding professional performance, The 
Danish Association for Book Crafts, for my de-
sign of art books. Over the years a number of 
books selected for the exhibitions Best Book 
Work of the Year by the Danish Association for 
Book Crafts.

www.lowereast.dk

Helle Marietta  
Pedersen 
From Kolding to Kreuzberg 

“ Helle Marietta Pedersen is the epitome of classic graphic design with 
high aesthetic value and an international outlook” 
 
Quote from the Selection Panel
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“ We encourage our clients 
to come and work with us. 
It’s our dream to continue 
developing Lower East Lab 
as a vibrant space where 
design is the starting point 
and where play, openness 
and exchange of ideas are 
the precondition”
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Louise Hindsgavl
Moulding the Confusion and  
the Chaos Residing Inside Us

It was purely by chance that I came across the 

forgotten and neglected porcelain figurine, and it 

was important for my further work that I saw the 

potential for artistic exploration in a genre that had 

lost its contemporary resonance. The porcelain 

figurine was perceived to be trivial and banal with 

no artistic merit. It had suffered a veiled existence 

on dusty window sills behind tulle curtains and the 

romanticised tableaus depicted were without bite 

or relevance. 

To me this genre – the white porcelain narrative – 

represented a vast volume of stories waiting to be 

told, now upended, twisted and groomed for mod-

ern life with new clothes of perversion, new settings 

of unrest and shaped by fear.

The new porcelain figurine stood in contrast to the 

idealised version of human existence – it revealed 

perhaps the inadequacy that may emerge in the 

wake of expectations and a striving for perfection.

In my work with the porcelain figurine I found myself 

eager and curious to lay bare the confusion and the 

chaos that lives inside most of us.

When I applied for admission to Kolding School of 

Arts and Crafts (now Design School Kolding) it was 

not really a long thought-through decision on my 

part. I was actually on my way towards the natural 

sciences, but I decided that I had to give the crea-

tive side of me a chance.

I envisioned a future version of myself regretting 

not having given the artistic path a fair shot. The 

challenge of passing the admission examination to 

the school spurred me on and strengthened my re-

solve to be accepted to the school.

What attracted me to the school in particular was 

the importance of craftsmanship – the training, skill 

and knowledge that goes into the making of things. 

In a sense the ‘how’ of making things was in the 

hand. The ‘why’ was in the mind. During my time at 

the school I learned that the two go together. The 

mind needs to show the hand the way, and the hand 

needs to be able the follow the ideas of the mind. 

The solid grounding in craftsmanship that I took with 

me from Design School Kolding continues to be an 

important part of what carries my work today. 

Without the understanding of methods and ma-

terials I acquired during my five years in Kolding I 

would not have been able to develop the works I 

am creating today.

Louise Hindsgavl, born 1973

Education: 1994-1999: Kolding School of 
Arts and Crafts, Institut for Unika Representa-
tion / Selected: Trapholt Art Museum, Kol-
ding, New Carlsberg Foundation, The Danish 
Art Foundation, Höganäs Museum, Höganäs 
(S), Museum of Art and Design, MAD, New 
York (USA), Minneapolis Institute of Art, Min-
nesota (USA), Musée Historique et des Porce-
laines, Nyon (Schweiz), Musée Ariana, Geneve 
(Schweiz), Nationalmuseum, Stockholm (S), 
World Ceramic Exposition Foundation (South 
Korea), Victoria & Albert Museum, London 
(UK), Designmuseum Danmark, CLAY, “Muse-
um of International Ceramic Art”, Middelfart. 
Grants and Awards / Selected: The Prince 
Eugen Medal, Royal Family of Sweden, The 
Solar Foundation travel grant, Ole Haslund’s 
Grant for Artists, the 3-year working grant 
(The Danish Art Foundation), Annie and Ole 
Detlef’s Award for Young Ceramicists 2006, 
The Anniversary Foundation of the Danish Na-
tional Bank of 1968, The Biennale Award (The 
Biennale of Arts and Crafts and Design 2004), 
Foundation of Gudrun and Erik Kauffeldt.

www.louisehindsgavl.dk

“ Louise Hindsgavl provides examples of narrative ceramics that toy  
with mixed emotions. Through form work Louise rejuvenates the classic 
porcelain discipline with a bizarre and relevant form universe” 
 
Quote from the Selection Panel
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“ She creates the expectation of something harmless. What the 
viewer gets is in fact bizarre and surrealistic creatures engaged in 
strange and perverse relationships. Under their white, delicate, 
and genteel skin, they emanate violence, mutilation, obscenity, 
and dark humour. Everything is turned upside down. Class 
differences are momentarily abolished and repressed sexual 
energies are let loose” 
 
Noel Montrucchio, Genf, in connection with her exhibition 2011 

“Ouverture #3”, photo, 2016
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Anders  
Morgenthaler
If Nothing Else can Wake us up, They Can

Most of us know Anders Morgenthaler primarily 

from his and Mikael Wulff’s daily and indispensable 

comic strips in the newspaper Politiken. If nothing 

else can wake us up, they can. 

Others – children, for example, are familiar with him 

from children’s TV and for his animal fables. 

And then there are the grown-ups who know him 

from his two adult animation films “Araki - The Killing 

of a Japanese Photographer” (2003) and “Princess” 

(2006) – about prostitution and human trafficking – 

both of which went as far as being screened at the 

Cannes Film Festival.

All over the world – including the US – millions of 

people are familiar with his and Wulff’s comic strips 

from more than 300 newspapers, and in Kolding, 

for example, there are people who remember him 

best from his student days in Kolding – a town he 

says he loves because it is so damn boring. 

– When I was a student and had walked up and down 

the pedestrian street enough times and said hello to 

the other people who went the same route, I realised 

that I might as well go back to the school to learn 

something, he explained during his inaugural lecture 

as an Honorary Professor at Design School Kolding 

in 2014. The journalist from Ugeavisen Kolding, who 

reported on the lecture, described how Morgenthal-

er’s attack on the concept of ‘normality’ made his 

notepad blush. But that same notepad agreed with 

Morgenthaler’s advice to current students: “Practice 

being able to take care of yourselves, both through 

an economic quagmire and when love breaks your 

heart. The only thing you can count on in life is your 

good head. So recognise from within yourself what it 

is you would like to do most of all.”

After his studies at Design School Kolding Morgen-

thaler – illustrator, interaction designer and filmmak-

er – graduated from The National Film School of 

Denmark. He was appointed Honorary Professor at 

Design School Kolding because the school wanted 

to strengthen its professional profile in the areas of 

communication, illustration and interaction design 

– and also because Morgenthaler reaches across 

media and platforms with a strong voice that dares 

to address political issues, at a high artistic and pro-

fessional level. The official recommendation under-

scores that he has a nerve and a foundation in his 

line and in his illustrations that are recognisable in all 

the diverse products he is involved in.

Anders Morgenthaler claims to have become an il-

lustrator because that was the only thing he knew 

how to do. His father doubted that he would be able 

to make a living as an illustrator and wanted him to 

have a “proper education,” but fortunately he had 

Grandpa, an ophthalmologist, who was interested in 

art and who praised him effusively, saying, “This is 

what you should do”.

In an interview with Niels Thorsen in the Politiken he 

says that his grandfather became the beacon that 

set his course. – And it’s crazy that it only takes one 

person to impact the rest of your life. I hope some 

of the things I’m doing for children will have the 

same effect, he says.

He wants children to become involved, and he also 

wants to make entertainment that deals with exis-

tential and moral issues, but also have an edge, even 

though it is no longer popular to be moralising. – A 

good children’s film can change children’s perception 

of life, for God’s sake, or give children a completely dif-

ferent set of values, he says, and also teach them, of 

course, what he told the students at his inauguration: 

Practice being able to take care of yourselves.

Anders Morgenthaler, born 1972 

Education: 1998–2002: The National Film 
School of Denmark (Animation/Director of 
Reality Films); 1995–1998: Bachelor in Inter-
action Design, Design School Kolding. Work 
Experience: 2014–: Honorary Professor, 
Design School Kolding; 2006–: Founder of the 
company Copenhagen/Bombay together with 
producer Sarita Christensen; 2003–: Launch of 
the Wulffmorgenthaler cartoon in the Politiken; 
1999–: Co-founder of the company TV-Anima-
tion creating and directing several animation 
TV series. Awards: 2006: The film “Princess” 
was chosen as the opening film at Directors’ 
Fortnight (La Quinzaine des Réalisateurs) in 
Cannes; 2003: His graduation project from The 
National Film School of Denmark, ’Araki – Kill-
ing of a Japanese Photographer’, was select-
ed for the short film competition of the Berlin 
International Film Festival in 2003 and for the 
Poitiers Rencontres Henri Langlois Festival in 
2003, where the film won the French Critics’ 
Prize. Araki was subsequently screened at the 
Cannes Film Festival in 2003; 2002: Winner of 
the Politiken’s cartoon contest with ’Kalzone’ 

“ Anders Morgenthaler has succeeded in creating a highly visible  
profile by combining his skills as a cartoonist/illustrator, storyteller and 
filmmaker. Anders Morgenthaler has an edge and is not afraid of what 
is controversial and barrier-breaking, which he uses consciously in his 
both playful and serious universe and displays on many platforms” 
 
Quote from the Selection Panel
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“ In typical fashion 
Morgenthaler has gone 
a step further, and, 
together with his wife, 
Phie Ambo, among 
others, he has started 
Den Grønne Friskole 
(The Independent 
Green School) in the 
Copenhagen suburb 
of Valby - a school that 
rejects the traditional 
way of thinking about 
school and learning.” 
 
www.dengroennefriskole.dk
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In 1995, while attending Design School Kolding, we 

were given two texts by Kim Fupz Aakeson from 

the publishing company Gyldendal for a course 

in illustration. One was called “The Princess Who 

Was Always Right,” the other one “And Now It’s 

Good Night!” about a monster baby who won’t go to 

sleep. First I tried the princess story. I believed that 

rococo dresses and copper spires were the most 

obvious choice. But it wasn’t. When we had three 

days left on the project I jumped on to the monster 

story. It was published! Don’t underestimate the 

positive effect of panic and performance anxiety 

on monsters!

Although the path was laid out for the picture book 

I chose to make scenography and posters for my 

graduation project – for no less than four Shake-

speare tragedies, King Lear, Othello, Macbeth and 

Hamlet. I survived by eating bread with peanut 

butter and bananas – and passed. Nonetheless 

it was illustrations for picture books that became 

my main occupation, although I have also creat-

ed decorations, posters and texts as well as been 

teaching. The writer I have illustrated for the most 

is Kim Fupz Aakeson. I love to work on his stories. 

He always makes sure that there is a scrumptious 

treat for the illustrator, e.g. two red stags playing 

ludo in an air balloon.

I have written the books “Gerda, the Fly’s Terrible 

Kitchen”, “Bette in the Grass Forest”, “A Home with 

a Gun” and “Kanuld on the Mammoth Plains”, about 

a Neanderthal boy and his family. I just finished writ-

ing the sequence, Kanuld and Onk in the Prehistoric 

Time of Miracles, which I am going to illustrate.

Cato Thau-Jensen, born 1966

Education: 1996: Graduated from the Visual 
Communication Department at Design School 
Kolding; Professional Experience: 2013: 
Those Goddamn Weeds, text by Kim Fupz 
Aakeson. Gyldendal. And other picture books; 
2012: Decoration assignment for the new 
school in Tjørring; 2012: “Kanuld on the Mam-
moth Plains”, Children’s book. Gyldendal; 
2007: “A Home with a Gun”, an autobiogra-
phy. Published by the Association of Danish 
Language Teachers; 2007: “De mindstes Bi-
bel” (The Bible for Young Children) written by 
Synne Garff, Co-illustrated with Lilian Brøgger. 
The Danish Bible Society; 2006: Designed 
a coin set for children. The Danish National 
Bank; Awards: 2002: Received the Illustrator 
Award from the Danish Ministry of Culture. 

Cato  
Thau-Jensen 
Passed my Exam on Shakespeare, 
Peanut Butter and Bananas

“ Through illustration Cato Thau-Jensen has made some of life’s 
tough conditions present, poetic and easier to talk about for the 
user – the child and/or the adult” 
 
Quote from the Selection Panel

S
e

ct
io

n 
2

 2
0

0
7

—
1

9
9

8
P 90 Design School Kolding 50 Years, 50 Voices of Design



“ When we had three 

days left on the project 

I jumped on to the 

monster story. It was 

published! Don’t 

underestimate the 

positive effect of panic 

and performance 

anxiety on monsters!”
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I have always been drawing. My childhood and 

youth heroes were (and actually still are) Claus 

Deleuran, and in particular the French cartoonists 

Édika and Sempé, MAD magazine and Gary Larson, 

Franquin, Bo Bojesen, Storm P., and others.

I wanted to be a cartoonist when I was growing up. 

When I was applying to the Kolding School of Arts 

and Crafts the admission requirements were very 

strict. In order to even sit for the admission test you 

had to submit a folder with 30 different drawings 

(croquis, a nature drawing and some graphic design 

work). For the admission test, which lasted three 

days, we drew cigarettes. The first day ‘au naturel’, 

the second day a poster for a smoke-free day and 

the third day a cartoon about smoking.

During my five years at the school I submitted 

two written assignments. The rest of the time I im-

mersed myself in design and arts and crafts.

One day in my second year I drew a small boy run-

ning with an ice lolly and being chased by a million 

bees. When my teacher on the project, Ole Johan-

nesen, saw it he said that of course I was going to 

be a cartoonist. That’s not what I had in mind at all.

I soon became interested in typography and logo 

design, and during the rest of my studies my goal 

was to be a graphic designer.

Then I moved to Copenhagen, where the large de-

sign studios are.

But after having worked as a designer for a couple 

of years I slowly discovered that designing was not 

really my strength. I found the very specific assign-

ments as well as the collaboration with the custom-

ers and having to respect their wishes quite chal-

lenging. I never really liked nor was I good at finding 

a solution with the customer and my superiors. I 

returned to what I knew how to do prior to my edu-

cation: I started drawing again.

I learnt a lot at the design school, though. I learnt 

craftsmanship. I had the opportunity to immerse 

myself. I had the opportunity to make a fool of my-

self [without consequences]. But more than any-

thing else I learnt to take a stand, to argue in favour 

of my decisions; I learnt creative methods; I learnt 

to choose - and more importantly - to reject. I learnt 

a language; I learnt to verbalise visual thoughts 

and solutions. But first and foremost I got to know 

some people for whom I came to have the deepest 

professional respect and who inspired me tremen-

dously. Those friendships became just as important 

for my creative development as the school itself 

and its teachers.

I still use what I learnt when I talk to my colleagues 

at my paper about how to solve a problem. Most 

of the time I complete the assignments on my 

own, but discussing ideas with others can be very 

time-saving.

I have doubts about many things, and I think that 

almost everything can be viewed from a different 

perspective. But when I am drawing and thinking 

professionally I feel very confident and self-as-

sured, which often surprises me.

The difference between an artist and a designer is 

that a designer has to solve a fixed assignment. A 

designer has a customer. An artist works from an 

inner necessity. A designer works from an outer ne-

cessity. That does not mean that design cannot be 

personal. It just means that a designer has a clearly 

defined assignment that has to be completed.

Philip Ytournel, born 1972

Education 1992–1997: Kolding School of 
Arts and Crafts; 1992: The Arts Folk High 
School, Ærø; 1988–1991: Middelfart High 
School; 1979–1988: Strib Primary and Low-
er Secondary School. Professional Expe-
rience: 2007–: Cartoonist at the Politiken 
newspaper; 2002–2007: News graphic de-
signer at the Politiken; 1999–2002: Freelance 
Graphic Designer and cartoonist; 1998–1999: 
Graphic Designer, Kontrapunkt; 1997–1998: 
Graphic Designer, Hovedkvarteret. 

Philip Ytournel 
An Artist Works from an Inner Necessity 
- A Designer Works from an Outer Necessity

“ Through his daily cartoon comments in the Politiken  
Philip Ytournel skewers the news and makes it present and 
relevant through his humour and biting satire” 
 
Quote from the Selection Panel
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“ But more than anything else I learnt to  

take a stand, to argue in favour of my 

decisions; I learnt creative methods; I 

learnt to choose - and more importantly 

- to reject. I learnt a language; I learnt to 

verbalise visual thoughts and solutions. 

But first and foremost I got to know 

some people for whom I came to have 

the deepest professional respect and 

who inspired me tremendously. Those 

friendships became just as important for 

my creative development as the school 

itself and its teachers”
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Rebekka Bay p.96 — Anne Black p.98 —  
Anne Louise Bang p.100 — Ulla Ræbild p.102  
— Shane Brox p.104 — Steen Ipsen p.106 — 
Claus Thorbjørn Hansen p.108 — Johannes  
Bech p.110.

1997 — 1988
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To this day, I never think of myself as a designer or 

as someone involved in fashion. Always having had 

more interest in processes, rather than in tangible 

products, I never aspired to design. When I applied 

to the Fashion Programme at Design School Kold-

ing, I did so reluctantly; I didn’t know any other way 

of approaching what I really wanted to do, which 

was to communicate, curate and comment.

During my time at Design School Kolding, I felt at 

odds with my surroundings, my course leaders 

and my fellow students. This was the era of the 

Antwerp Six, Comme des Garçons, and Helmut 

Lang, a time when fashion schools were purist and 

all about artistic expression. What I wanted was to 

talk about how fashion was influenced by culture 

and culture by fashion and to better understand 

why we all tend to gravitate towards the same 

things. I was more interested in understanding the 

collective mind than I was in unlocking the secrets 

of draping or honing in on my fashion illustration 

skills. I graduated from the Fashion Programme 

short of a final collection – concluding three years 

of avoiding designing apparel.

Whether it was my inadequate ability for artistic 

expression or maybe just an extreme case of pro-

crastination, I spent a full decade working in trend 

forecasting, and retail and brand consulting before I 

(re)turned to the business of designing apparel. 

When I did (re)turn it was because the opportunity 

to work within a commercial framework to design 

the best for the most for the least was too good to 

pass up. I soon found myself in charge of building 

a design team, a collection and later a brand. What 

I lacked in experience I guess I made up for in con-

viction, vision and a strong sense of consumer 

wants and needs. I had a lot of room for creative 

expression, an abundance of support and an on-

going dialogue with my then commercial counter-

part, boss and mentor. 

I think about garments in terms of ideas and con-

cepts. My approach is methodical and systematic. I 

am more concerned with the larger context than the 

individual piece. I am preoccupied with a garment’s 

reference point; its origin; what it stands for and how 

relevant it is today. I try to create very simple frame-

works and clear briefs for myself and the team I work 

with. Designing is neither exclusive nor personal to 

me; it’s all about the dialogue and the team. 

I am being credited with championing simple un-

fussy minimalism.

But what continues to inspire me are the mid-cen-

tury modernists – Charles and Ray Eames, George 

Nelson, Arne Jacobsen and Alvar Aalto among 

many others, who changed how we recognize, re-

late to and surround ourselves with well-designed 

spaces and products by integrating clean simplicity 

with nature, and by exploring new materials, pro-

cesses and manufacturing methods and merging 

functionality and quality in order to bring better de-

sign to more people.

Rebekka Bay, born 1969

Education: 1994–1997: Department of Fash-
ion; Design School Kolding, Denmark; 1993–
1994: School of Tailoring; Aarhus; Denmark. 
Professional experience: 2015–: Head of 
Product and Design, Everlane, New York/
SF, USA; 2012–2015: EVP Creative Director, 
GAP, New York, USA; 2011–2012: Creative 
Director, Bruuns Bazaar, Copenhagen, Den-
mark; 2006–2011: Creative Director, COS, 
London, United Kingdom; 2001–2006: Trend 
Forecaster & owner, Bay, London, United 
Kingdom; 2000–2006: Guest lecturer & Con-
sultant, Design School Kolding; 2000–2005: 
Trend Forecaster & Consultant, Eksperto 
a.m.b.a, Roskilde, Denmark; 1999–2001: 
Trend Forecaster, Fitch (WPP group), London, 
United Kingdom; 1997–1998: Trend Fore-
caster, Kjaer Global, London, United Kingdom. 
Honours & awards: 2013: Honorary Profes-
sor, Design School Kolding; 2013: Ad Age Cre-
ativity 50, New York, USA. 

Rebekka Bay 
The Best for the Most for the Least

“ Rebekka Bay has shown that holistic experiences and an 
appreciation of the fact that fashion is created in a context 
can have an impact on international brands” 
 
Quote from the Selection Panel

P
ho

to
: E

ve
rla

ne

S
e

ct
io

n 
3

 1
9

9
7

—
1

9
8

8
P 96 Design School Kolding 50 Years, 50 Voices of Design



“ What I wanted was to talk about 
how fashion was influenced by 
culture, and culture by fashion 
and to better understand why we 
all tend to gravitate toward the 
same things. I was more 
interested in understanding the 
collective mind than I was in 
unlocking the secrets to draping 
or honing in on my fashion 
illustration skills”

Photo: Marc Hom 

S
e

ct
io

n 
3

 1
9

9
7

—
1

9
8

8

P 97Design School Kolding 50 Years, 50 Voices of Design



Anne Black started her career making one-off ce-

ramic pieces in a small workshop in Copenhagen 

in the late 1990s, and the contact to her customers 

was close: She rode her bike delivering the goods 

to a handful of shops. Today her porcelain is sold 

in many parts of the world, from Oslo, Norway to 

Tokyo, Japan. Every piece is hand-made – not by 

her, but according to her model – by Vietnamese 

ceramicists, whom she has trained, every single 

one of them, so that they can reproduce each new 

piece with meticulous skill, impeccable quality and 

attention to detail. 

The development from one-off pieces to global dis-

tribution started in 2001, when she moved towards 

serial production of objects for everyday use, made 

of porcelain and initially produced in various work-

shops in Copenhagen: Victoria, Keramikbutikken, 

Designer Zoo and, since 2005, in her own workshop 

on Vesterbrogade in Copenhagen.

Anne Black is loyal to the workshop-based produc-

tion, which is the craftswoman’s starting point. Her 

design is characterised by a simple idiom, often 

combined with decorative details. The products are 

cast, thrown, modelled and decorated by hand.

Together with a group of colleagues Anne Black 

represents a new direction within ceramics in Den-

mark. Around the turn of the millennium she and 

her colleagues became the trend setters in the 

commercial end of the spectrum selling their pro-

ducts to numerous design shops domestically and 

abroad. Her design draws on references to classic 

Scandinavian minimalism, and early in her career 

there was great interest in Anne Black’s products 

for example in Japan. That has meant that over the 

years she has arranged exhibitions in Japan, co-labs 

with Japanese designers, etc.

In 2003 Anne Black started a process where she 

moved away from her Copenhagen based work-

shop towards manufacturing, including production 

abroad. That led to the establishment and develop-

ment of her own factory in Vietnam in 2005. Today 

the factory is owned by Anne Black in collaboration 

with a Vietnamese family. It is fully CSR optimized 

and has – under Anne Blacks leadership and sup-

ported by Danida – become widely recognized for 

its social and environmental responsibility.

The plant’s characteristic is the handmade, high 

quality porcelain, produced in small series and with 

the use of Anne Black’s techniques and approach 

to production. Through reproduction of these tech-

niques and the use of the right materials, the facto-

ry manages to preserve the imprint of the hand in 

each product.

Throughout her career the craftswoman and de-

signer Anne Black has demonstrated, in new and 

exciting ways, that it is possible for a ceramicist to 

establish a company in the field; first by starting her 

production in Vietnam and later, via the concept 

shop Black (2013) at Frederiksberg, where she has 

taken the classic ceramics shop one step further to 

a curated concept, where Danish and international 

designers, within the fields of fashion, furniture etc. 

present high-quality products in an interaction with 

Anne Black’s porcelain.

In her practice Anne Black has discarded the per-

ception of the conditions under which the ceram-

icist has to work and has used ceramics as a lever 

to ensure a continued dissemination of and insist-

ence on craftsmanship in a time dominated by 

mechanisation. And it is her insistence on the rele-

vance of craftsmanship in this industrial era which 

is Anne Black’s primary drive as a craftswoman 

and a designer.

Anne Black, born 1971

Education: 1994–96: Institut for Unika, De-
sign School Kolding; 1991–94: Keramik & 
Glas, Design School Kolding. Professional 
experience: 2015: Black studio, showroom, 
Frederiksberg; 2013: Black, concept shop, 
Frederiksberg; 2005: Khanh An Ceramics 
(establishment of production in Vietnam); 
1995: Workshop internship, Lyon, France. 
International activities 2002-2016: Mai-
son & Objet Paris, International Fashion Fair 
Tokyo, Interior Lifestyle Tokyo, Rooms Tokyo, 
European Design Tokyo, ICFF New York, New 
York Gift Fair, Ambiente Frankfurt, Nordic Fair 
Tokyo, Tendence Frankfurt, Formex Stock-
holm, Gave og Interiør Oslo, Isetan Tokyo, 
Mitsukoshi Tokyo, Lotte Department Store, 
Seoul. Awards and grants: Danish Arts 
Foundation, Entered into Krak’s Blue Book 
2013, Craftsperson of the Year 2012

www.anneblack.dk
www.blackcph.com

Anne Black 
Craftsmanship in an Industrial Era  
– Preserves the Imprint of the Hand

“ By developing products for an international production and sales organ-
isation with social and environmental sustainability as its fulcrum Anne 
Black has created a viable brand in a market with many big players” 
 
Quote from the Selection Panel
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“ The plant’s characteristic is 

the handmade, high quality 

porcelain, produced in small 

series and with the use of 

Anne Black’s techniques 

and approach to production. 

Through reproduction of these 

techniques and the use of the 

right materials, the factory 

manages to preserve the imprint 

of the hand in each product”
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My professional interests have been broad and di-

verse ever since I graduated from Kolding School 

of Arts and Crafts in 1994 as a textile designer spe-

cialising in weaving. My career has been a journey 

with twists and turns, with lots of loops between 

several interesting touch points such as art, design, 

research and teaching. The common denomina-

tor for all the pathways has always been materials, 

texture and tangible aspects in combination with 

aesthetics, curiosity, context and a good portion of 

(sometimes naïve) persistence. 

But why designer? When I was young I wanted to 

save the world, and I saw Kolding School of Arts 

and Crafts as a pathway to reaching that goal. Now 

that I am mid-way through my career I still hope to 

be able to contribute a few more ‘grains of sand’ 

to that project, standing on the shoulders of the 

accumulated knowledge of other designers and 

design researchers. 

After graduation I worked in different settings as 

an artist, designer and teacher for about 12 years. 

In 2007 I entered academia with an Industrial PhD 

Scholarship. Having become a member of the fac-

ulty of Design School Kolding I was asked by the 

school to initiate a research project together with a 

company and apply for an Industrial PhD scholar-

ship. The short version is that I succeeded in being 

the first graduate from Design School Kolding to 

conduct an Industrial PhD together with the Danish 

textile manufacturer Gabriel A/S. I earned my PhD 

degree in 2011 with the thesis “Emotional Value 

of Applied Textiles – Dialogue-oriented and parti-

cipatory approaches to textile design.” My PhD re-

search was focused on tools suited for dialogue be-

tween diverse groups of people around sensuous 

and experiential aspects of textiles and materials. 

Subsequently, this work has continued in several 

research projects at Design School Kolding. 

Today, in 2017, I am an Associate Professor with ex-

pertise in participatory design and applied textiles 

taking a deep interest in sustainability and research 

through design. In that respect my personal sto-

ry is equivalent to the story of the Design School, 

namely the journey from arts and crafts to design 

and research. 

All along the way I have pursued an artistic career, 

sometimes full time, but in recent years on a very 

limited basis due to my academic work. Even 

though I have an extensive personal CV covering ju-

ried, solo and group exhibitions, as well as commis-

sions and large grants, my most significant contribu-

tion as a textile artist is the work I have done since 

2003 as a member of the group Textile Illusions, 

where we use digital means to explore the potential 

of weaving. This effort has led to numerous exhibi-

tions in prominent settings, and in 2012 and 2015 

we took up commissions for the New Carlsberg 

Foundation: A stage curtain for Europahallen in Aal-

borg Congress and Culture Centre and a carpet for 

Accadamia Di Danimarca in Rome. 

In my teaching I am interested in ways in which 

practice and theory can feed into each other. Here 

the use of ‘designerly’ skills such as drawing and de-

sign experiments play a major role. I teach weaving, 

design methodology, design methods and basics in 

design research on the undergraduate, postgradu-

ate and PhD level. I am also an supervisor for design 

projects and PhD theses. 

For me as an academic rooted in practice it is cru-

cial to combine doing with theorising. I am honoured 

to have been given the chance, as a member of the 

Design School faculty, to contribute to substantiat-

ing the profession with research. And even though 

much of my work is now about words and writing it 

is still material, structure and tangible aspects that 

serve as the driving engine of my efforts. 

Anne Louise Bang, born 1968 

Education: 2011: PhD, Industrial Programme. 
Gabriel A/S & Design School Kolding, DK; 
1994: Textile Designer, Kolding School of 
Arts and Crafts. Work experience: From 
2005: Design research and teaching at  
Design School Kolding; Head of Research and 
Development, Associate Professor, Scien-
tific Assistant and PhD student. Before that: 
workshop manager and guest lecturer. From 
2003: Textile Illusions; Artistic collaboration 
with Anne Mette Larsen and Helle Trolle; 
Commissions for New Carlsberg Foundation: 
2012: ”Distorted Damask”, a stage curtain 
for Europahallen, Aalborg Kongres & Kultur-
center, and 2015: A carpet for Det Danske 
Institut i Rom. Exhibitions and events in e.g. 
Design Museum Denmark, Charlottenborg 
Kunsthal, Roskilde Festival and internation-
ally. From 1995: Bangs Bureau; Freelance 
design, textile art, teaching. Including: in-
dustrial textile design, design of fair stands 
and exhibitions, commissions, juried exhi-
bitions etc. 1999–2004: Workshop Mana- 
ger Textiles at Culture Centre “Huset” in Aar-
hus; 2004–2005: Designer at Gabriel A/S.

Anne Louise Bang 
A Work Life at the Junction between 
Textile Art and Design Research 

“ Anne Louise Bang has combined practice-based design 
work at the loom with research into strategic design – 
and she communicates both exceptionally well” 
 
Quote from the Selection Panel
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Marc Hom 

“ And even though it is now much 

about words and writing it is still 

material, structure and tangible 

aspects that serve as the driving 

engine in my efforts”

Photo: Ole Akhøj

Photo: Ole Akhøj
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I believe Design School Kolding came onto my radar 

when I was about 15 years old. It has stayed there 

ever since and has grown to become the focal point 

of my personal and professional development. To 

be sure, this was not written in the cards. 

I applied to the Department of Apparel Design back 

in 1988 for two reasons. I had friends who went to 

the school, and it was Kolding School of Arts and 

Crafts that I was interested in. Oh joy, I was accept-

ed! From a great freshman year, under Ulla Rasmus-

sen, my time as a student became a bumpy ride, as 

I started to question my own place in the field. But 

I think this experience of uncertainty and displace-

ment, exacerbated by having five different depart-

ment heads in five years, had a great impact on my 

further path and motivation for shaping the design 

education. It has basically installed a deep interest 

in how bumps, i.e. challenges and difficulties, can 

be reversed and used in a constructive way, be it 

within a student’s development or within an educa-

tional framing. The core question for me has been 

how to ‘see’ each individual student as a whole per-

son with something particular to offer, while at the 

same time developing a coherent education that 

embraces diversity. A key point for me has been to 

articulate and operationalise different approaches 

and methods for the students within the fashion 

course in order to support each student’s own prac-

tice development and the understanding that there 

is no such thing as a fixed formula. 

I have had several roles at Design School Kold-

ing. Initially I was a guest teacher. Then I became 

a teacher in construction and later Head of the 

Fashion Department for five years. This is when the 

academisation of the design educations kicked in, 

which opened up a whole new line of questions: 

Where was the literature that explicated what fash-

ion designers do and the competencies and know-

ledge it takes, and how can theory become a tool 

for fashion students in their design process – in 

short, the question of how to link theory and prac-

tice in a meaningful way. 

By teaching, developing education, and conducting 

research at Design School Kolding I have been able 

to pose these questions and continuously try to ex-

plore them. This is a privilege. Still, I have contem-

plated why Design School Kolding keeps fascinating 

me, and I have found that it is because the place in 

itself is a design process – an ever evolving organ-

ic process of change, fostered by shifting external 

and internal constraints. If you, as I am, are a suck-

er for that sweet spot between input and output 

where everything is moving, then this is an amazing 

place to be, even if you never reach any tangible 

outcome. But looking beyond myself there is also 

much to be done. The whole industry is changing 

due to the current sustainable paradigm shift, and 

in this process new important questions emerge 

on how we, as designers, can take back the agen-

da from serving a fast fashion system that infuses 

stress and demotivation and begin to openly dis-

cuss and define our roles within – and contributions 

to – society. For my part, I believe my contribution 

so far has been: to support a diverse approach to 

what fashion design is and how it is carried out; to 

make theory relevant to fashion designers; and to 

open up research as a career path for students by 

being among the first – if not the first – person in 

Denmark with a fashion design educational back-

ground to obtain the PhD degree. 

Ulla Ræbild, born 1966 

Education: 2016 – 2017: University Ped-
agogical Course, University of Southern 
Denmark; 2007 – 2009: Master in Design, 
KADK and Center for Design Research;1988 
– 1993: Apparel Designer, Institute of Applied 
Arts (Institut for Unika), School of Arts and 
Crafts, Kolding; 1985 – 1986: Håndarbejdets 
Fremmes Skole (Textile School of Handicraft), 
Copenhagen; 1985: Six months’ foundational 
drawing course, Århus Kunstakademi (Aarhus 
Art Academy). Professional experience: 
Design School Kolding: 2016 -: Assistant 
Professor in Fashion, Method & Sustainabil-
ity, Research and Education; 2014 – 2015: 
Research Assistant, Post.doc and Project 
Teacher (lecturer). Aarhus School of Archi-
tecture: 2011 - 2014: PhD. scholarship on 
method practise in fashion design; Design 
School Kolding: 2004 - 2011: Study coor-
dinator and teacher at the Fashion and Tex-
tile Institute; 1998 – 2003: Head of Fashion 
Design; 1996 – 1998: Guest teacher and in-
structor at the Fashion Department. Self-em-
ployed: 1993 – 1998: Self-employed design-
er with own studio. 

Ulla Ræbild  
How Asking Questions Became my Work 

“ Ulla Ræbild has utilised her understanding of the discipline and her 
experience from education to question, explain and communicate the 
method of the fashion designer” 
 
Quote from the Selection Panel
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“ Still, I have contemplated 
why Design School Kolding 
keeps fascinating me, and 
found that it is because the 
place in itself is a design 
process, an ever evolving 
organic process of change, 
fostered by shifting external 
and internal constraints”
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I grew up in Norway, and as a child I was engrossed 

in my own world where I constantly played, de-

signed and built fantasy universes; so it was natural 

for me to enrol in a creative education. I chose De-

sign School Kolding, because my cousin had been 

a student there, and I was too young to attend the 

corresponding school in Oslo.

I wanted to be a designer, because that was a disci-

pline which embraced many of the things I was in-

terested in: Creating things, drawing, form, aesthet-

ics and storytelling. The school was a cornucopia 

of creative fools and larger-than-life personalities, 

and I loved every minute of it. In my second year 

I realised how difficult the job market was for de-

signers, and I began to direct my work onto a more 

commercial course. But there was also a playful 

artist inside me who needed space, so I submit-

ted two graduation projects for my final exam, one 

commercial project on paper to apply for a job, the 

other an avant-garde project which I presented at 

the graduation show.

The plan worked. After my graduation I was head-

hunted to Levi Strauss & Co and ended up working 

for them in Sweden, Germany and Belgium, where 

their European headquarters were located. But af-

ter a number of years in the company the artist in 

me demanded space and wanted to get out, and I 

realised I had to look for something I had lost con-

tact with: The inner child.

I had always dreamed of writing and illustrating chil-

dren’s books. I was aware that it was a tough mar-

ket to penetrate and knew instinctively that I had 

to move back to Denmark where there was a long 

and well-established appreciation for children’s 

culture. I returned in 2003 and published “Den Mag-

iske Kogebog” (The Magic Cookbook) the same 

year. More books followed, and they became my 

ticket to children’s TV. ’Shanes Verden’ (Shane’s 

Universe) was conceived, and as a full-grown man 

I was allowed to play, build and recreate the world I 

had as a child and even share it with lots of children 

and their grownups.

Concurrently, I have had assignments for Royal Co-

penhagen and other Danish companies and creat-

ed museum exhibitions based on the world of the 

playful child. In addition I have told stories accom-

panied by classical music on the P2 radio station.

Another dream of mine was to create theatre, but 

I never had the courage to pursue my dream, not 

until the Danish Royal Theatre knocked on the door 

and asked if I wanted to play with them. The result 

was the children’s ballet ’Fabelmageren ’ (the Fable 

Maker) on the theatre’s Old Stage, and in this pro-

ject I needed all the knowledge and skills I had learnt 

during my years at Design School Kolding. Lately 

these skills have once again come to good use in 

the task to design the exhibition ’Fra Kongehusets 

Gemmer’ (From the Private Attics of the Danish 

Royal Family).

In the design process proper humour, nonconform-

ity, quality, and an eye for the aesthetic dimension 

have always been important aspects of my work, 

irrespective of whether it was for adults or for chil-

dren. My training has sharpened and improved the 

visual process, and my time at Levi’s has persuad-

ed me to naturally think in terms of concepts, which 

has benefitted small as well as large projects.

Shane Brox, born 1968 in Canada 

Education: 1987- 1991: MA Design School 
Kolding. Professional experience: Free-
lance artist, author and TV host 1999–current; 
Designer for Levi Strauss & CO Europe 1991–
1999. Most significant projects 2003–
2016: ‘Shanes Verden’ DR Ramasjang, award 
winning TV series for children and their grown 
ups; ‘Fabelmageren’ The Danish Royal Theat-
er, children’s ballet; ‘From the Royal Attics’ 
- Amalienborg Museum, exhibition featuring 
the private attics of the Danish royal family; 
19 published children’s books. ‘Masquerade’ 
– Royal Copenhagen, children’s porcelain; 
‘Shane’s Magical Friends’ – Panduro Hobby, 
award winning DIY toy line; ‘DIY Christmas Cal-
endar – Save The Children, Denmark; ‘Shanes 
Vampyrmus’ – Tivoli Gardens, Copenhagen, 
Halloween exhibition; ‘Storbyspillopper’ – Mu-
seum of Copenhagen, antique toy exhibition; 
‘Shane’s Symphony’ DR P2 – Storytelling to 
classical music; Various workshops and talks 
- Focus on children, playfulness and creativity

Shane Brox  
Writing Books, Creating Ballets, 
TV and Museum Exhibitions 

“ Shane Brox is an explosion of the playing 
principle where everything has value. Shane 
has promoted a creative space for children and 
adults that goes against the disposable culture” 
 
Quote from the Selection Panel
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“ The school was a cornucopia of creative fools and larger-

than-life personalities, and I loved every minute of it. In 

my second year I realised how difficult the job market 

was for designers, and I began to direct my work onto a 

more commercial course. But there was also a playful 

artist inside me who needed space, so I submitted two 

graduation projects for my final exam, one commercial 

project on paper to apply for a job, the other an avant-

garde project which I presented at the graduation show”

Photo: Kamilla Bryndum
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I was admitted to the Danish School of Design in 

Copenhagen in 1984. However, I chose to contin-

ue my studies at Kolding School of Design in1987 

and graduated in 1990 with a degree in ceramics. 

The School in Copenhagen was at that time aimed 

at the more traditional concept of ceramics such as 

dishware, vases, bowls etc. The school in Kolding 

offered other options and there was a focus on con-

temporary and sculptural ceramics. The school had 

several guest lecturers from abroad who brought 

new global trends to the school, and the students 

were trained in more artistic independence as well 

as a high level of craftsmanship. 

From 1996-2004, I was Head of the Department of 

Ceramics and Glass at the School of Design (KADK) 

in Copenhagen. 

In the beginning of my artistic career (1990) my style 

was simple and tight. I showed clarity and aesthetics 

in the expression of my works with reference to the 

Danish ceramic tradition. 

At the time my intentions were – and still are – to 

create a set of rules for combining basic geometric 

shapes where form and decoration work together 

to obtain an optical effect. 

From the end of the nineties I left the more classical 

typologies form in favour of a free sculptural form 

and let my works play more freely to attract the ob-

servers´ perception and imagination. From 2005 I 

broke with the traditional understanding of classical 

forms and made a radical change to a more infor-

mal expression in my works with spikes and balls 

glazed in often provocative colours. 

In 2007 I left the objects with the coloured glaze 

and have since worked with my theme ‘Tied-Up’ 

(balls and other objects tied with leather or PVC). 

I basically make my own plaster forms and press 

the clay into the forms. After I get the balls out of 

the forms I model the balls together into sculp-

tures. When the sculptures are dry, I sand them 

till they are completely plane. Then the sculptures 

are glazed and re-glazed and fired up three or four 

times to obtain a completely perfect and mono-

chrome expression and finally they are tied up in 

coloured leather or PVC resulting in an abstract 

spatial sculptural expression. 

I am still working with developing the ‘Tied-Up’ theme, 

but three years ago I started to hand-model organic 

objects. In the pieces, I focus on the object´s move-

ment and highlight convex and concave curves. 

The organic sculptures are all glazed and fired in the 

same way as my ‘Tied-Up’ works. The white organ-

ic objects are all hand-decorated with black decal. 

With the black decoration, I want to show the con-

trast to the shape of the object and how I can change 

the movement of the sculpture while also emphasis-

ing a strong graphical expression. 

In my new organic works I am still working with 

hand modelled objects. But with my black mono-

chrome sculptures I visually want to show how the 

shape of the sculpture is affected by the reflec-

tions from the surroundings as a contrast to the 

shape of the sculpture. 

In 2013 I received the Danish Arts Foundation’s 

three-year working grant. The Foundation remarked 

that Steen Ipsen was “one of the most gifted ceram-

ic artists in Denmark.” His works are often called 

‘basic research’ because he explores the relation-

ship between form and decoration. He is especially 

interested in the process investigating the theme 

over and over. His works are often glazed so they 

acquire a ‘lusciousness’ and an almost industri-

al look despite the fact that he has created a very 

unique piece of craftsmanship.” according to the 

selection committee.

Steen Ipsen Born, born 1966.

Education: 1987–1990: Design School Kold-
ing; 1984 - 1986: Danish Design School, Co-
penhagen. Professional experience: 2013 
– 2016: Member of the Board of Represent-
atives of The Danish Arts Foundation; 2012: 
Co-founder of Copenhagen Ceramics; 1996 
–2004: Head of the Department of Ceramics 
and Glass, Danish School of Design, Copenha-
gen; Selected museums and representa-
tion: Musée des Arts Décoratifs, Paris, Musée 
de Sèvres Paris, Musée Magnelli, Vallauris, 
France, Victoria & Albert museum, London, 
Museum für Kunst und Gewerbe, Hamburg, 
Houston City Collection, ASU Art Museum 
Arizona, USA. The Danish Arts Collection, 
Trapholt Art Museum, Clay Ceramic Museum, 
Design Museum Denmark and New Carlsberg 
Foundation. Recent exhibitions: Solo: Par-
is 2016, 2014 and 2010. Brussels 2016 and 
2013, Korea 2013, Hong Kong 2013, Hamburg 
2010/2011 and 2009. Group: Sydney Opera 
House 2014, 40th anniversary. Expo 2010 
Shanghai Nordic Light House 2010. Mindcraft, 
Milano 2010 and 2009.

Steen Ipsen  
Investigating the Relationship 
between Form and Decoration 

“ Through his sublime understanding of form 
and technique Steen Ipsen has created an  
artistic and absolutely unique universe” 
 
Quote from the Selection Panel

S
e

ct
io

n 
3

 1
9

9
7

—
1

9
8

8
P 106 Design School Kolding 50 Years, 50 Voices of Design



“ In my Tied-Up works I want to obtain a completely 
monocrome expression. I tied up the objects in  
coloured leather or PVC resulting in an abstract  
spatial sculptural expression.”

Photo: Ole Akhøj 
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Claus Thorbjørn Hansen has worked with Method 

Studios, Los Angeles, since its 2009 merger with 

RIOT (where he’d been on staff since 1999). He 

oversees all creative projects for the commercial 

creative division in addition to contributing his own 

talents as a VFX/beauty artist. 

The division is staffed with ten Flame artists, includ-

ing Hansen.

Hansen started as a partner in the graphic design 

studio “Die Welt Ist Rund” in Århus right after he 

graduated from Kolding School of Arts and Crafts 

with a degree in illustration and graphic design. The 

main focus of the studio was CD covers, posters 

and logos for the music industry. Credits include 

Thomas Helmig, Gnags, Søs Fenger, Henning Stærk 

and Fielfraz.

Hansen started out in visual effects through his 

work at DRTV, where he designed main titles for var-

ious shows and helped create the station’s identity. 

In 1997 he moved to Los Angeles and joined En-

core Hollywood, where he created titles for many 

broadcast accounts. He has also created visual 

effects for a number of television series including 

“The X-Files,” “Charmed” and “Ally McBeal.” 

A couple of years ago Claus Thorbjørn Hansen was 

interviewed about his work by the digital media 

website “Mashable,” saying among other things, 

“Nobody looks like what you see on TV and in the 

movies. Everybody is altered.”

He was introduced as “Claus Hansen, a beauty work 

pioneer who plies his trade at Method Studios, one 

of the handful of shops in Los Angeles that specializ-

es in video retouching,” and the interviewer is visibly 

proud of having secured the interview: “After years 

of silence, Hansen agreed to speak with Masha-

ble about his craft, saying he wants young people 

who idolize movie, TV and music stars to know 

that “what they see is smoke and mirrors,” it says. 

And it certainly had not been easy to establish con-

tact: - “The path to Hansen’s openness, however, 

was long and littered with unanswered phone calls, 

stonewalling and refusals to comment for this sto-

ry. Though a few insiders acknowledged it — “the 

stars/celebrities would be horrified” is a direct 

quote from one email rejection — nobody wanted 

to talk on record. But like all of Hollywood’s vani-

ty magic tricks before it, the secret of digital beauty 

eventually sprung a leak.”

That’s how the interview came about, and Claus 

Thorbjørn Hansen is quoted as saying: ”He’s been 

in many sessions with actors who point out features 

they don’t like, from little things like flyaway hairs to 

folds of skin under the arm to complete dissatisfac-

tion with the entire body, in which case, “We have 

taken actresses’ faces and put them on more mus-

cular bodies … that happens all the time.”

“They look at it like, ‘This is an image that we need to 

make more appealing,’” he said. “It’s an industry like 

anything else, and people should want to look amaz-

ing. They of course have a spark and something spe-

cial — they already have an aura around them”.

But just like everything in Hollywood, you run into 

your share of divas. “When you do beauty for top-

ranked celebrities, it can be a challenge” he said. 

“Everybody has to put their finger on it before the 

actual celebrity sees it. You can work around in loops 

for several days, and when it finally gets back to the 

celebrity, they’re like — I actually like Version One”.

“I’ve done beauty on cars, beauty on products, beau-

ty on computers — if you look at someone holding 

a telephone, it’s not just the person who has to look 

good. The phone has to look great,” Hansen said. 

“Everything in commercials has to look pristine”.

Read the full article here: www.mashable.com/2014/12/01/holly-

wood-secret-beauty-procedure/#Y5TQ_rqMakq3

Claus Thorbjørn 
Hansen  
Nobody Looks Like what you see on TV. Everybody is Altered

“ Claus Thorbjørn Hansen is a first mover within the field of digital 
graphics and special effects in Denmark and in the USA” 
 
Quote from the Selection Panel
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Claus Thorbjørn Hansen, born 1966

Education: 1986 – 1989: School of Arts and 
Crafts, Kolding, Illustration and Graphic Design.  
Work experience:  2009 - present: Method 
Studios, Los Angeles, Creative Director for 
beauty and VFX commercials; 1999 – 2009: 
Riot, beauty and VFX commercials; 1997 – 
1999: Encore Hollywood, main titles / VFX TV 
shows; 1991 - 1996: DRTV, main titles, station 
ID; 1989 - 1991: Die Welt Ist Rund, design 
studio. Credits:  Infiniti “Flying”, Levi’s “Work 
Wear”, Microsoft “Bug Chicks”, Lexus NX 
“Make Some Noise”, Dodge ”Ron Burgundy”, 
Dodge Dart “How to make a car for an unsafe 
world”, Snapple “Top Secret”, Target - Justin 
Timberlake, Jello “Come over”, VW “Moon-
light”, Chrysler “Born of Fire”, DJ Hero 2 “Mix 
2Gether”, Fruit of the Loom’s “Professionals 
Collection”, Comcast “Elegant Frame”, Burger 
King “Transformers 3”, DIRECTV “King Kong”. 
Music videos: Ariana Grande, Rihanna, Justin 
Bieber, Red Hot Chili Peppers, Mariah Carey, 
Christina Aguilera, Prince, Michael Jackson, 
Britney Spears, Madonna, Destiny’s Child, 
Stone Temple Pilots, No Doubt, The Black Eyed 
Peas, Ricky Martin, Justin Timberlake.

“ With my black monochrome sculptures 

I visually want to show how the shape 

of the sculpture is affected by the 

reflections from the surroundings as a 

contrast to the shape of the sculpture“

“ I’ve done beauty on cars, beauty on 

products, beauty on computers — if you 

look at someone holding a telephone, it’s 

not just the person who has to look good. 

The phone has to look great,” Hansen 

said. “Everything in commercials has to 

look pristine”
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I have always known I wanted to be a designer – 

even before I knew what design was. I was accept-

ed to Design School Kolding the first time I applied, 

in 1985. It was great to be surrounded by other cre-

ative talents, and one of the best parts of the edu-

cation was that we were a large group of young peo-

ple in Kolding, virtually all newcomers without any 

network. On one hand our work ethics were high 

and on the other hand important friendships were 

forged there. I have always been lucky enough to 

have a job, but I readily admit that I got all my jobs 

through my network from my time at the school. 

And even today my very best friends are my fellow 

students from Kolding.

After I graduated I got a job at Levi’s which at that 

time had design departments scattered all over Eu-

rope. My friend, Peter Ingwersen, who was a couple 

of years senior to me, landed an internship at their 

Scandinavian headquarters. Rather than finishing 

school, he stayed on at Levi’s, and he managed to 

hire the greatest talents from his class once they fin-

ished. They in turn grabbed hold of a few graduates 

from my class when we finished, and that pattern 

repeated itself again and again, so that for many 

years a motley crew of designers from Kolding were 

influential at Levi’s. 

I spent 11 wonderful years at Levi’s. I learnt a lot, 

and the job took me far and wide and gave me the 

most insane experiences!

At the beginning of the 2000s I moved back home 

and joined the Copenhagen fashion world. I guess 

we were a dozen small brands who had all started 

at around the same time, were approximately the 

same size, but we each had a very distinct profile. 

We all knew each other, and I remember a collec-

tive feeling that we helped to build up something 

great, contributed to putting Copenhagen on the 

fashion map. Of course we were competitors, but 

I felt we were colleagues first and foremost who 

wanted the best for each other. We attended each 

other’s shows, partied together and saw each other 

privately in different contexts.

I used to work for Day and for By Malene Birger, and 

for many years now I have been employed by Mads 

Nørgaard. We first met at my examination in 1989 

when he was my external examiner. I graduated in 

menswear, and he had just opened the smartest 

menswear shop in the country! Today I literally sit 

on top of the shop, in the middle of Strøget (the 

main pedestrian street in Copenhagen) and design 

his menswear feeling that I am where I want to be. 

Here I have the space to do what I do best: design 

clothes. I am very happy working with Mads. He 

represents the company to the outside, he has a 

hand in the collections, and conversely he is good 

at giving me space and letting me work in peace. 

One of the main pleasures of designing menswear 

is that there are actually some rules. There are ba-

sic principles and a reason why the clothes look the 

way they do. In my daily work I use the tools that 

experienced teachers such as Jette With and Elise 

Steffensen taught us.

I am proud of many things I have done, but one gar-

ment stands out. The assignment was: How can we 

rejuvenate our classic navy sweater with a zipper 

so that it becomes significantly different and at the 

same time does not increase the production cost? 

I introduced the neon-coloured zipper… I am sure I 

have made smarter clothes than that, but I was sat-

isfied with how I solved that problem!

Design School Kolding has invited me back as an 

external examiner several times, and thus my life 

has come full circle, in the most beautiful manner. 

I love visiting the school, and time and time again 

I am blown away by the talent and creativity dis-

played by the students of the school.

Johannes Bech

Education: 1985–1989: Kolding School of 
Arts and Crafts. Professional experience: 
April 2007–: Mads Nørgaard Copenhagen; 
2006–2007: By Malene Birger; 2005: In-
Wear/IC Companys; 2001–2005: DAY BIR-
GER et MIKKELSEN; 1997–2000: Levi Strauss 
& Co Europe; 1991–1997: Levi Strauss & Co, 
Germany; 1990–1991: Levi Strauss & Co; 
1989–1990: Red/Green

Johannes Bech
The Tools Taught by Experienced Teachers  
at Design School Kolding are in Daily Use 

“ As a classic fashion designer Johannes Beck has brought his international 
experiences back to Denmark, where he has helped to increase the value 
of Danish fashion brands” 
 
Quote from the Selection Panel
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“ At the beginning of the 2000s 
I moved back home and joined 
the Copenhagen fashion world. 
I guess we were a dozen small 
brands who had all started at 
around the same time, were 
approximately the same size, 
but we each had a very distinct 
profile. We all knew each other, 
and I remember a collective 
feeling that we helped to build 
up something great, contributed 
to putting Copenhagen on the 
fashion map”
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Ole Jensen p.114 —  
Elle-Mie Ejdrup Hansen p.116. 

1987 — 1978
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I chose to be a ceramist because clay can be 

formed, and form is a language. And I sensed I was 

quite good at it. 

Immediately after graduating from Design School 

Kolding in 1985 I was admitted to the Royal Danish 

Academy of Fine Arts in Copenhagen; at the same 

time I became affiliated with the porcelain factories 

Bing and Grøndahl and Royal Copenhagen – a pe-

riod which convinced me to take both the artistic 

expression and articles for everyday use seriously.

As a trained ceramist clay is my basic material. 

However, it has taken me in so many different direc-

tions that I am not always certain whether it is the 

material, the idea or the process that guides me. 

Fundamentally I view my work as an artistic disci-

pline that relates to use, action and expression.

The first years at the porcelain factories became a 

vital introduction to the possibilities of serial pro-

duction. The result was the series OLE, compris-

ing kitchen utensils in coloured faience and eating 

utensils in porcelain and glass. In 1996 I decided 

to also ‘do the dishes’, and that year I designed the 

first hand-made examples of a soft rubber bowl with 

a brush – most likely the most expensive washing 

up bowl in the world. It was later developed further 

in collaboration with Normann Copenhagen and 

launched as an industrial product in 2002. And now 

that I was in the ‘cleaning business’, I also designed 

dustpans in polypropylene and brooms with round 

sticks and pig bristles.

In early 2000 I made a series of hand-thrown dish-

es, bowls, cups and jugs in red clay and exhibited 

them at Udstillingssted for Ny Keramik and at Galleri 

Nørby. Simple and straightforward. Rather like the 

epitome of ceramics. Over the following years I had 

more fruitful collaboration with Normann Copen-

hagen. I also participated in the first initiatives from 

Muuto, and with Louis Poulsen I made three white 

monolithic lamps. My contribution to the first Mind-

craft exhibition in 2008 was a large bathtub made of 

rubber – an object that attracted a lot of attention 

at the exhibition, but which, unfortunately, like many 

other projects, was hit by the financial crisis. 

Maybe that’s why my next contribution the follow-

ing year became a series of hot water bottles! In 

connection with the Danish Arts Foundation’s pro-

ject, Art for Hærvejen (the Ancient Road, a 500 km 

old cattle trail running through Jutland, now a hik-

ing and biking trail) I designed a special limited-edi-

tion Hærvejs rain cloak – a rewarding assignment 

since it relates to a specific place and not to the 

whole world.

Over the years many other projects have come up 

of course. A strong mixture of large and absolutely 

minor successes.

Having been invited to participate in Mindcraft 

2016 I once again sit down at the potter’s wheel. 

Inspired by early and primitive cultures, which of-

ten perceived and expressed everyday objects as 

animated beings, it has been liberating to rediscov-

er and ‘cultivate’ the being and the body as means 

of expression. No matter whether the objects are 

seen as design or handicraft, as new or original, 

they turned out more fun and more expressive 

than expected. They quite outshone the simple 

point of departure.

And when that happens, my thoughts always go 

back to my time as a student in Kolding and to my 

teachers, Lisbeth Voigt Durand, Inge Marie Larsen, 

Peder Rasmussen, Niels Lauesen and many others. 

They taught me the art of being ‘an eternal student’.

Ole Jensen, born 1958 

Education 1985-1989: Royal Danish Aca- 
demy of Fine Arts, Copenhagen; 1981-1985: 
Design School Kolding. Selected collec-
tions: Designmuseum Denmark, Copenha-
gen; Victoria and Albert Museum, London; 
Indianapolis Museum of Art, Indiana; Röhsska 
Museum, Gothenburg; Habitare Collection, 
Design Museum, Helsinki. Selected design 
collaborations: Royal Copenhagen, Nor-
mann Copenhagen, Muuto, Louis Poulsen. Se-
lected grants and honours: 2012: Honorary 
Grant from Danmarks Nationalbank’s Anniver-
sary Foundation of 1968; 2009: Life-long Hon-
orary Grant from the Danish Arts Foundation; 
2006: Torsten and Wanja Söderberg Prize, 
Sweden; 2004: The Thorvald Bindesbøll Medal 
from the Royal Danish Academy of Fine Arts. 
Design manufactured by: Royal Copenha-
gen; Louis Poulsen; Normann Copenhagen; 
Muuto; Room Copenhagen.

www.olejensendesign.com 

Ole Jensen
What is the Guiding Principle:  
The Material, the Idea or the Process?

“ Ole Jensen has inspired us to open our eyes to articles of everyday 
use by rethinking them. Through sophisticated form and colour 
perception he has used his craft to inspire industrial production” 
 
Quote from the Selection Panel
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“ With my black monochrome sculptures 

I visually want to show how the shape 

of the sculpture is affected by the 

reflections from the surroundings as a 

contrast to the shape of the sculpture“

“ My contribution to the first Mindcraft 
exhibition in 2008 was a large bathtub 
made of rubber – an object that attracted  
a lot of attention at the exhibition, but 
which, unfortunately, like many other 
projects, was hit by the financial crisis. 
Maybe that’s why my next contribution 
the following year became a series of  
hot water bottles!”
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Congratulations to Kolding School of Arts and Crafts 

on its 50th anniversary, and thank you very much 

for two important and formative periods in my life.

My education as a textile designer from 1980 

to 1984 and the following year, where I had free 

 access to the workshops as well as the know-how 

of the School of Arts and Crafts Kolding, has given 

me a grounding in craftsmanship and also an artistic 

 education which have been crucial for my work as 

a visual artist. 

I have been fascinated by the line as a form and as 

a phenomenon; the line, the thread, the thread as 

it relates to finiteness and infinity; space and mate-

rial. Depending on weather, wind and location the 

light line and its materiality can be experienced as a 

‘woollen thread’, or a ‘drypoint line’ pointing to the 

fact that as a human being it is possible to be here 

and simultaneously transmit one’s thoughts and 

presence out into the world. The simplicity of the 

line can be a carrier of complex questions, and that 

interests me.

The Peace Sculpture 1995 (LINIEN – LYSET) be-

came the foundation of the way I work. Developing 

an exact, but at the same time open and ambiguous 

concept and inviting and involving other artists, cit-

izens, production schools, refugees, students etc. 

has been a powerful inspiration as an artist and lat-

er as Head of Department for Industrial Design and 

Interactive Media at Design School Kolding from  

2001 to 2008.

Subsequently, I have explored the dynamics be-

tween landscapes and vivid narratives or stories, 

where light and sound generate a layered tension and 

an abstract framework for the physical landscape – 

always with the intention of establishing a feeling of 

community which transcends the social dimension.

My latest work is ’Velkommen’ (Welcome), a public 

artwork commissioned by the Danish Arts Founda-

tion for the visitor centre of Vestre Fængsel, Den-

mark’s largest prison, designed by architects Erik 

Møllers Tegnestue. ‘Velkommen’ is a gesture, a wish 

to give family and visitors a kind and welcoming re-

ception. The philosophy and the architecture of the 

building was the starting point of my work. In terms 

of method I have involved the inmates to provide a 

sounding board for the work that relates to the place 

and to the visitors. In other words: an appeal to find 

a balanced expression of the importance of the visit 

and the inmates’ gratitude for receiving visitors.

I believe I have lifted only a corner of the possibil-

ities inherent in the artist’s ability to combine aes-

thetics with ethics, which are appreciated and at the 

same time creates some kind of dignity, in this case 

for the inmates. In my practice I am pursuing a type 

of contemporary art that challenges but also keeps 

a focus on kindness and care for the most vulnera-

ble citizens in our society.

With great joy I look back on many conversations 

I had as Head of Department at Design School 

Kolding about creating new and different design 

solutions and methods for a changing world. But 

also about establishing professional skills, in terms 

of concepts as well as craftsmanship and a social 

and a societal attitude - and not least the courage to 

think and create differently.

Thank you very much to the students of the In-
dustrial Design and Interactive Media depart-
ments as well as colleagues for many happy 
memories: The trip to China, the workshop 
Meal at Tsinghua University, 2001; The Robot 
workshop, 2002; Video documentation as 
professionalism; The trip & Dialogues 01, 02 
and 03, Central Academy of Fine Arts, CAFA, 
Beijing, 2001–2003; ’A Handbook of Prob-
lems’  – INDEX 2005 collaboration with CAFA, 
Beijing, – Design Center, South Africa, PUC, – 
Chile, Art Center, Pasadena, – USA, American 
University of Sharjah, United Arab  Emirates, – 
SRISHTI, India.; “Sea Shelter” and ”How to dis-
appear” at “Design Takes on Risk” MoMA, New 
York, 2005  Ten Bicycles – A collaboration with 
Kildemoes, 2007; Collaboration with Robo-
Cluster at University of Southern Denmark and 
Vejle Hospital about the blood test robot of the 
future, 2007; two graduation project in collab-
oration with Vestergaard Frandsen: Life Straw 
– a water treatment system for families in the 
developing world and ZeroBite – a project fo-
cussing on rodent deterrent grain storage in 
India, 2007; And much more.

www.ejdruphansen.dk

Elle-Mie  
Ejdrup Hansen 
Exploration of the Dynamics between Landscapes and Vivid Stories

“ Elle-Mie Ejdrup Hansen is a strong player at the intersection of light 
and art. She uses the discipline to express distinct opinions and is  
present in the public space when big things are being discussed” 
 
Quote from the Selection Panel
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“ With great joy I look back on 

many conversations I had as 

Head of Department at Design 

School Kolding about creating 

new and different design 

solutions and methods for a 

changing world. But also about 

establishing professional skills, 

in terms of concepts as well 

as craftsmanship and a social 

and a societal attitude - and not 

least the courage to think and 

create differently”

Work portrait. Photo: Jan Rusz

Gellerup – Light and Change. Articulating a space for dialogue. Photo: Elle-Mie Ejdrup Hansen
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Ejnar Truelsen p.120 — Elsa Krogh p.122 — Gitte 
Kath p.124 — Grethe Sørensen p.126 — Vibeke 
Jerichau p.128. 

1977 — 1967
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When design experts say “ECCO” they also say Ej-

nar Truelsen, the lead designer behind ECCO Joke, 

Track, Shark, Biom and Soft, the best-selling ECCO 

shoe of all time. He is also the man who had the idea 

of printing the company’s logo on the rubber sole 

of the shoe so that people all over the world can 

see if someone wearing an ECCO shoe walked on 

the beach before them. Ejnar Truelsen is ECCO, and 

ECCO is Ejnar Truelsen. His address is Ecco Alléen 

2. He not only designs shoes; he has also designed 

the world famous logo. He grew up in Bredebro – 

like the company – and started working at the ECCO 

factory as a modeller in 1971. From 1973 to 1977 

he studied drawing and graphic design at Kolding 

School of Arts and Crafts, but after serving in the 

Civil Defence and a job at an advertising agency he 

was back in Bredebro in 1979, now as a designer. 

But he never really left. He actually came up with 

one of his and ECCO’s most successful designs, 

Joke, while sketching for a project at school.

During his multi-year career at ECCO Ejnar Truelsen 

has managed to constantly renew and further devel-

op ECCO’s design profile without sacrificing its herit-

age, recognisability and history. “Here, I am free to be 

an individual and to transform my ideas into reality.  

I see it as my task to constantly challenge and push 

the boundaries of what is possible in production. 

Sometimes I design shoes that no one believes can 

be made, but I insist because I believe so strongly in 

the idea. It is a great feeling when we succeed in find-

ing a way to make it happen,” he says.

Over the years, he has consistently designed shoes 

with unique personalities and their very own look. 

He draws his greatest inspiration from watching 

people as they go about their lives, and interact with 

each other.

He says that his tools are life, the pulse of the time 

and the streetscape. “People inspire me. When 

I spot a new design talent it’s often their ability to 

combine things that fascinates me. They have to 

have an edge”.

 

With multiple successes behind him ECCO’s lead 

designer may sometimes sense the expectations 

and the pressure to deliver something new. Again. 

“When I am drawing, really drawing, I am not very 

sociable,” he admits. But he has not yet run out of 

inspiration and ideas.

The process differs widely from shoe to shoe, but 

it always starts with paper and pencil, he says. His 

office reflects that. It has two desks, one with pa-

per and pencil, the other with a computer and ad-

vanced drawing programs. And then he has a chest 

filled with shoes which can be closed in a hurry 

when guests arrive who are not supposed to have 

a look. Not yet at any rate.

He thinks back to the 1980s with great pleasure. 

“The decision processes were short, ECCO was a 

young product and in a league of its own. We were 

extremely innovative and it made me proud.”

In the 1990s the company did not experiment quite 

as much, but in 2003 Truelsen once again broke 

the ‘sound barrier’ by launching the shoe Shark. 

“Shark actually lay dormant for a number of years, 

because no one believed it was possible to manu-

facture it. So Shark was waiting for someone who 

was brave enough,” he says.

Once an interviewer asked him what he thinks when 

he sees his design walk past? “That depends on who 

is wearing it! But I am content when I see that people 

like my shoes. It only works when people like them.”

“How many pairs of shoes do you yourself have?” 

asked the interviewer. “Not as many as you think; 

maybe 40 or 50 pairs. But I have to admit I find it 

hard to throw them away.”

Thus Ejnar Truelsen is a great proponent for the core 

concept that his alma mater – where he is now an 

Honorary Professor – is advocating: Creating sustain-

ability by creating things people like so much that they 

want to use them again and again and never discard. 

Ejnar Truelsen, born1953

Education: 1973–1977: Kolding School of 
Arts and Crafts; (drawing & graphic design); 
1971–1973: Modeller’s apprentice, ECCO 
Bredebro; 1970–1971: The Commercial Col-
lege, Tønder; 1967–1970: Secondary school, 
Bredebro; 1960–1967: Primary school, Bre-
debro. Professional experience: 2014–: 
Honorary Professor at Design School Kolding; 
1979–: Designer, ECCO; 1978–1979: Reklame-
tegnestuen, Haderslev; 1977–1978: The Civil 
Defence, Haderslev.

www.ECCO.com 

 Ejnar Truelsen 
Breaking the Boundaries of Traditional Shoe Design

“ With his strong design focus combined with a commercial business 
acumen Ejnar Truelsen has managed to make design an integral part 
of ECCO’s DNA” 
 
Quote from the Selection Panel
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“ Sometimes I 
design shoes that 
no one believes 
can be made, but I 
insist because I 
believe so strongly 
in the idea. It is a 
great feeling when 
we succeed in 
finding a way to 
make it happen”

Photo: ECCO
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When looking at Elsa Krogh’s wallpaper books one 

would want to buy a castle and paper every single 

room with different wallpapers. Choose a dramatic 

red colour for the fireplace room, a dark blue with a 

golden pattern for the banquet hall, a green pattern 

with hummingbirds for one of the children’s rooms 

and one of the subtle designs for the living room 

where the yellow sofa is going to stand.

Elsa Krogh has created wallpapers for almost every 

taste and for every use. – At one time the assign-

ment was: Make a wallpaper that can be sold south 

of Hamburg, and the next time the vendors needed 

a design that would appeal to us here in Scandina-

via. She also had to incorporate consumers in the 

East as her audience, and every single time she cre-

ated a product that she could vouch for.

– I have never shipped anything I do not like, she 

says, and maybe that explains why eventually not 

only those “South of Hamburg” bought the wallpa-

per. Virtually everything she created ended up on 

walls from the North Cape to Sicily, from England 

to China.

Elsa Krogh took a detour into the world of design – 

via a few home furnishing stores, where she sold 

someone else’s design – and that made her want to 

go into production herself, gain influence, develop 

quality items and enable people to live in beautiful 

surroundings.

She heard about the programme at Kolding School 

of Arts and Crafts and requested leave from her 

job for the three days the entrance examination 

lasted. Her boss said: “Don’t do that. There is no 

money in that. Stay here and I’ll give you a raise.”  

- But I was not interested in a raise. I wanted to be a 

designer, and that was what I became.

I was lucky that one of our guest lecturers was Head 

of Design at the company Nordisk Tekstil, and she 

offered me a job immediately after seeing the grad-

uation exhibition. I started the day after the exhibi-

tion ended, and stayed there for five very educa-

tional years before I got the job as a designer at the 

wallpaper factory Fiona in Faaborg. This is where I 

spent my working life until I took early retirement in 

2013, when Fiona closed.

Wallpaper design turned out to be very demanding. 

– It is much easier to get a good result with textiles 

than with wallpaper. Textiles are in motion – in the 

case of wallpaper there is nothing that distracts and 

can hide the flaws. And I quickly learned that the 

simpler a wallpaper is the harder it is to design. It is 

much easier to make a wallpaper with many shapes 

and figures than one with just a few: A figure that is 

placed in the wrong spot can destroy an entire wall.

It was not only design Elsa Krogh felt passionate 

about. It was important for her to incorporate the 

whole picture, to be familiar with the work of the 

engineers in the process, the details of the print-

ing technique and the choice of materials in order 

to get an outstanding end product. Therefore you 

could often find her on the production premises 

where she collected input and gained insight into 

the processes. – It was the right thing to be so close 

to the production, and even though the workers 

balked when I said, for the third time: “That colour 

is not quite right”, they ended up agreeing with me 

when we hit the spot the fourth time around.

In the actual design process my inspiration came 

first and foremost from nature. It could be the struc-

ture and the play of colours in a rock, the vein struc-

ture in a piece of wood, a flower or something else 

entirely. And in the archives I found Fiona’s over 

100 year-old wallpaper books which inspired the 

modern productions.

– When people ask me what one has to know as a 

designer, I’d say: You have to focus on objectives 

and on target groups, keep control over your com-

mitment and have an understanding of production 

techniques. You have to have a sense of form and 

of colour, an interest in and knowledge of the po-

tential for sales and marketing, you have to follow 

trends and in general have a finger on the pulse and 

be an inquisitive person.

Elsa Kirstine Krogh, born 1951 

Education: 1972-1976: School of Arts and 
Crafts, Kolding. Professional experience: 
2013-: Retirement; 1984-2013: Head of Design, 
Fiona (bought by Flugger 1984); 1981-1984: 
Designer, Fiona Tapetfabrik (Fiona Wallpaper 
Factory); 1976-1981: Designer, Nordisk Tek-
stil; 1971-1972: Domo home furnishing store, 
Aarhus; 1967-1970: Completed apprentice-
ship at home furnishing store in Skanderborg. 
Else Krogh’s assignments include: National 
Gallery of Denmark – Black Iris (the exhibition 
”Flowers and World View”); Colour scheme 
for the Back Centre Southern Denmark, Mid-
delfart (wall colours, textiles).Miscellaneous 
exhibitions: China Wallpaper & Textile Expo, 
Beijing 2007-2009; Israel Museum of Art, Ein 
Harod 1995; Heimtex Frankfurt – annually from 
1988; Paritex-Paris 1981-1983-1985-1987. 

Elsa Krogh 
Her Wallpapers Adorn the Walls from 
North Cape to Sicily, from England to China 

“ Imbued with a strong sense of ornamentation and colour 
Elsa Krogh has, for a generation or more, designed wall-
paper collections characteristic of each time period” 
 
Quote from the Selection Panel
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“ It is much easier to get a good result with textiles than with wallpaper. Textiles are in motion 

– in the case of wallpaper there is nothing that distracts and can hide the flaws. And I quickly 

learned that the simpler a wallpaper is the harder it is to design. It is much easier to make a 

wallpaper with many shapes and figures than one with just a few: A figure that is placed in the 

wrong spot can destroy an entire wall” 
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Gitte Kath
The Weaver who became a Stage 
Designer, a Dramaturge and a Director

It was no coincidence that I applied to Kolding 

School of Arts and Crafts – it was a coincidence 

that it was in Kolding, where the school had recently 

opened and was still located at the Technical Col-

lege in the centre of town.

Four years later I graduated as a textile designer and 

owned a loom with 16 heddles.

A new professional theatre, Teatret Møllen (the Mill 

Theatre), opened in Haderslev, in Southern Jutland, 

and I was asked to provide the stage design… I knew 

nothing about theatre. Having been raised on the is-

land of Fanø I had never been to a theatre – I did not 

even know what stage design was.

The theatre became a revelation for me. Here I 

could make things and tell stories. We built an en-

semble; we had an audience, and together we de-

veloped the theatre. I was the stage designer, the 

dramaturge and the director, and together we cre-

ated a language that became recognisable, visual 

and musical. After a couple of years I also became 

a part-time teacher at the Kolding School of Arts 

and Crafts. Together with my students I developed a 

programme that engaged in research into texturali-

ty and the artistic process. Needless to say I never 

started weaving.

My foundation is a plain canvas weaving, the chil-

dren’s theatre and my teaching – a canvas weaving 

like the one most children have tried in kindergar-

ten, where the back is as important as the front, 

where the corners are as important as the centre. In 

children’s theatre the point is to find the key story – 

the conflict and the vulnerability. Cutting down and 

cutting in – having the courage to do with little – and 

manage to tell everything with hardly anything.

I worked at the theatre for forty years, forty incred-

ible years, where we developed Teatret Møllen into 

one of the finest small theatres in Denmark. We 

were internationally recognised and received many 

awards for unique performances, stage design and 

posters. I was also in charge of the theatre’s visual 

profile, programmes and posters. Through the post-

ers Teatret Møllen has become one of most profiled 

and best branded theatres in Denmark.

Since the 1980s I have exhibited my posters inter-

nationally – as a participant at international poster 

biennials and triennials, as a jury member, as an ex-

hibitor and with workshops in “The Artistic Process.”

My forty years at Teatret Møllen were celebrated 

with a retrospective exhibition at the Danish Poster 

Museum in the spring of 2016 and also with a retro-

spective exhibition at Yeh Art Gallery in New York, 

‘40 Years with Theater and Posters’. I am currently 

on my way to Taiwan, where I am going to exhibit and 

give lectures. My next retrospective exhibition will be 

in La Paz, Bienal Del Cartel Bolivia BICeBé 2017.

For twenty years I was a part-time teacher at Kold-

ing School of Arts and Crafts. In collaboration with 

the students I developed “The Artistic Process.” We 

worked with cut-outs – pieces of bookbinder card-

board measuring 4”x 4”. The research programmes 

lasted from two to six weeks. Here we had the op-

portunity to verbalise what we were doing, and time 

and time again we had the satisfactory feeling when 

something succeeded. I am utterly pleased to see 

that when my students are working on their gradua-

tion projects they often have the cut-outs in front of 

them as a reminder.

It was no coincidence that I applied to Kolding 

School of Arts and Crafts – it was a coincidence that 

I ended up working with theatre. My father always 

said: If you learn a craft it will be a foundation for all 

you do. For me the “loom” became my foundation. 

Today I see myself more as a “weaver” than when I 

left school, without having touched the loom for half 

a century. It is my foundation and my aspiration.

Gitte Kath, born 1948

Education: Graduated from Kolding School 
of Arts and Crafts in 1972. Exhibition ven-
ues: Nordisk Textiltriennal. Silk Road Spirit 
WEST International Design Biennal, China. 
International Biennale of Theatre Poster, 
Rzeszow, Poland. Bienal Del Cartel Bolivia 
BICeBé. Bienal Internacional Del Cartel En 
México. Italian Poster Biennial. Colorado In-
ternational Invitational Poster Exhibition, Fort 
Collins, Colorado. International Invitational 
Poster Festival, Kütahya, Turkey. Internation-
al Poster Biennial, Warsaw, Poland. Prague 
Quadrennial. International Invitational Poster 
Biennial, Marmara University Fine Art Depart-
ment, Istanbul, Turkey. Lathi Poster Biennale, 
Finland. International Triennal of Stage Poster 
Sofia, Bulgaria. International Triennial of Post-
er in Toyama. Biennalen for kunsthåndværk 
og design. Biennale of Graphic Design, Brno, 
Czech Republic. The International Poster Ex-
hibition, Ningbo, China. Hong Kong Interna-
tional Poster Triennial. Festival dáffiches de 
Chaumont, France. Moscow Poster Triennal.

www.gittekath.dk 

“ As a stage designer, a poster artist and a communicator Gitte  
Kath has managed to use the effects of the language of textiles  
as a communication tool steeped in tactility and texturality” 
 
Quote from the Selection Panel
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“ My foundation is a plain canvas weaving, the children’s theatre and 

my teaching – a canvas weaving like the one most children have tried 

in kindergarten, where the back is as important as the front, where the 

corners are as important as the centre. In children’s theatre the point 

is to find the key story – the conflict and the vulnerability. Cutting down 

and cutting in – having the courage to do with little – and manage to tell 

everything with hardly anything”

 LASER&  PJALTER

 SVALEGANGEN

     TEATRET 
 
FAIR

PLAY

   
ODSHERRED  TEATER

      
TEATRET 

 
MØLLEN
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Grethe Sørensen 
My Interest in Textile Construction and Materials
has led me from one Theme to the Next

Throughout my working life I have followed my aspi-

ration and my interest in textile construction and ma-

terials so that one theme has led to the next. The first 

25 years I worked on traditional shaft loom and dam-

ask draw loom. The products were one-off textiles, 

wall hangings, semi-transparent weavings, partly 

unwoven textiles, textile reliefs and sculptural forms.

’Transitions’ has been a recurring theme, patterns 

that change or are dissolved, transitions from warp-

faced to weft-faced weaves, conversions from the 

tightly woven to the semi-transparent, gradations 

from light to dark by mixing materials, or in colours 

dyed on the warp prior to weaving.

The first few years I focused on complex weave 

constructions and explored the possibilities inher-

ent in damask weaving. That led to a series of white 

tapestries with different structures in many layers 

and to my first large commissioned textile artwork 

‘Transition in Structure and Colour’ for Amtscen-

tralen, Esbjerg. In 1984, on the basis of these tapes-

tries, I started designing for Georg Jensen Damask. 

My next focus point was the character of the ma-

terials. The suppleness of sisal was used in woven 

reliefs with straight surfaces as opposed to wavy 

shapes. The heaviness and gravity of the linen yarn 

was expressed in feather-light textile sculptures in-

terwoven in narrow ribbons. Sculptural shapes of 

double-woven layers of fabric were stretched up in 

the series ‘Crystal Forms’.

Stiff horsehair interwoven with narrow ribbons be-

came light, semi-transparent panels with gradations 

from black to white. Later the horsehair was dyed 

as well as the ribbons. The ribbons became wider 

and wider and I let go of the horsehair. I found a new 

focus point in colour-gradations dyed on the warp 

combined with brocaded patterns.

My encounter around 2000 with digital drawing pro-

grammes and digital thread control became a turn-

ing point. The digital tools opened up for other worlds 

of imagery, which I had previously been unable to 

weave. Digital subject processing made it possible 

for me to pursue my fascination with the phenome-

non: interference. I was able to reconstruct elusive, 

optical three-dimensional phenomena in my com-

puter. I manipulated these patterns into the shapes I 

wanted and used them as motifs in the project “Inter-

ferens”. A corresponding video animation was creat-

ed in collaboration with video producer Bo Hovgaard 

and projected at the exhibition ‘Interferens’ in 2005. 

I reworked one of the motives into the upholstery 

fabric ‘Interferens’ for Kvadrat 2007.

I found great inspiration in exploring the new possi-

bilities that the access to digital tools offered. I devel-

oped an entirely new unsystematic weave structure 

based on pixels in eight colours RGB/CMYK+W. Each 

pixel in the motive was substituted with a thread of 

the same colour and I could weave completely even 

colour transitions. An important experiment was 

a double-woven colour spectrum from 2006 with 

complementary colours on the two sides. ‘Spekter’ 

is now at the Textile Museum in Borås.

In 2014 Wolf Gordon Inc. USA started production 

of ’Millions of Colors’ an upholstery fabric based on 

my unsystematic weave construction in basic col-

ours. The fabric is produced to order in numerous 

colour combinations.

The project “Traces of Light” created in collabora-

tion with Bo Hovgaard, took its point of departure in 

my fascination of unfocused light, as experienced 

in backdrop images in cinema. We recorded unfo-

cused video of light in different cities. Individual imag-

es were turned into motives in three series of tapes-

tries, ’City Light’, ’Rush Hour’ and ’Times Square’. The 

video recordings were edited into three correspond-

ing video sequences which were projected next to 

the tapestries at the exhibition “Traces of Light” 2012.

During the last few years I have completed a num-

ber of commissioned site-specific textile artworks.

“ Grethe Sørensen utilizes her expansive technical knowledge,  
understanding of materials and sense of ornamentation to create  
aesthetic textiles. Among other accomplishments Grethe has  
explored new paths in digital weaving” 
 
Quote from the Selection Panel
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Grethe Sørensen, born 1947

Education: 1968–1972: Kolding School of Arts 
and Crafts. Professional experience: Inde-
pendent textile artist/ designer; Design for Wolf 
Gordon, NY, USA; Kvadrat; Georg Jensen Dam-
ask. Represented by: Galerie Maria Wetter-
gren, Paris; BrownGrotta Arts, CT. USA. Public 
collections: Cooper Hewitt, NY, USA; Textile 
Museum of Sweden, Borås; 21st Century Mu-
seum Hotel, USA; Designmuseum Danmark; 
Trapholt, Kolding, Denmark; The Danish Arts 
Foundation; New Carlsberg Foundation, Co-
penhagen; Ribe Amts Foundation for the Arts; 
Design School Kolding. Awards: 2017: The 
Nordic Award in Textiles; 2012: Lis Ahlmann’s 
legat; 2011: Ole Haslund’s kunstnerlegat; 2007 
+1: Award Cph. Int. Furniture Fair; 1991: The 
Danish Arts Foundations 3-years grant

“ My next focus point was the heaviness 
and character of the materials. The 
suppleness of sisal was used in woven 
reliefs with straight surfaces as opposed 
to wavy shapes. The heaviness and 
gravity of the linen yarn was expressed 
in feather-light textile sculptures 
interwoven in narrow ribbons. 
Sculptural shapes consisting of double-
woven layers of fabric were stretched  
up in the series ‘Crystal Forms’”

Bo Hovgaard - All photos
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Vibeke Jerichau 
Designs, Colours and Textile Printing – 
but also Painting, Computer and Photogravure

I chose Kolding School of Arts and Crafts because it 

was a brand new school that had ambitions of col-

laborating closely with the Jutland textile industry.

During my studies I realized early on that my main 

interests were patterns, colours and textile printing – 

surface design rather than structure and texturality.

My goal to work with textile design changed dur-

ing my studies and I developed a greater desire for 

freedom. After the four-year education (1968-1972) 

I pursued other professional challenges for a while.

In 1979 I established my own printing workshop. I 

solved some tasks within the area of textile design, 

but my focus was on one-off products, more specif-

ically pictures. I became interested in exhibiting my 

work, and I have done that constantly over the years.

The shift between different expressions and work 

methods has always inspired me. For a while my 

work with large pieces was converted into curtain 

design for the design company Kvadrat. The picture 

compositions were translated into patterns, and my 

work with colours was applied in assignments with 

colour selection of spaces and buildings. Slowly my 

work in the visual medium moved in the direction 

of what I would call a mixed form and from there to 

the pure painting. New tools and materials changed 

the artistic expression as well as thematic projects.

I had to take a stand as far as my professional affili-

ation was concerned: Handicrafts or Pictorial Art. It 

was a necessary decision I had to make, and a dis-

tinction that is maintained in Denmark.

I was a guest lecturer at Design School Kolding for 

many years (1983 – 2004), and in that connection it 

was also important to send a clear signal about my 

own identity.

In my artistic work the journey is an important space 

for inspiration. Through several study visits to Rome 

my gaze and my inspiration moved from the de-

signs in the church floor mosaics via the architec-

ture of the Renaissance and the Baroque period to 

end up zooming in on close-ups of antique, classical 

sculpture. The photograph became an essential el-

ement in the sketching process, but also, to an ever 

greater extent, a part of the final product.

In 2005 I started working with photogravure, a clas-

sic graphic deep printing technique, which empha-

sises the tonality of the photograph in a unique way. 

It’s a technique far removed from textile printing, 

but it’s a craft discipline where I found a familiarity 

in the work process, and since then I have used it in 

several series both b/w and colour print.

Travelling with projects to Damascus in Syria and 

to Ramallah in Palestine was a profound inspiration 

– foreign, but open. It was a challenge converting 

experiences and reflections from that trip but it re-

sulted in several work series.

Juxtaposing two or more motives is a common 

method in my works, a technique where reality shifts 

and is displaced; it is also a way of asking questions.

In 2012 I transferred my work into a book and trans-

formed the curiosity created by the journey into a 

keen eye on domestic localities. The result was the 

photo book “Sted og Rum” (Place and Space).

My own artistic development sheds a light on the 

particular opportunities inherent in the design edu-

cation when it comes to handling many different 

assignments and projects.

My own works are approaching the point of de-

parture where compositions of colours and stripes 

were a part of the learning process, now challenged 

by painting and computer and subsequently trans-

formed to a colour photogravure. A long process, 

but far from tedious.

Vibeke Jerichau

Education: 1968–1972: Kolding School of 
Arts and Crafts. Separate & Group exhibi-
tions, selected since 2000: 2015: Fåborg 
Art Association; Fredericia Art Association, IM-
PACT9; Hangzhou, China; Momentum, Janus-
bygningen, Galleri Grundstof, Århus; 2014: 
Nære Landskaber, Galleri Tønder; Recalling 
Damascus, Kulturværftet, Helsingør; Et andet 
sted, Nicolai Art & Design, Kolding; 2012: Trap-
holt – book/exhibition: Location and Space; 
Between Concrete and Silk: Khalil Sakakini 
Cultural Center, Ramallah, Centre for Jeru-
salem Studies, East Jerusalem; 2009: Space 
and Presence, Møstings House, Copenhagen; 
2008: Mysterious Space, Gal. E. M. Jensen, 
Kolding; Gallery Atassi, Damascus; 2006: Xero 
- Xeno, Art Museum Tønder; 2000: Galleri An-
dersen og Jul, Ålborg. Other: 1999-06: Danish 
Crafts, Committee member; Member of Danish 
Confederation of Visual Artist, BKF & Danish 
Lithographic Artist; 1995-99: Biennale for Crafts 
and Design, Committee; 1997-02: Danish Art 
Workshop, Copenhagen, Committee; 1997-
99: Ministry of Culture, Book for Crafts and De-
sign, jury; 1993-99: Danske Kunsthåndværkere, 
Committee; 1983-04: Guest Lecturer at Design 
School Kolding. 

www.vibekejerichau.dk

“ Throughout her long career Vibeke Jerichau has used the basic  
elements of the discipline such as light, shadow, contrast and  
repetition to describe and comment on reality” 
 
Quote from the Selection Panel
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“ My own artistic development sheds a light on the 
particular opportunities inherent in the design 
education when it comes to handling many 
different assignments and projects. My own 
works are approaching the point of departure 
where compositions of colours and stripes were 
a part of the learning process, now challenged 
by painting and computer and subsequently 
transformed to a colour photogravure. A long 
process, but far from tedious”
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Lone Dalsgaard André p.132  
— Mette Mikkelsen p.134. 

 Portraits no. 51 and 52
Mette Mikkelsen, former Prorector of Design School Kolding, spearheaded the 

selection of the 50 portrayed designers – with extensive assistance from the 

current Prorector, Lone Dalsgaard André. Two did not make the cut – Mette and 

Lone themselves – so Rector Elsebeth Gerner Nielsen decided they should be 

added as No. 51 and 52, and she has even justified their inclusion among this 

illustrious group of design talents.
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Lone Dalsgaard  
André 
Education has become my Material

I have always been interested in materials and 

constructions, examining, challenging and testing 

materials – finding possibilities and limitations in a 

material and in the constructions it can be part of. I 

remember my student days as one long experiment 

in the workshops. How far could you go before the 

material dissolves?

I was a student at the school in the transition peri-

od from arts and crafts to industrial design. As a 

textile designer in 1989, I was totally preoccupied 

with trying my strength with the industry rather than 

cultivating arts and crafts. As a practicing designer, 

I have been able to let the material experiments try 

out functions and users. It has been crucial for me 

that design should be used – making play equip-

ment that begs to be played with, or textile fabric 

which can be sold.

A temporary assignment at the school as a work-

shop assistant became ground-breaking. The tex-

tile materials were gradually replaced with organ-

isation, training and students. Rather than being a 

direct participant in experiments I had the oppor-

tunity to create a framework and content for new 

generations of designers.

Education has become my material. Building, con-

structing, developing and organising the design 

education have become my speciality. The tempo-

rary assignment became a long journey with Design 

School Kolding – formalisation and accreditation of 

a design programme with a three-part knowledge 

base: research, artistic development and practice 

at the university level.

In the development of the design education I have 

been interested in the relationship between theory 

and practice, in ensuring that research and theory 

building in the education do not steal all the atten-

tion, but rather increase the quality of the aesthetic 

and functional design. I have also been focussed on 

making sure that theories and methods expand the 

designer’s toolbox, while there is still room for the 

basic artistic tools, and on equipping designers with 

generic design competencies that qualify them to 

conquer new territory.

My contribution to our programme over the years 

has been to translate general issues – the school’s 

overall visions and strategies – into programme  

elements and then combine these elements into  

an education.

At the same time, I have been concerned with how 

we get the best out of our material our students and 

staff trying to identify the individual’s unique poten-

tial; finding the gold in the individual person and help 

them shine for their own benefit as well as for the 

benefit of our profession.

Lone Dalsgaard André, born 1961

Education: 1989: Graduated as a textile 
designer from Design School Kolding. Pro-
fessional experience: 2016: Prorector, 
Design School Kolding; 2008 – 2016: Head 
of Education, Design School Kolding; 2001 – 
2008: Head of the Department of Fashion & 
Textiles, Design School Kolding; 2000–2001: 
Head of Subject, Textile, Design School Kol- 
ding; 1997 – 2000: Workshop Assistant, De-
sign School Kolding; 1992 – 1996: Designer 
Dansk Transfertryk A/S; 1990 – 1991: Indus-
trial Designer, Kompan Multikunst

“ More than anyone else Lone Dalsgaard André has contributed to the  
development of Design School Kolding from an arts and crafts school  
to a research accredited university. She has used her design skills to  
understand the conditions of the discipline and has spearheaded the  
efforts of adapting the content of the education to the reality the  
students will face after leaving school” 
 
Elsebeth Gerner Nielsen, Rector, Design School Kolding
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“ In the development of the 
design education I have been 
interested in the relationship 
between theory and practice, 
in ensuring that research 
and theory building in the 
education do not steal all the 
attention, but rather increase 
the quality of the aesthetic 
and functional design”
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Mette Mikkelsen 
Change should make a Difference 
in People’s Everyday Lives

From childhood, I have had a keen interest in tex-

tiles, in how what is “next to my skin” affects me 

and other people, and how textiles affect the con-

text we are in; how the garment can be too tight and 

limit your movements; how the woollen rug can hug 

you and create security; or how the embroidered 

cushions in grandma’s drawing room prevent you 

from sitting comfortably in the furniture. Construct-

ing textiles, understanding them with your hands is 

such a peaceful occupation. It was in order to be 

near that world that I wished to apply to Kolding 

School of Arts and Crafts. It was only later that I re-

alised that what is crucial is what creates meaning, 

that it is not the cushion per se, but the meaning of 

the cushion that makes the difference.

To me thinking is doing, and design is doing; getting 

started and creating knowledge through experi-

ments; visualising the unknown in prototypes and 

subjecting them to negotiation with others who are 

going to contribute to making something new hap-

pen; seducing and inspiring other disciplines to inno-

vate and stretch their knowledge; experiencing the 

context in which the new must fit in, because design 

is ALWAYS about creating meaning for someone.

In the textile industry, I used the prototype to 

convince the weaving master that he should reset 

the loom, so that the small sample I had woven by 

hand could be tested by the metre. The same test 

was used to explore the potential in the market 

when I visited some of the world’s largest furniture 

manufacturers together with the seller. The poten-

tial was the basis for the buyer’s negotiation with 

the yarn manufacturer. Together we created textiles 

with seductive aesthetics, the proper functionality 

and a price that could make a difference.

In the etrans project working with prototypes became 

far more complex. Here I was in charge of a team to 

make the Danes love electric cars. In 2009, when 

we started, there were about 50 electric cars in Den-

mark. There was not one official charging station and 

there was absolutely no public debate on the subject.

We studied the Danes’ relationship with their cars, 

with transportation and with sustainability, and we 

invited companies, NGOs and public institutions to 

use our knowledge in their own business develop-

ment. At the same time they were given access to 

our methods and were trained in how user knowl-

edge can be used in innovation contexts.

Using design as a driver of innovation helped us cre-

ate order in the chaos that can exist in a “wicked” 

problem, without a clear-cut solution. The project 

taught me the power of being able to inspire the fu-

ture and make it present through visualisation. We 

created prototypes of new products such as charging 

stations, but also new services in the areas of trans-

portation and charging and strategic developments.

Over the past few years I have used design to create 

change in complex systems where my practical expe-

rience from commercial, artistic and research-based 

contexts can generate development and innovation. 

I have been in charge of numerous projects where 

a vision (e.g. a management strategy or a policy 

decision) has had to be translated into something 

that inspires and makes sense for employees and 

for users, so that they can use their energy and their 

obligation to act in such a way that it supports the 

vision and makes it human and personal.

With my background as a textile designer, I have 

always been aware that what is “next to my skin” is 

what matters most; that changes must make sense 

in people’s everyday lives in order to be imple-

mented; and that the tangible creates meaning. So 

when I’m working on a more positive experience of 

a future nursing home or when I try to make interna-

tional organisations think and work more creatively, 

I strive to incorporate the physical representation of 

the change that must take place.

“ Mette Mikkelsen has created a remarkable career within the fields of de-
sign thinking, design as problem solving, innovation through design and 
design methods. In a number of specific development and design projects 
she has demonstrated how it is possible to work with design as a method 
of value creation by delivering significant results for clients and partners” 
 
Elsebeth Gerner Nielsen, Rector, Design School Kolding
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Mette Mikkelsen, born 1959

Education: 2009: MA in design from KADK; 
1990: Graduated from Kolding School of 
Arts and Crafts. Working Experience: 2016 
- Self-employment; Honorary Professor at De-
sign School Kolding; 2009 – 2016: Prorector 
and Head of Development at Design School 
Kolding. Guided others through design process-
es and acted as active coach on many projects: 
www.designskolenkolding.dk/samarbejds- 
projekter; 2009 – 12: Project manager for etrans 
– a three-year user-driven, innovation project, 
www.etrans.dk/projekter/samarbejdspart-
nere; 1999 – 09: Textile design and design  
management at Gabriel a/s. Development 
of textiles from idea/context via marketing  
to sales in B2B companies; 1990 – 1999: Mis-
cellaneous projects developing artistic and 
commercial textiles

“ To me thinking is doing, and 

design is doing; getting started 

and creating knowledge through 

experiments; visualising the 

unknown in prototypes and 

subjecting them to negotiation 

with others who are going to 

contribute to making something 

new happen; seducing and 

inspiring other disciplines 

to innovate and stretch their 

knowledge; experiencing 

the context in which the new 

must fit in, because design 

is ALWAYS about creating 

meaning for someone”

Photo: Katrine Worsøe
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Design School Kolding
– 50 Years’ Struggle for Quality

1967 — 2017
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The entrance to the 

school on Agtrupvej

For many years this was the  

official picture of the school 
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Design  
School Kolding
– 50 Years’ Struggle for Quality

Design School Kolding has never sailed in calm waters, at least 

only for brief periods between skirmishes, whose common goal 

has been quality – quality in teaching; quality on the school’s 

board of directors; quality in relation to the outside world. The 

goal of the first struggle was to be established as an arts and crafts 

school. The next one was to be separated from the Technical 

School and also have the opportunity to become an independent 

design education focussed on industrial production rather than 

on unika products. The latest battle has been about having the 

school’s knowledge base supported by research, in which it has 

succeeded, so that the school today is actually a university, albeit 

a rather small one.

The struggle continues. The completely legitimate public demand 

that all education should lead to permanent jobs is hardly in tune 

with a subject where the need for freedom is as great as the ability 

to live on next to nothing. The challenge is therefore increasingly 

to define quality in the tension field between short-term and long-

term relevance.

The school is alive, and it’s alive and well with a vision of being an 

international talent workshop for the development of Danish de-

sign; a place where students and staff are eager to demonstrate 

the value of design, identify how design can make a difference, and 

what is needed for design to change the world. Ambitious, yes, but 

at Design School Kolding no one sets the bar any lower.

That attitude has been rewarded.

The school is well placed in the international ratings, and research-

ers, designers and students are in demand as participants in con-

ferences, competitions and exhibitions worldwide.

Design School Kolding in its 50th year is actually an independent 

institution with its own board of directors and a board of repre-

sentatives made up of a number of designers and representa-

tives from the industry. The program is under the auspices of the 

Danish Ministry of Higher Education and Science. Design School 

Kolding is headed by a rector, currently Elsebeth Gerner Nielsen, 

who is appointed by and reports to the school’s board of direc-

tors, which has the overall responsibility for the school’s activities. 

The Board is elected from among a board of representatives with 

professional competence from the design industry and from the 

business community.

The school is completely different than just a few years ago. The 

focus on increased internationalisation and improved business 

collaboration has meant that the school now requires all stu-

dents to earn an average of 15 ECTS credits through internation-

al cooperation. To support this ambition outposts have been es-

tablished in Ghana and in Shanghai, so that all students have the 

opportunity to follow the school out into the world. Internation-

alisation also means that about 25% of the graduate students 

today are foreigners.

In terms of business collaboration, a number of partnership 

agreements with ECCO, LEGO, Lillebaelt Hospital, EWII (formerly 

TREFOR), Kopenhagen Fur and Kolding Municipality help ensure 

the relevance of the school. The same applies to the many small-

er projects and business partnerships that the school has formed 

with for example Kvadrat, Gabriel, B&O, NASA, Danske Bank, Vejle 

Municipality, Ege Tæpper, Novo Nordisk and many more. About 

half of Design School Kolding’s instruction today is supported by 

collaboration with companies, NGOs and public institutions. For 

example all students are required to complete their final gradua-

tion project in conjunction with businesses, organisations, cultural 

institutions or other agencies in the surrounding community.

Thanks to Design School Kolding’s activities over many years, 

there is now a small but well-established design cluster in Kolding 

and the Triangle Region: Design2Innovate, a cluster that is strong-

ly supported by Kolding Municipality, which has made the slogan 

“We Design Your life” the hub of the municipal development. The 

same applies to Region Southern Denmark, whose strategic focus 

in the area of design and experience economy has been highly 

conducive to the development of both Design School Kolding and 

the design cluster. With their resources the school has in recent 

years conducted design programmes for more than 600 small 

and medium-sized enterprises teaching them to use design and 

design thinking as a development tool.

DesignbyKolding has contributed to placing Danish design on the 

local as well as the global world map.

The struggle for quality has become part of the school’s DNA.
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Photo: Søren Laursen,  

Ceramics teaching

From the glassworks. 

 Photo: Søren Laursen
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Origin as an arts and crafts school

The first battle was to become established as an Arts and Crafts 

School in Kolding in 1967. The apprenticeship Act of 1956, 

which introduced daily classes for all apprentices, had meant 

that many subjects, especially creative ones, had been discon-

tinued at the Technical School. Therefore there was a need for 

training in arts and crafts, and the initiators wanted to establish 

the school in close collaboration between the Technical School 

and the Museum at Koldinghus.

On 11 August, 1966 the Chairman of the Board of Kolding Tech-

nical School, N.A. Johnsen, Superintendent J.P. Madsen, Mayor 

Peter Ravn, Councilman Walter Petersen, Town Clerk Harry Ras-

mussen and Utilities Manager Leo Mogensen held a meeting with 

Education Minister K. B. Andersen. They did not receive a defini-

tive “yes” to their request, but the minister was positive: He was 

opposed to all institutions outside Copenhagen being located in 

Odense, Aarhus or Aalborg.

 

As early as 19 September they received the authorisation to set 

up an arts and crafts school with three training programmes: Tex-

tile Design, Drawing & Graphics and Ceramic Design. It was a four-

year programme, regardless of line selection. The idea was that 

eventually there would be four classes per line. The requirement 

was that there should be a minimum of 15 students in each class, 

and when classes started on 11 September, 1967 there were a 

total of 40 students, 20 on the advertising line and 20 on the textile 

line. The ceramics line was established the following year.

The first head of the school was the painter and graphic artist Kjeld 

Jensen, who – besides being a creative artist – had also been a 

teacher at the Graphic Arts Institute and the School of Arts and 

Crafts in Copenhagen.

Originally the instruction was going to take place at the castle 

of Koldinghus, but it turned out there was no space. Instead the 

school opened at the Technical School’s premises on Vesterbro-

gade, but already in 1968 it moved into the Brdr. Volkert’s Fac-

tories on Agtrupvej.

From the exhibition: ”Stemningsbilleder fra rejseverdenen”, 1988
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Student boycott

At the time of the school’s first anniversary – the 10th year anni-

versary – there were 175 students and approximately 30 teach-

ers. The school was marked by turmoil, and in 1977 the third- and 

fourth-year students on the ceramics line demanded that two 

teachers be dismissed because they were “professionally and 

pedagogically unqualified.” Management refused, after which the 

students – despite orders to attend to their studies – arranged 

a professional day, during which they discussed the problem. 

Management responded by expelling seven students and the stu-

dents’ response was a boycott of classes and a written complaint 

to the Minister of Education, Ritt Bjerregaard.

The school board now threatened the approximately 120 stu-

dents who participated in the boycott with expulsion, unless they 

resumed classes “as soon as possible and no later than the follow-

ing Monday.” Negotiations and a settlement delivered the follow-

ing result: The Directorate for Vocational Education was going to 

evaluate the future of the seven expelled students, and a commit-

tee was formed to clarify the background of the turmoil and set 

the stage for acceptable forms of cooperation. 

The expelled students were readmitted, and with the Committee – 

consisting of two board members, three teachers, three students 

and Rector J.P. Madsen – the students had the opportunity to be 

heard for the first time in the school’s history. The Committee had 

no decision-making authority, but could make recommendations 

to the Board. That was too much for the school’s day-to-day Head 

of Operations, Rector Kjeld Jensen. - With the new cooperation 

committee, I can no longer perform my duties properly, he wrote 

to the board. He also wrote that the school could only be man-

aged effectively if it had its own board and was not governed by 

the Technical School Board.

The Technical School Board disagreed, and they dismissed Kjeld 

Jensen without further discussion. Students turned out to be in 

agreement with the Board: They wanted a rector who could com-

municate both with them and with the Board.

Education extended from four to five years

The Board elected graphic artist Ole Isbrand as its new Chairman, 

and during his time – in 1989 – the education was extended from 

four to five years. It now included a one-year interdisciplinary 

basic course, four two-year lines – Fashion, Graphic Design and 

Illustration, Ceramics and Textiles – and three two-year Master’s 

programmes – Department for Industrial Design, Department for 

Unika and Department for Visual Communication.

Ole Isbrand stood down as Rector in 1989, officially because 

he wanted to return to his profession as a graphic artist. He was 

replaced by architect Mogens Andersen, who already in 1992-

1993 faced a big problem: Remodelling work on the buildings on 

Agtrupvej, meant to make room for the graphic arts programme 

among other things, became so expensive that there was no funds 

to also implement the planned renovation of the rest of the school. 

Mogens Andersen took a year’s leave – and travelled to Java – af-

ter which the Head of Administration, Hanne Skov Bertelsen was 

appointed Acting Head. She created a triumvirate along with Hans 

Christian Nedobrowsky, Head of Visual Communications, and Birte 

Sandorff, Head of the Textile line, and the assessment is that the 

constructive collaboration between those three created the basis 

for the school eventually attaining its independent status.

Teacher quit in protest and rector ended up leaving

In the Kolding book from 2010 Kim Simonsen writes on the course 

of events: “Protesting against the substandard physical condi-

tions teacher Lisbeth Voight Durand, who had been employed 

at the school for 22 years, quit her job. She was backed by her 

colleagues who in writing threatened the Technical School Board 

Chairman, Christian Postborg, to disclaim responsibility for the in-

struction and follow her example. In early May 1993 the students 

launched a happening; they moved out of the school on Agtrupvej 

and into makeshift premises around the city, which they claimed 

were of a standard similar to the ones, in which they were taught 

on a daily basis.

According to Board Chairman, Christian Postborg, who was the 

only board member who made a public statement in the case, 

it was not the school’s fault that they had landed in financial 

chaos. The responsibility rested on the owner of the building, 

Thorkild Christensen Eftf. and the credit unions, which had failed 

to honour their credit commitments. The teachers disagreed. In 

a statement they demanded that the School of Arts and Crafts 

be spun off from the Technical School and converted into an 

independent institution. They claimed that management had 

let problems fester without interfering. The day-to-day Head of 

the School of Arts and Crafts, Mogens Andersen, agreed. He de-

plored the chaotic situation, but attributed it to the arrangements 

set up by the Technical School. In June the Building Department 

of the Ministry of Education, who had taken over responsibility 

for the failed project, announced that no more money would 

be allocated to the project until legal clarity over the matter had 

been established.”

For the school it meant that it had to find alternate premises 

around the town, and part of the School of Arts and Crafts moved 

into Kolding Business Center on Saxovej.

Mogens Andersen gave up, and on 2 July, 1994 the daily, Berling-

ske Tidende, wrote a note on the controversy:

“Rector leaves slamming the door behind him // Rector of the 

School of Arts and Crafts in Kolding, Mogens Victor Andersen, has 

become so tired of the working conditions that he has decided to 

leave. The inconvenient affiliation with Kolding Technical School 

and the deplorable physical environment have, in his opinion, 

made it difficult to carry out a sound and responsible programme.“

Hanne Skov Bertelsen was appointed Acting Head for the second 

time, and she was in charge of the school for a year and three 

months this time round.

Vig Jensen, Søvndal and Gerner Nielsen  

helped in establishing autonomy

The school continued as part of the Technical School until the 

middle of the 1990s, when Ole Vig Jensen was Minister of Edu-

cation. The teachers pushed – and were assisted by the local MP 

Villy Søvndal (SF) among others, and also by the school’s future 

rector, Elsebeth Gerner Nielsen (Rad.V). In January 1995 Ole Vig 

Jensen declared that it no longer made sense to maintain the  

existing structure. The problem was the economy and the 

school’s physical location, but the government stepped in with 

DKK 35 1/2 million and the school moved to the Nordic Solar 

Building next to Kolding River.
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The designer in her workshop. Only the milk carton 

reveals that the photo is from the last millennium. 

Photo: arkiv.dk
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From Design School Kolding’s graduation exhibition 

2007. Fashion show at Trapholt
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The separation was a reality as per 1 January, 1996

The period leading up to the separation was quite chaotic. The 

Technical School was vehemently opposed to a separation and 

prevented the School of Arts and Crafts from creating a multime-

dia programme. The school ignored the ban and launched the 

programme at the start of the academic year 1995. The Board of 

the Technical School responded by giving the temporary Head of 

the School of Arts and Crafts, Hanne Skov Bertelsen, an official 

reprimand. Again the school ignored the decree: It advertised for 

an employee for the programme and continued obtaining quotes 

for multimedia equipment. Subsequently the School of Arts and 

Crafts was put under administration, which lasted until the two  

educational institutions finally separated.

Designer Marianne Stokholm was hired as the school’s first rector. 

She held the position for about a year, but was then dismissed. 

According to a press release she had been unable to create the 

desired results. None of the parties involved, however, wanted to 

comment on the dismissal publically.

Birte Sandorff, Head of Subject at the school, subsequently be-

came the new rector of the School of Arts and Crafts. 

The news agency, Ritzau, wrote about the case on 21 Nov. 1996:

For the second time in just over two years, the School of Arts 

and Crafts in Kolding says goodbye to a rector. Last Thursday the 

Board decided unanimously to dismiss Rector Marianne Stok-

holm due to lack of confidence in her abilities to create the de-

sired results. According to a press release Marianne Stokholm 

has been relieved of her duties with immediate effect, and Head 

of Subject, Birte Sandorff, has been appointed as Acting Rector. 

Marianne Stokholm was hired in December last year and thus 

occupied the Rector’s chair at one of the country’s two arts and 

crafts schools for less than a year. 

In 1997, the arts and crafts education changed. The Department 

for Industrial Design and the Department for Unika were replaced 

by the Institute for Product. A brand new department – Depart-

ment for Form and Theory – was created, while the Department 

for Visual Communication remained. The objective of the change 

was to improve the professionalism with more emphasis on the 

theoretical aspects and design.

The school’s survival was threatened

The move to the Nordic Solar building in Ågade – with an exten-

sion of an auditorium, workshops and studios – ended up creating 

big problems. The project was so terribly underfunded that the as-

sessment of the outside world was that it threatened the school’s 

very existence. However, Board Chairman, Flemming Skouboe, 

managed to solicit help from the municipality, the Ministry of 

Culture and from Vejle County, so that in August 1998 students 

could move into the new premises next to Kolding River. Thus the 

School of Arts and Crafts was reunited and continued under the 

name “Design School Kolding.”

That same year, 1998

-  The Design School was placed under the auspices of the Ministry 

of Culture

- Preparations for a new departmental order was initiated

-  The Design Schools in Kolding and in Copenhagen were evaluat-

ed by the Danish Evaluation Institute.

The evaluation proved positive, but also pointed to the need for 

major changes. On 28 May, 2000 the news agency Ritzau wrote:

The Design Educations Must Collaborate

The Danish design programmes are functioning well and educate 

talented designers. But the educations must strengthen their col-

laboration. That is the conclusion of an evaluation by the Danish 

Evaluation Institute. Greater cooperation is necessary, according 

to the evaluation, in order to ensure a strengthened position for 

Danish design and to reduce unemployment, which stands at 33 

percent among designers who have completed their studies in 

recent years. 

… 

The evaluation emphasises that collaboration between the 

schools can be improved if they adapt their structures to each 

other, so that students can specialize in one of the other design 

programmes. By simultaneously concentrating the specialities, 

individual subjects will achieve more weight, which will enable 

more tenured positions that will attract foreign guest lecturers and 

also create a research environment, according to the evaluation.

The ceramics programme closes in 2007

The politicians listened to the evaluation department and de-

manded an extensive rationalisation of the Danish design edu-

cations. The goal was to make the educational choices “leaner,” 

and in this context it was decided in 2003 to close the ceramics 

programme at Design School Kolding. This prompted a great deal 

of anger at the school and in the local area.

– Ceramics is a culture defining subject and also an important 

part of the school’s professional identity, said Rector Birte San-

dorff, and the Director of the Art Museum Trapholt, Peter S. Meyer, 

claimed that in a worst case scenario it could mean that the high 

level of Danish design and product development would be sub-

stantially reduced.

Politicians stood their ground. Those who were in the middle of 

their studies, completed them, and since 2007 no ceramicists have 

been educated in Kolding. The frustration in Kolding was not dimin-

ished by the fact that, contrary to expectations, no programmes at 

the corresponding institution in Copenhagen closed down. 

Birte Sandorff’s appointment expired, and after Hanne Skov once 

again became acting rector for a few months, MP Elsebeth Gern-

er Nielsen was appointed new rector. As Minister of Culture from 

1998 to 2001 she had had Design School Kolding under her pur-

view and she had, in fact, provided great support for the school as 

a member of parliament.

P 146 Design School Kolding 50 Years, 50 Voices of Design



Photo: Søren Laursen
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The school’s ceramic workshop on Agtrupvej.  Photo: Søren Laursen

The large weaving hall on Agtrupvej. Photo: Søren Laursen
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The school has changed fundamentally 

Today, in 2017, at the 50th anniversary the school is fundamen-

tally changed. It rests on a three-legged knowledge base: Knowl-

edge from scientific research, knowledge from artistic research 

and knowledge from practice. 

The greatest change is that since 2010 the school has had the sta-

tus of a research institution on a par with the universities. It hap-

pened after the school had built up its research capacity over a 

period of 10 years. The international panel praised the work that 

is in progress:

On 29 June, 2010 the Ministry of Culture writes on its website:

Positive evaluation of the design schools’ research

Research at the Danish Design School and at Design School Kold-

ing has been evaluated by an international panel. The panel gives 

a very positive assessment of the design research carried out at 

the two design schools.

In particular the panel finds it admirable that the institutions, in a rel-

atively short time, have managed to establish and consolidate de-

sign research at their institutions. The Design Schools also receive 

credit for having established healthy and promising research envi-

ronments with an excellent transfer of knowledge from research.

The evaluation is the culmination of a development process that 

began eight years ago with a major upgrading of the institutions’ 

research activities and the establishment of the Center for De-

sign Research. The development was initiated in order that the 

design programmes be accredited as partly research-based 

higher educations.

At Design School Kolding collaboration with the business 

community was reinforced with great effect on both teaching and 

research, and in addition to a research department a development 

department with laboratories for Social Inclusion, Sustainability 

and Play and Design have been established. Through specific 

collaborations and artistic development tasks the Laboratories 

generate knowledge and exemplify how design contributes to 

the development and implementation of meaningful products, 

services and systems based on practice and on an artistic/non-

academic approach to the subject.

Another innovation is a common Master’s programme in design 

management in collaboration with the University of Southern 

Denmark.

International partnerships are extensive. More and more interna-

tional students are applying for admission to the school, in par-

ticular to sit for their Master’s degree. The values – sustainability, 

social inclusion and play – have apparently captured the interest 

of young design students from around the world.

A long journey and a struggle from an arts and crafts programme 

via design education to a higher research-based design education 

can be celebrated with a 50th anniversary.

Read more about the school and its current programmes and also 

read Rector Elsebeth Gerner Nielsen’s vision for the future in the 

article We Design Imagination on page 10.

Sources:

Design School Kolding’s annual reports and cata-

logues from the graduation exhibitions

Article in ”Koldingbogen” 2010: Kunsthånd-

værkerskolen/Designskolen Kolding – en kamp 

om selvstændighed (Kolding School of Arts and 

Crafts/Design School Kolding – a struggle for 

independence) by MA in contemporary history, 

Kim Simonsen

Hansenberg 1854-2014 – published by Hansen-

berg 2014, the school that started as Kolding 

Technical School in 1854

Minutes from meetings at Kolding School of Arts 

and Crafts / Design School Kolding respectively

Various newspaper articles and websites

Interviews with former and current employees at  

the school

THANK YOU to Kim Simonsen for making his article 

available for Design School Kolding

Also thanks to Gunnar Storm Thomsen from  

Hansensberg’s archive and Local History  

Association of Kolding and environs for letting  

us use their photos
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Chairmen of the Board:

The Heads of the School 1967 — 2017:

1966 — 1971:

N. A. Johnsen

Member of the initiative 
group, building inspector, 
appointed by Kolding 
Town Council

1967 — 1977:

Kjeld Jensen

Painter and graphic artist 

1994 — 1996:

Hans Peter  
Jørgensen

Chairman of the Danish 
Metal Workers’ Union 
 in Kolding, appointed  
by the Danish Metal 
Workers’ Union 

1996:

Marianne  
Stokholm

Designer 

2002 — 2006:

Kim Meyer  
Andersen

Partner, Kontrapunkt 

1978 — 1990:

Bernhardt Tastesen

MP, the Social Democrat-
ic Party, insurance agent, 
appointed by Kolding 
Town Council

1989 — 1994:

Mogens Andersen

Architect. During his 
one-year leave of 
absence (June 1992 until 
June 1993) Hanne Skov 
Bertelsen was temporarily 
appointed to the position

1996 — 1999:

Flemming Skouboe

CEO, LM Glasfiber, 
Lunderskov

2008 — present:

Elsebeth Gerner 
Nielsen 

MA in Social Sciences, 
Former MP and Minister 
of Culture

2014 — present:

Per Hjuler

Senior Vice President for 
Innovation & Marketing, 
The LEGO Group

1990 — 1994:

Chr. Postborg

CEO, Chairman of  
The Danish Employers 
Confederation in Kolding, 
Vamdrup and Lunder-
skov, appointed by the 
Confederation of Danish 
Industries

October 1994 to 
December 1995:

Hanne Skov  
Bertelsen

Is temporarily appointed 
to the position

1999  — 2002:

Jørgen Bruhn

Owner at Jørgen Bruhn, 
International Senior Vice 
President, R&D, LEGO 
System A/S

1971 — 1978:

Viggo Sørensen

Master builder,  
appointed by the Kolding 
Association of Small and 
Medium-sized Enterprises

1977 — 1989:

Ole Isbrand

Graphic artist

1995:

Jørgen Bruhn

International Senior Vice 
President, R&D, LEGO 
System A/S, Chairman  
of the Interim Board

1997 — 2007:

Birte Sandorff

Designer

2006 — 2014:

Mads Nipper

Appointed CEO of Grund-
fos in 2014. 1991-2014, 
worked for The LEGO 
Group, most recently as 
Chief Marketing Officer 
and a member of the 
Management Board
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“ At Design School Kolding we 
design imagination. We want to 
equip people and communities to 
contribute to providing answers to 
the enormous challenges we face. 
 
We want to educate designers who 
are experts at using their own human 
capacity to release the capacity of 
others, indeed, to make everyone a 
designer. They do this by creating 
products, services and systems that 
will make the individual as well as the 
community flourish; sometimes they 
are even working directly with users 
in training courses, projects etc.” 
 
– Quote from Rector Elsebeth Gerner Nielsen’s Vision for Design School Kolding


